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The Role of Artificial Intelligence in Enhancing Digital Marketing Performance: A Case Study
of Rama Clinics
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The Impact of Digital Marketing on Building Competitive Advantage for Healthcare 2
Facilities: A Case Study of STARS SMILE CLINICS

)AJ}L&&’.EA&G@\%A&M\JJ :L}u.u.n}d\ QLAJ‘Y\ BJ\J‘\‘E‘;A&JX\ é:\}.wﬂ‘ 0.3

The Role of Digital Marketing in Managing Corporate Crises: A Field Study of Shawarmer
Restaurant



