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(Content Marketing Institute, 2023).
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O e ) ggand aiSla g dad 93 (5 gine a3 el « HubSpot (2024) sy oY il
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Jp0m (A o sinall Baad) AUSH agus celld ) ALY (HubSpot, 2024). A4S )Ll
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Sl sl ae Caagiaall ) spand) e Je il judaty AR el olmY) s ) Cangd
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Sl Caloal (G By sail) Claal jiu) JSE 4 e Gy
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Jie 333me sl yal 3830 g 30 80U 5 e el Aadally e gl 3 a5 5 cangiosdll
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A g Iy Ll g do LAY Jil )l e laa¥) Jeal sill Jila g (e-books) (Content
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(HubSpot, 2024).
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Jelall 334 31 seandl clalial s lalaial aa (s sinall 38 5 O gy Jlad
Ol )2 B sa el = (§8a5 5 Neil Patel (2022) Slaadad yaas o a5
¢all (Buyer Personas) (il s siswe L) A aeluy () (Say agS s Jlai g
Jseeall sl saa (Neil Patel, 2022).

2. dad g) g gina pl&Y): Clashadl Jie o seanll s dad paly (5 gine ma yiia)
(a8 8y guall (5 ginall BUS Clia gl il abl (g ailil) JSLELD Jglall i 5ol

J Content Marketing Institute (2023) 4ad Canay 53 (5 sinall ¢

4 ladl) Aadlall pe agle i dallaial (o 3y oY sl 5 A8 (e ) Jra &) sganl
(Content Marketing Institute, 2023).

3. Gagll S aa Gaead cullad al2i3u) (SEO): (A s sinal) ) seda aen]

L aladiu) g dpuliall alisall LSl mad (5 5_all (o candl S jaa SEQ
=il Caa gll 5 0 gliall Cppat Jie (meta descriptions) alalall Jal g 5l

Oe e A Al s Moz (2023) oF oSer Gasall S paa Gaan 0 ) ey
D e el a5 (6 indl 7 g e 2 2 (Moz, 2023).

4. addiaall dyjad o 5 alaain) sel i) ey Llda (s siaall (58 of o
Crsbie 53 pual Ol i ) (aill apdlip cils padll 5 ) seall Jie 4 0 palic
Jeliill C¥ara (e 3 padiad) 4 a8 ey o (Kas dae b (Smashing
Magazine, 2022).

5. ) Jalady (b Jalas <l ol alasiuly (o siaall ¢laf Axglia (5 55 pall (1o

O ) aillad sae sl il Google Analytics (2024) O g s

Aty 213 Gl e Julat (KPIs) L ¥ are Jie (CTR) eJasail) Ci¥ara s «

s sinall Cilbati) i Gaeail dala (555 s O OSer Andal) 330 Jasisia g

(Google Analytics, 2024).
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e Al 5ol Ty A pedl) Cleall il sa anen ) ey (A gl (5 gimall S i
Nielsen (2022) s 458y Clily o e s Tus 4a sa (5 sine padind i) cBleall
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2023).
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S yaa e Ly seds s A il AaSlally o gl 5305 (b Tt Tosms 0550 o (S
.(Content Marketing Institute, 2023) &l
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iy Ganadie (5 gina yshi 8 aeluy elaa¥) Jdual il Jilu g e cdlelill 5
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Ay gl Clasi) i) Allad agd 8 ae by Jalacll < ol JMA (e (5 simall ool "
Calaa Y1 Gaiad s Jelitll 53l 31 (s sinall Cpaneni A4S Jgm 55 s (Gaand) Jilal

Mg sl

— Google Analytics (2024). Google Analytics User Guide. Retrieved from
Google Analytics

20



https://contentmarketinginstitute.com/
https://www.hubspot.com/
https://moz.com/
https://www.smashingmagazine.com/
https://analytics.google.com/

105l aa Jo il (g giaa ¢LAI)G,

e Aol il jind alafind JIA e zalil i sull (5 sinall Jasa sa Jelidl”
A< Hliall aiatis ) seendl g Jeliill 3y a0 0 susall (S el LB 5 e S|
allagl)

— Neil Patel (2022). The Ultimate Guide to Content Marketing.
Retrieved from Neil Patel

rs saal) anall 8 aaadlly N7,

deglaysaaa 3ok skt 5,8 4 il Aadlall Jasg Lo 58 (5 siaall i & lSayyI
M seand) ae Jeliill (e a3 g Baaa o lad Bl o (S Sl slaall (i gl
— Edelman (2023). Trust Barometer Report. Retrieved from Edelman

o oY) (5 ginall A4S Glbaase

Al Cdlud ae oSl de giie e oyl jolias (e (s siaall LS Callay
Gra (5S O S Lae cilin il

« a4l Bhatia, V. K. (1993). Analysing Genre: Language Use in
Professional Settings. Routledge.

il glaall 483 (e aslal):

o AL (38 55 A8 (e ST Crall e aay i jalias aladiul e
« &l Goehring, J. (2010). The Challenges of Information Accuracy
in the Digital Age. Journal of Digital Information, 11(2).

Sl ASEY) ( Jalal

o Akl allay g e ()5S Of Sy de siie daelay) jalias (g HISEY) e
Gultias i JS0s JISEYI (i ol 8 g

« a4l Bradshaw, T. (2018). Creative Synthesis: Strategies for
Integrating Diverse Ideas. Creative Writing Journal, 15(1).

A 48 pud) (e i glaal):
o AL AV A8l lalad (ol (o yey 38 At jalias (e (5 sina aladil
Pladl minia Giig gl mal s el dlia oS &1 1),

o a4l Pecorari, D. (2013). Reconceptualizing Plagiarism in
Academic Writing. Routledge.

21



https://neilpatel.com/
https://www.edelman.com/

4o lay) Bagall A asadl):
o Al oS Larie DelaYl sasall e Jle 5 siee Sle laall Caall o
calidg ety alda I3 Baaata jalias (g 1aaiiia (5 sinall,

o a4l Culler, J. (2000). Literary Theory: A Very Short Introduction.
Oxford University Press.

D5 6 )Sha g 3an HISE LY ¢ pall Jua aladiul ddee @R eluy) sal
o) sall gl Sl i) Jglal)

: Sternberg, R. J., & Lubart, T. I. (1995). Defying the Crowd: ga )
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Frequency Percent Valid Percent Cumulative
Percent
Val 1 1.9 1.9 1.9
id 1 10 19.2 19.2 21.2
2 21 40.4 40.4 61.5
3 20 38.5 38.5 100.0
Total 52 100.0 100.0
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s*idlVariable | Statements | KMO | Factor | Standard P Average
KMO loadings | deviation | Values variance
ol )Y Jalaa Jalaa ) Aty Extracted
<l sl B | kel ) Ja e
& AL
First B1 811 .874 1.074 | 0.00 | 2.4501 | 49.9090
dimension B2 811 861 824 0.00
Ja¥) ) B3 .811 790 600 | 0.00
B4 | .811 762 1.047 |  0.00
B5 | .811 725 953 | 0.00
. B6 | .811 708 981 | 0.00
5 0.00
E Second D1/| .811 706 1.004 | 0.00 | 0.2801
~ | Dimension D2 811 610 946 |  0.00
= (Al axal) D3| 811 .320 1.017 | 0.00
*i D4 | .811 384 953 | 0.00
= D5| .811 374 907 | 0.00
3 D6 | .811 408 974 | 0.00
D7 /| .811 463 .885
Third 0.0547
dimension
EAY axl V1| .811 1.074 974 | 0.00
V2| .811 .824 885 |  0.00
V3| 811 .600 974 | 0.00
V4| 811 865 |  0.00
0.00
0.00
First Cc1| 701 929 979 | 0.00 0.368
dimension 2| 701 909 928 | 0.00
¥l 2 c3| 701 888 913 |  0.00
@ c4| 701 846 918 |  0.00 17.6498
2 Second F1| 701 747 1.061 |  0.00 0.379
S | Dimension F2| 701 696 1057 0.00
E Al F3| 701 948  1.026  0.00
(]
[%2]
3 Third 701 .847 1.005 0.00
5 | dimension
:’43 Galll) and) 0.1132
S2| 701 .853 993 0.0
S3| 701 .698 1.013 |  0.00
S4| 701 .691 874 |  0.00
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. Seco.nd 936
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933
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importance
¥l 5 siwa
First COMPUTE Abilityy= COMPUTE &5 aHigh
First MEAN(S1,52,83,54). Abilityy=MEAN
variable | dimension EXECUTE (B1,B2,B3,B4,B5,B6
adall Jo¥) aad) ,D1,D2,D3,D3,D4,D5,D6,D7
|
dsn Second COMPUTE Abilityy VIE)Z(];' (3:[}’1‘,‘1)2 A
dimension ~MEAN(F1,F2,F3). SlseAgree
(Al 2 EXECUTE.
Third COMPUTE Abilityy=
dimension MEAN(C1,C2,C3,C4).
AR EXECUTE
Second First COMPUTE Abilityy= COMPUTE & «High
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Inter-Item Correlation Matrix
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Model Summary

Model R | R Square | Adjusted R| Std. Error of the Estimate
Square

1| .041° 002 -.019 831

a. Predictors: (Constant), D3

ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 | Regress 057 1 057 .082 776"
ion
Residu 33.865 49 691
al
Total 33.922 50

a. Dependent Variable: Bl

b. Predictors: (Constant), D3

Coefficients?
Model Unstandardized | Standardized T Sig.
Coefficients Coefficients
B Std. Beta
Error
1| (Const 2.252 435 5.17 000
ant) 8
D3 037 130 041 .287 776

a. Dependent Variable: B1

57




-

Jitsall il

Independent
variable

R=.041°

R.002

c_}\ﬂ\ )M\

Dependent
variable

- J

(H1b):2. 454 e Al duia 4l

Al a0

AS ) Ay godl) cdlaal) b Jy gatll ciama 3305 ) g0 i gecdl) (s giaall a ol Baly 3

99 99 ok ailia e
oG G

Model Summary

Model| R R Square Adjusted R Std. Error of the Estimate
Square
1 .064 004 -.016 1.083
a. Predictors: (Constant), S4
ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 | Regress 239 1 239 204 .653"
ion
Residu 57.447 49 1.172
al
Total 57.686 50

a. Dependent Variable: A7

b. Predictors: (Constant), S4
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ANOVA?
Model | Sum of df Mean F Sig.
Squares Square
1 | Regress 239 1 239 .204 .653"
ion
Residu 57.447 49 1.172
al
Total 57.686 50
a. Dependent Variable: A7
b. Predictors: (Constant), S4
~ N 4 )
il il R.064 RETER!
Independent
variable Dependent
variable
R.004
- / - J
G A i)
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Model Summary
Model R R Square Adjusted R| Std. Error of the Estimate
Square
1 .109? 012 -.008 1.044
a. Predictors: (Constant), S4
ANOVA?
Model | Sum of df Mean F Sig.
Squares Square
1 | Regress .638 1 .638 | .585 448"
ion
Residu 53.401 49 1.090
al
Total 54.039 50
a. Dependent Variable: C1
b. Predictors: (Constant), S4
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Coefficients?
Model| Unstandardized | Standardized T Sig.
Coefficients | Coefficients
B Std. Beta
Error
1 (Const 2.667 632 4.21 000
ant) 8
S4 136 177 109 | .765 448
a. Dependent Variable: C1
~ N 4
Jeiasal) il 109R. i
Independent
variable Dependent
variable
012R.
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