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Abstract:

This study aims to analyze the impact of digital marketing strategies on consumer
behavior in the Kingdom of Saudi Arabia, focusing on how these strategies influence the
various stages of the purchasing decision process. The research adopts a descriptive
analytical methodology, collecting data through an electronic questionnaire distributed to
200 consumers. The results indicate that social media marketing and search engine
optimization (SEO) are the most influential strategies affecting consumer behavior,
especially during the discovery and brand loyalty phases. Additionally, demographic factors
such as age and educational level were found to significantly impact consumers' responses
to digital strategies. The study recommends that companies focus on developing
customized digital marketing strategies that cater to consumers' needs and preferences, and
enhance interaction and effective communication with them across various digital

platforms to maximize the effectiveness of marketing efforts.
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* A study (Mahmoud Alghizzawi , 2019) titled: The role of digital marketing in

consumer behavior: A survey
This study reviews the recently published research on the role digital marketing plays on
consumer behavior through three dimensions: (1) mobile apps, (2) social media platforms,
and (3) electronic word-of-mouth. The main aim of this study is to shed light on the role
digital marketing plays on consumer behavior with a specific focus on the tourism sector.
This study will add to the body of knowledge and help in guiding future developments of

digital marketing in tourism. The reviewed literature thoroughly showed the importance of




digital communication for tourism competitiveness , WOM, tourists’ behavior, and their use
of social media and mobile applications. This study will also contribute academically by
identifying some gaps in existing research and providing both plans for future research and
probable road-mapping for decision-makers. (Alghizzawi, 2019)

Keywords: Mobile apps, Digital marketing, Consumer behavior, eWOM, Social media.

X study (Nizar Alam Hamdani , 2022) titled: Proceedings of the 6th Global
Conference on Business, Management, and Entrepreneurship (GCBME 2021)
Digital business is a business trend that currently has an impact on changing people’s
behavior in doing business. This study aims to discuss the impact of digital marketing on
consumer decision-making on the Aerostreet shoe brand. Methods This research uses a
quantitative approach involving 58 respondents. The data analysis technique used is simple
regression with the help of the SPSS 25 program. The results show that digital marketing
has a significant effect on consumer decision-making on the Aerostreet shoe brand. This
explains that consumers tend to make purchases using technology in their business. This
research is useful for the development of applied theory which states that consumer
purchasing decisions in the fashion industry, especially shoes are influenced by digital
promotion and marketing processes. The results showed the magnitude of the influence of
56.0%. This research also provides practical benefits for business actors to improve
marketing performance by trying to adapt to technology as a promotion or sales strategy.
because digital marketing can reach a wider market and is more flexible in terms of time
and place. (Hamdani, 2022)

Keywords: Digital Marketing; Purchase Intention; Technology; E-Commerce
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Pie Chart: Customer Journey Stages
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