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Abstract

* This study aims to identify the impact of personalized advertising on Snapchat on the purchasing behavior of
Saudi consumers. This aligns with the rapid developments in digital marketing, where companies are
increasingly relying on data and consumer behavior analysis to deliver targeted advertising content that reflects

their actual interests and needs .

* The study seeks to measure the effectiveness of personalized advertising in capturing the attention of Saudi
shoppers and deepening their desire to purchase. It also focuses on highlighting the interactive relationship

between modern digital marketing strategies and consumer behavior patterns within the Saudi market.

« The importance of this study lies in providing a more comprehensive view of how targeted advertising
influences purchasing behavior and offering insights that contribute to enhancing the efficiency and

development of future digital marketing strategies .

Keywords: Targeted advertising, Snapchat, purchasing behavior, digital marketing, Saudi consumer.
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of self-brand congruity, self-referencing and perceived humor on brand attitude and purchase intention of

advertised brands"
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Motives for Using Snapchat Influence the Effectiveness of Snap Ads? "
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