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2. Study Abstract (In English)

This study aimed to examine the impact of TikTok marketing strategies
on the purchasing decisions of young consumers in the United Arab
Emirates. To achieve this objective, a descriptive-analytical
methodology was applied using an online questionnaire distributed to
a sample of youth in Dubai. The findings revealed that short-form
video content and product reviews play a pivotal role in enabling
.consumers to discover new products and make purchasing decisions
Furthermore, content credibility and visual demonstration quality were
identified as the primary drivers of purchase intention rather than
influencer fame alone, with a majority of respondents confirming direct
purchases following product exposure on TikTok. Based on these
outcomes, the study recommends that brands focus on realistic

.content marketing and authentic user-generated experiences

Keywords: TikTok, Digital Marketing, Purchase Decision, Consumer

.Behavior, UAE Youth
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