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Introduction

Digital marketing has become one of the most important tools used by organizations to
communicate with customers and promote products and services. The rapid
development of the Internet, smartphones, social media platforms, and e-commerce
has transformed the way consumers search for information and make purchasing
decisions. Businesses are increasingly investing in online advertising, email marketing,
search engine optimization, and influencer marketing to strengthen customer
relationships and improve sales. Understanding how these digital marketing activities
influence consumer buying behavior is essential for managers who want to compete
successfully in today's business environment. This draft explores the relationship
between digital marketing and consumer purchasing decisions.

Research Problem

Despite the increasing use of digital marketing, many organizations are uncertain
about which online marketing activities have the strongest impact on consumer buying
behavior. Some companies invest significant financial resources in digital campaigns
but do not achieve the expected results. This raises an important question about how
digital marketing influences consumer trust, product awareness, and purchasing
decisions. The study aims to better understand these relationships and identify factors
that contribute to successful digital marketing.

Research Significance

The study is valuable for both academic and practical purposes. From a business
perspective, it may help organizations improve their marketing strategies, increase
customer satisfaction, and allocate marketing budgets more effectively. From an
academic perspective, it provides a foundation for students and researchers interested
in digital marketing and consumer behavior. The findings may also support future
research on the role of technology in modern business.
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