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Abstract

This study aims to investigate the impact of TikTok
influencers on the purchasing decisions of Saudi
women in Riyadh. With the rapid growth of social
media platforms, TikTok has emerged as a significant
tool in shaping consumer behavior and marketing
strategies in the Saudi market. The study utilizes a
descriptive-analytical approach, collecting data
through a structured questionnaire distributed to a
sample of Saudi women in Riyadh.

The findings reveal a strong correlation between
influencer content and consumer purchasing intent,
driven primarily by perceived "authenticity" and
"credibility." The study highlights that short-form video
content and real-life product demonstrations are
more effective than traditional advertising methods.
Furthermore, technical features such as direct
purchase links and real-time interaction significantly
accelerate the decision-making process. The study
concludes with several recommendations for brands
and influencers to enhance transparency and
engagement to maintain consumer trust in the
evolving digital landscape.

Keywords: TikTok, Influencer Marketing, Purchasing
Decisions, Saudi Women, Riyadh, Consumer
Behavior.
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