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Personalized Instagram Advertising in the Saudi Market (2024)
A 2024 master’s thesis highlighted that personalized and targeted Instagram advertisements
significantly impact purchasing intentions, especially when the content is persuasive,

credible, and visually appealing (ResearchGate link).

Relevance to current study: Shows that well-designed and audience-tailored visual content
can greatly improve marketing effectiveness for Saudi women.

8. Personalized Instagram Ads and Consumer Purchase Intentions (Recent MBA thesis)
A recent MBA thesis explored the impact of personalized Instagram ads in the Saudi
market, revealing that ad credibility, user attitudes, and resistance to ignoring ads (ad

avoidance) significantly affect users’ purchasing intentions.

Relevance: Supports your study’s focus on how tailored visual messaging—and its
believability—can elevate effectiveness among Saudi female consumers.

2. Consumer Trust in Instagram Shopping in Saudi Arabia

Research conducted within the Saudi market showed that trust is a key determinant of

online purchase decisions. Recommendations from influencers and genuine customer
reviews significantly strengthen that trust, thereby positively influencing buying behavior
(ResearchGate link).

Relevance to current study: Supports the hypothesis that influencer credibility and
authenticity of visual content play a vital role in shaping Saudi women’s purchasing
actions.

6. Credibility of Social Media Influencers and Its Effect on Purchase Intentions
Investigating influencer marketing in Saudi contexts, this study found a clear positive link:
when influencers are perceived as credible, consumers’ intent to purchase rises. Credibility

emerged as a vital mediator between influencer endorsement and the final buying decision.

Relevance: Provides empirical support for your hypothesis that influencer trustworthiness
influences Saudi women’s confidence in visual content and purchase behavior.

3. Social Media Marketing Factors and Purchase Intention in the Saudi Market
A mixed-methods study reported that key social media marketing activities—including

brand awareness campaigns, value creation, and visual advertising—positively affect
consumers’ purchase intentions in Saudi Arabia (Malque link).




Relevance to current study: Reinforces the idea that visual marketing is a crucial part of a
broader digital strategy to influence purchase decisions among Saudi women.

7. Social Media Marketing, Brand Equity, and Purchase Intentions

A quantitative analysis conducted among consumers in the Eastern Province of Saudi
Arabia showed that social media marketing efforts, brand equity, and brand awareness all
positively shape consumer purchase intentions.

Relevance: Reinforces the broader role of visual marketing as part of a holistic social media
strategy in driving intent to buy.

1. Interactive Instagram Advertising and Consumer Perceived Value

A study published in the Journal of Retailing and Consumer Services found that interactive
Instagram features—such as “Stories” with polls and clickable stickers—enhance both
utilitarian and hedonic value for female consumers, which in turn increases their purchase
intentions (ScienceDirect link).

Relevance to current study: Demonstrates how interactive visual content can stimulate
Saudi women'’s interest and drive them towards purchase decisions.

9. Social Media Commerce: UTAUT2 Model Applied to Saudi Women

Another study applied the UTAUT2 model to examine how social commerce features
influence Saudi women’s adoption of online purchasing behaviors. It highlighted the
growing role of social media platforms like Instagram in fostering social commerce and

digital engagement.

Relevance: Adds theoretical depth by situating visual Instagram marketing within broader
technology acceptance frameworks and social commerce behaviors.

5. Visual Appeal and Credibility in “Foodstagramming” for Dining Decisions

A study examining Instagram food posts revealed that aesthetic design and social
popularity (likes, comments, shares) significantly boost content credibility, which in turn
increases intentions to visit casual dining restaurants in Saudi Arabia. The findings suggest
that visually attractive and popular content strengthens emotional impact and trust, making
it more persuasive.

Relevance: Highlights the importance of image beauty and engagement metrics as drivers
of purchase-like decisions—offering insight applicable to broader product-based visual
marketing.
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