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Google search Ads



Using Google Ads to drive traffic and sales to your website

Main topics of the lecture:

1. Using Google Ads to drive traffic and sales to your
website

2. Why Google Search is Important

3. Terms to Learn

4. Google Search Campaign Structure

5. How to create a google ad campaign

6. Keywords Match Type

7. Google Ad Manager: Getting Ads Account

8. Google Ads dashboard

9. Create new campaign



Google search Ads
Using Google Ads to drive traffic and sales to your website



Why Google Search is Important

• Google Search ads combines between high intent and perfect timing

• Google ads driving potential customers to a website

• It’s risk-free, which means you pay only when someone clicks on your  

ad (PPC – pay per click & CPC – cost per click)

• Google ads help businesses generate leads and drive e-commerce  

sales



Terms to Learn

• Impression is the number of times your google search ad 

appeared in search

• Clicks is number of times someone clicked on your ad

message

• CTR (Click Through Rate) is Number of people clicked on your 

ad / number of times your ad  has been seen

(clicks/impressions)



Google Search Campaign Structure



How to create a google ad campaign

Step 1: Choose Your Objective



How to create a google ad campaign

Step 2: Select the campaign type



How to create a google ad campaign

Step 3: Setup your ad group

Decide where to advertise
Go global, or stay local. 
You decide where you’d 
like to show your ads, and 
we’ll get them in front of 
the right people.



How to create a google ad campaign

Step 4: Set up your bidding strategy and budget

Set your budget cap
With Google Ads, you decide 
how much to spend, and never 
pay more than your monthly 
cap. 
There’s no minimum spend, and 
no commitment.  
Google will recommend a 
budget based on businesses 
that are similar to yours, along 
with estimated results. 
Most ads start seeing results in 
about a month.



How to create a google ad campaign

Step 5: Select your target keywords



Keywords Match Type

A broad match keyword will match all the 
searches of equivalent phrase and exact match 
keywords, plus additional related searches. Show 
the ad so long as all the keywords are part of the 
search, regardless of word order.

A phrase match keyword will match all the 
searches as the same keyword in an exact 
match. Also show the ad if there are extra 
words before or after the keyword.

Show an ad only when the query is the exact 
same as the keyword.



Keywords Match Type



Keywords Match Type



Keywords Match Type



How to create a google ad campaign

Step 6: Create Your ad

• Google search ad consists of 3 

main headlines, single 

destination and 2 descriptions

• Each headline is 30 characters 

long. Each description is 90 

characters long

• Google’s Expanded text ads 
are similar to the text ads 
that you're used to, but with 
a few key differences. 
Expanded text ads have 3 
headline fields. The first 2 
headline fields are required, 
while the third is optional. 
The extra headline field 
allows you to include 
additional text in your ads.



How to create a google ad campaign

Step 6: Create Your ad

Read more: https://support.google.com/google-ads/answer/1704389?hl=en

Google Ads makes it easy to 
write effective ad copy or 
include images. 
With a variety of ad formats 
available, Googlell help you 
determine how best to craft 
your ad based on your 
advertising goals and 
marketing objectives.



How to create a google ad campaign

Google’s new dynamic text ads

• Add your website/destination  

URL

• Enter up to 15 different  

headlines (30 characters  each) 

and google will rotate  them and 

find you the best  combination

to get the best CTR

• Add up to 4 description lines  (90 

characters each)

• Check your ad preview before  

you run the campaign

• You can pin different  headlines 

and descriptions to  certain

position

Responsive/Dynamic search ads let you 
create an ad that adapts to show more 
relevant messages to your customers. Enter 
multiple headlines and descriptions when 
creating a responsive search ad, and over 
time, Google Ads automatically tests different 
combinations and learns which combinations 
perform best.



Google Ad Manager: Getting Ads Account

https://admanager.google.com/home/contact-us/

https://admanager.google.com/home/contact-us/


Getting Ads Account ID from Google Ads

First, log in to Google Ads. On successful login, you will see a screen to select a 
Google Ads Account. If not the only option you have is to create an account.

If you have one or more google ads accounts you will be asked to select one. 
You can get an idea from the below screen.



How to create a google ad campaign

Create your message
Highlight what’s best about your business in 3 short sentences to get customers excited. 
Or create compelling banner ads by adding images.



How to create a google ad campaign



How to create a google ad campaign

We’ll display your ads when people search for products or services like yours. Your ads can appear on Google 
Search and Maps, and across our network of partner sites.
You’ll pay for results, like when people click your ad to call your business, visit your website, or get directions to 
your store.



How to create a google ad campaign

Write your business
name and URL



How to create a google ad campaign

Link your youtube
channel, mobile app
and phone number



How to create a google ad campaign



Below is the screen grab of the Google Ads dashboard.

Track your 
impressions, cost, 
CTR, …etc



Tracking your performance

You can change in 
these buttons to 
track



Selecting a certain date to track

You can custom the 
time and date to 
show and track



Tracking your impressions, cost & CTR

You can change in 
these buttons to 
track



You can change the buttons from the list

You can change in 
these buttons to 
track



Tracking your performance

You can see which 
campaign is 
performing well



You can track the keywords people are using while searching

The primary way of targeting people in Google Ads is using keywords 
that people are using. 
The secondary way is targeting them demographically.



You can see the best ad you have or the most shown search ad



You can track performance by day and hour

You can see the exact timing and day your ad was searched for.



You can check the gender and age

You can track which age and gender searched more.



Create new campaign



Choosing your campaign objective

Example choose website traffic then press continue



Add your website and give a name to your campaign



Choosing bidding type



Cost per click is determined by bidding which is the competition

Increase in competition results in increase in ad price

Set your budget cap
You’ll never pay more than the monthly cap you set, and you can adjust or pause anytime. 
Plus, we’ll show you estimated results for your budget.



How to create a google ad campaign

Choosing your audience



To Sum Up!

1. We learned how to use Google Ads to drive
traffic and sales to your website

2. Why Google Search is Important

3. Terms to Learn

4. Google Search Campaign Structure

5. How to create a google ad campaign

6. Keywords Match Type

7. Google Ad Manager: Getting Ads Account

8. Google Ads dashboard

9. Create new campaign


