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Each proposal will be evaluated according to the following evaluation criteria:
	
	Accepted
	Refused
	Developed
	Comment

	1- Research Cover
	✓
	
	
	غلاف البحث منظم جيدًا ويتضمن العنوان، المؤلف، المشرف، والسنة الدراسية بوضوح.


	2- Research Title
	✓
	
	
	The title is good.

	3- Introduction
	
	
	✓
	The introduction oscillates between discussing the Neom project and the company's role, which can be confusing. A more consistent focus is needed.

	4- Study Problem
	
	
	✓
	  While the problem statement highlights the main concerns, there is no integration of references into the problem statement 

	5- Importance of The Study
	
	
	✓
	The section does not reference any specific studies or data to support the claims made, which could strengthen the argument.

	6- Objectives of The Study
	✓
	
	
	The goals cover a wide range of relevant aspects, from market trends and customer preferences to brand perception and sustainability concerns, providing a holistic approach to brand awareness. However, goals can be more specific 

	7- Study Questions
	✓
	
	
	The questions cover a broad spectrum of important areas, including brand perception, market trends, competition, customer insights, and partnerships, ensuring a holistic approach to the research. But how the questions are related to the study objectives

	8- Literature Review
	
	✓
	
	No literature review provided!

	9- Theoretical Premises of Study
	
	
	✓
	The theoretical aspects could be better integrated to show how they collectively contribute to the study's overall objectives.
More specific examples and detailed applications of each theory in the context of the Saudi Arabian market and Neom projects would enhance clarity and practical relevance.
Some theories, such as Stakeholder Theory, could be explored in greater depth to provide more detailed guidance on how to manage relationships with various stakeholders.

	10- Research Methodology
	
	
	✓
	The methodology section proposes too many methods, making it unrealistic to implement within a typical research timeframe. Narrowing down to the most relevant methods would be more effective.

There is no clear prioritization or rationale for why certain methods are chosen over others. This makes it difficult to understand which methods are essential versus supplementary.

While a mixed-methods approach is suggested, there is no clear plan on how qualitative and quantitative data will be integrated to provide comprehensive insights.

Some methods are not detailed enough in terms of how they will be executed, such as specific questions for interviews or the design of the survey.

The inclusion of methods like ethnographic research and extensive social media listening may be too resource-intensive and time-consuming for the scope of this study.

Some methods seem to overlap, such as in-depth interviews and focus groups, without a clear distinction on how each will uniquely contribute to the study

	11- Study Tools
	
	
	✓
	Same as above

	12- Fields of Study
	✓
	
	
	

	13- List of The References and Preliminary Resources
	
	✓
	
	No references provided!!

	14- General Comments (Optional)
	.
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