Research Ethics Report: Principles, Rules, and
Practical Applications

Introduction

Scientific research is one of the most fundamental pillars of societal development and
progress (Obaidat et al., 2022). It contributes to the production of knowledge and the
development of solutions to problems facing humanity in various fields. With the increasing
importance of scientific research and the expanding scope of its applications, the need arose
to establish ethical guidelines that regulate the conduct of researchers and maintain the
credibility of the research process. Hence, the concept of research ethics emerged as a set of
principles and standards that guide researchers toward sound practices during the planning,

execution, and publication of scientific research (Shamoo & Resnik, 2015).

Adherence to research ethics is not limited to avoiding scientific violations; it extends to
respecting the rights of research participants, maintaining scientific integrity, and ensuring the
quality and reliability of results. Therefore, research ethics has become an essential part of the

academic and research system in universities and scientific institutions worldwide.

This report aims to review the importance of research ethics, explain its fundamental
principles, discuss the most prominent ethical issues related to scientific research, review the
rules governing these ethics, and provide a practical application demonstrating how to adhere

to them in conducting scientific research.

Second: The Importance of Research Ethics

Research ethics are of paramount importance at all stages of the research process. This
importance can be illustrated through the following points:

1. Ensuring Scientific Credibility

Research ethics contribute to ensuring the accuracy and validity of results. Researchers are
obligated to present data and findings as they are, without manipulation or distortion, thus

enhancing trust in scientific research. (Shamoo & Resnik, 2015).



2. Protecting Participants' Rights
Research ethics guarantee the protection of individuals participating in scientific studies from
any psychological, physical, or social harm. It also emphasizes the necessity of obtaining

their informed consent before participation. (Israel & Hay, 2019).

3. Fostering Trust Between Researchers and Institutions
Adherence to ethics leads to building a scientific environment based on respect, cooperation,

and mutual trust between researchers and academic institutions. (Resnik, 2020).

4. Reducing Plagiarism
Research ethics helps combat plagiarism and intellectual theft by emphasizing the importance

of citing sources and respecting intellectual property rights (APA, 2020).

5. Serving the Community
Adherence to ethics contributes to guiding research towards achieving the public good and
avoiding potential harm that may result from the irresponsible use of scientific knowledge

(Resnik, 2020).

6. Enhancing the Reputation of Scientific Institutions

According to Resnik (2020), scientific integrity is the cornerstone of all stages of scientific
research. Therefore, the standing of universities and research centers is linked to their degree
of commitment to standards of integrity and scientific ethics, which positively impacts their

academic ranking and scientific standing.

Third: The Basic Principles of Research Ethics

Research ethics is based on a set of fundamental principles that researchers must adhere to.

1. Scientific Integrity
This means committing to presenting facts and results accurately and truthfully, without
adding, omitting, or modifying them in a way that alters their true nature (Shamoo & Resnik,

2015).



Practical Example:
If the study results show that the research hypothesis is incorrect, the researcher must present

the results as they are and not modify the data to prove the hypothesis correct.

2. Objectivity

This refers to avoiding personal or intellectual bias when collecting, analyzing, and
interpreting data (Creswell, 2018).

Practical example:

When studying the effect of a particular teaching method, the results should be evaluated
based on the actual data, not on the researcher's preconceived notions about the method's

effectiveness.

3. Respect for Intellectual Property

This includes documenting all sources used, acknowledging the efforts of others, and not
claiming their work as one's own (APA, 2020).

Practical example:

When using a theory or scientific model from a previous study, the original source must be

cited according to the established documentation style.

4. Confidentiality and Privacy

Information relating to participants must be kept confidential and not disclosed without their
consent (Israel and Hay, 2019).

Practical Example:

When conducting a survey on sensitive social issues, numerical codes are used instead of

participants' names.

5. Fairness

This means treating all research participants equally without discrimination (Resnik, 2020)

6. Professional Responsibility
The researcher is responsible for the results of their research and its potential impact on

society and the environment (Shamoo & Resnik, 2015).



7. Transparency
This includes clarifying research procedures, funding sources, and any potential conflicts of

interest (Resnik, 2020).

Third: Ethical issues in scientific research

Scientific research faces numerous ethical issues that can affect its integrity and credibility.
1. Plagiarism

Plagiarism is one of the most common ethical violations. It involves copying the ideas, texts,
or results of others without citing their sources (APA, 2020).

Example: Copying paragraphs from a previous thesis and including them in your research

without proper citation.

2. Data falsification
This refers to altering or modifying actual data to achieve desired results
(Shamoo & Resnik, 2015).

Example: Deleting responses that do not support the research hypothesis.

3. Data Fabrication
This occurs when a researcher produces fictitious data that was not actually collected
(Shamoo & Resnik, 2015).

Example: Adding hypothetical responses to a questionnaire to increase the sample size.

4. Violation of Participant Privacy
This problem may occur when personal or sensitive information is disclosed without the

consent of the participants (Israel & Hay, 2019).

5. Conflict of Interest

This arises when research findings are influenced by the researcher's personal or financial
interests (Resnik, 2020).

Example: Conducting a study funded by a specific company and then concealing negative

results related to its products.



6. Unethical Exploitation of Participants
This includes forcing individuals to participate or failing to explain the study's objectives to

them (Israel & Hay, 2019).

7. Ethics of Using Artificial Intelligence
With the development of Al tools, new issues have emerged concerning the attribution of

automated content, the accuracy of information, and the necessity of disclosing the use of

these tools in research (APA, 2020).

Fourth: Rules governing the ethics of scientific research

Academic institutions and international organizations have established a set of rules
governing research ethics, the most prominent of which are:

1. Obtaining informed consent

Participants must be informed of the study's objectives, procedures, and potential risks before

their consent is obtained (Israel and Hay, 2019).

2. Maintaining Confidentiality
Data should be secured and access restricted to authorized personnel only (Israel & Hay,

2019).

3. Adhering to Scientific Accuracy

Researchers must use reliable scientific tools and methods (Creswell, 2018).

4. Proper Citation

All sources must be cited according to an established academic style such as APA or Harvard
(APA, 2020).

5. Disclosure of Funding Sources

Researchers must disclose the funding sources for their research to avoid conflicts of interest

(Resnik, 2020).



6. Obtaining Ethics Committee Approval
In many studies, especially medical and psychological ones, obtaining approval from a

research ethics committee is required before commencing the study (Resnik, 2020).

7. Respect for Human Rights
The study must not cause any harm to participants and must ensure respect for their dignity

and fundamental rights (Israel & Hay, 2019).

Fifth: Practical application to the research topic

Study Title: "The Role of Green Marketing Practices in Enhancing Customer Loyalty: An
Applied Study on Fashion Sector Customers in Jeddah, Saudi Arabia."

Study Description: This study aims to identify the impact of green marketing practices
adopted by fashion companies in Jeddah on customer loyalty. These practices include using
environmentally friendly materials, reducing production waste, adopting sustainable
packaging, and implementing marketing strategies that promote environmental awareness

among consumers.

Data was collected through a questionnaire distributed to fashion sector customers in Jeddah
to gauge their opinions on green marketing practices and their impact on repeat purchasing

decisions and brand loyalty.

Applying Research Ethics in the Study

1. Obtaining Informed Consent

Before distributing the questionnaire, the study's objective is explained to participants, and it
is stated that their participation is entirely voluntary, emphasizing their right to withdraw at

any time without any repercussions.

2. Maintaining Confidentiality
Data is collected without requesting participants' names or any personal information that

could reveal their identities. The data is used solely for scientific research purposes.



3. Scientific Integrity in Data Collection and Analysis
The researcher is committed to presenting the actual results obtained without altering or

deleting any data to support the study's hypotheses or achieve specific outcomes.

4. Objectivity and Impartiality
The researcher must treat all participants' opinions with complete neutrality, whether they
support or oppose green marketing practices, and must not influence their responses during

the data collection process.

5. Respect for Intellectual Property

Respect for intellectual property is one of the most important principles of academic integrity.
All previous studies and theories used in the study's theoretical framework must be
documented according to the approved academic citation style, with due regard to the original

authors of the ideas. (APA, 2020)

6. Disclosure of Research Objectives
The researcher is committed to informing participants that the study aims to measure the
relationship between green marketing practices and customer loyalty, without using the data

for commercial or marketing purposes.

Practical Examples Supporting Research Ethics in Studies

Example 1: Confidentiality of Customer Data
If a participant provides information about their purchasing habits or brand preferences, this
information must not be disclosed to any party outside the study and should only be used for

statistical analysis.

Example 2: Integrity in Presenting Results
Study results may show that some customers do not consider environmental practices a
significant factor in their brand loyalty. In this case, the results should be presented as is,

without attempting to manipulate them to demonstrate a strong impact of green marketing.



Example 3: Avoid Conflict of Interest
If the study is funded by a fashion company that practices green marketing, this must be
clearly disclosed in the research, and the funding entity must not be allowed to influence the

results or how they are presented.

Example 4: Neutrality During Data Collection
When distributing questionnaires, researchers must avoid directing participants toward
specific answers, such as suggesting that environmentally friendly products are better than

others, as this could compromise the validity of the data.

Example 5: Citing Previous Studies
When using studies that addressed green marketing or customer loyalty in Arab or global
markets, they must be properly cited according to APA style, and no content should be copied

without attribution.

The Importance of Ethical Conduct in This Study

Research ethics are of particular importance in this study because it relies on customer
opinions and purchasing behaviour. This necessitates maintaining participant privacy and
ensuring the responsible use of their data. Furthermore, adhering to honesty and objectivity
contributes to obtaining accurate results that can help fashion companies in Jeddah develop
effective green marketing strategies that enhance customer loyalty and achieve environmental

and economic sustainability.

Conclusion

Research ethics are fundamental to the success and credibility of the research process
(Resnik, 2020; Shamoo & Resnik, 2015). A responsible researcher's role extends beyond
simply collecting and analyzing data; it encompasses adherence to the values and principles
governing scientific work. This report has addressed the importance of research ethics, its
underlying principles, ethical issues related to scientific research, and the rules governing it.
It also includes a practical application demonstrating how these ethics can be applied in
research settings. Therefore, fostering a culture of integrity and scientific honesty within

academic institutions contributes to raising the level of scientific research and achieving its



developmental and knowledge-based goals, ensuring the establishment of a scientific

community built on trust, respect, and responsibility (Resnik, 2020).

Recommendations:

1. Raise awareness of research ethics among students and researchers.
2. Organize specialized training courses in academic integrity.

3. Implement plagiarism detection programs.

4. Strengthen the role of research ethics committees in universities.

5. Encourage researchers to adhere to transparency and disclose their funding sources.
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