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Abstract

This study aimed to examine the impact of digital advertising on consumer behavior
through a field study conducted among Noon customers in Riyadh. It also sought to
identify customers' level of exposure to digital advertisements, measure their
influence on consumer behavior, and examine the relationship between digital
advertising and consumer behavior in light of the rapid growth of e-commerce and
the increasing use of digital marketing tools.

The study adopted the descriptive analytical approach and used a questionnaire as
the primary instrument for data collection. The questionnaire was administered to a
sample of 153 Noon customers in Riyadh. The collected data were analyzed using
Microsoft Excel based on frequencies and percentages, while a three-point Likert
scale was used to measure respondents' opinions.

The findings revealed that digital advertising has a positive impact on consumer
behavior. Digital advertisements help increase customers' awareness of products,
services, promotional offers, and discounts, while also encouraging them to compare
available alternatives before making purchasing decisions. The results further
showed that advertisement clarity, attractive design, credibility, and the availability
of sufficient product information are among the key factors that enhance the
effectiveness of digital advertising. In addition, digital advertising positively
influences purchasing decisions, increases consumers' willingness to buy advertised
products, and strengthens their engagement with e-commerce platforms.

Based on these findings, the study recommends improving the quality of digital
advertising content by enhancing its clarity, credibility, and attractiveness, expanding
the use of social media platforms in advertising campaigns, and utilizing modern
digital technologies to develop advertisements that better meet consumers' needs
and expectations.

Keywords: Digital Advertising, Consumer Behavior, Noon, E-commerce, Digital
Marketing.
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