G gl 5 2Dl Y AIS

e Gasal) G s ) 51Ky el

MIDOCEA

UNIVERSITY'

Agriasall gl o) pdd) <yl @ Jo dgi &l e acUaall 5 juall) 453eY) cila gaadl) i
2\:\-\.‘45\-6 :\.ub.: :di‘y.ul\

@aseadl an N 2 5 talae)
232001236 ;a1 8

) 5aS [ 2

2026 g;’u\ ‘;mbﬂ\ Jadll




Midocean University |

College of Media and Marketing MIDOCEA

UNIVERSITY'

Bachelor of Digital Marketing

The Impact of TikTok Short Restaurant Advertising Videos on Saudi Consumers’
Purchase Decisions: A field study

Prepared by:
Noor Abdulraheem Alamoudi

Academic ID: 232001236

Supervised by:
Dr. Shirin Kadwani

Second Trimester 2026




Ry G
Cangll 138 ol e Jlely 885 o) Ulital Cppallall Co )y dll 2eall
Al pall (e 8 JUse S el R4
alail b acly 5 8 A Gl day S ililad 4esd] (liieY) anac
&waﬁjea\ﬂ\wjewﬂ\)ﬁé%wﬁ;ﬂ\a&
Lmaladl 5 yrse bl dua i o Al gl e 8 el Jinalad Sy e
Al 5ol ) sin J) sk Uigaa 55 Liaglad (8 3 g (g0 0 513 Ll alacil) alSY) apaad jS3IL il
kel sl alall acall gl saclisdll a3 e aen I




Z\M\J.ﬁ\ uidla

Allginall sl & el ye acllaalls juaill 4aMe Y cils spall i e Cajaill ) Al jall cubaa
ci}\_}u\ f—_— 3lal< :\4.1}‘);5}:2” aliwy) Craddhul g ‘Gumn cg_m ‘:J.c M\Jﬂ\ GOaddel g L;J}’.HJ\
A sl A 2l dSlaall 8 S g el addiine (e (208) Ll 8 dpdee Ao o it g

o o2l agaa p23 3 58 (@ g el daiad digall ol a1 aladiul Jase glai ) gl < ekl g
& bomadll Ldle Y Cila padll lag) 50 2 a5 ol iy LS caelaally alal) 43l )
Jmh:d\ el g 3laa ecLLm :\_1);_1 LA‘: Sl @;&3 L.sﬁ g_m@_m\ dus c;\)..ﬂ\ <l ) )3
ADle ) Jila ll Adlad 5 5a5 A (5 sinall (s A g5 Alaall 4 juadd)

o sl o2 5l J cps (8 o I8 A 33 el el sadl sl Jiad il sl s
Al e 3 ymaill Apdle Y cla padll of ) A all cuaddy L JB acUaally 4811 oy
Sllginall ol o) il bl 8 & il e s aal a8l g gell 8 Aladll @l g2l (e
w8l G gl ¢ A1l 1 aN el g5 el o yuail) Apdle Y cila il Apalidal) cilalsl)




Abstract

This study aimed to examine The Impact of TikTok Short Restaurant Advertising
Videos on Saudi Consumers’ Purchase Decisions. The study adopted the survey
method and used an online questionnaire to collect data from a purposive
sample of (208) TikTok users in Saudi Arabia.

The finding revealed a high level of TikTok usage among respondent and
frequent exposure to restaurant advertising videos. The results also indicated
that short-form advertising videos positively influence consumers' purchase
decisions by encouraging them to try new restaurants. In addition, visually
appealing content and clear message presentation were found to enhance the
effectiveness of advertising content.

The study further confirmed that visual appeal, message clarity, and user
engagement are among the most influential factors affecting purchase
decisions, whereas the role of advertising videos in building consumer trust
remains relatively limited. The study concluded that short-form advertising
videos on TikTok have become an effective digital marketing tool capable of
influencing Saudi consumers' purchase decisions.

Keywords: short-form Advertising Videos, TikTok, purchase decision, Digital
Marketing.
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