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What'’s your flavor ca

* ndcaet recuned fech

Nome your flavor*
,;mmwvd
|
m“,nxmﬁul"u

@

Qv

lays # - Follow
Original audio

lays & Very busy submitting our flavor ideas to
DoUsAFlavor.com don't message me

NO PURCH. NEC. 50 U.S., D.C. & PR res, 18+ (19+ for AL/NE).
Contest Entry Period ends 2/21/25.
Void where prohibited. For full rules, see link in bio.

4w

For you v

pepsicojobs & Plot twist - flavor ideas are hard work ©

4w 4 likes Reply

——  View replies (2)

alhoutihessa All flavors taste changed, i cant eat them o

anymore, especially chili lays and salt & vinegar lays
4w 1like Reply

wnance1776 lve come up with a boatload of yummy new )

flavors nobody could eat just 1 of @&
4w 1like Reply

——  View replies (2)

460 likes
January 2

@ Add a comment...
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