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Klarna PriceRunner All categories v  Black Friday Sale Blogs How to use About us Sign in

Search, compare, save
Find your next deal today

At PriceRunner you can compare prices on

8 million products from 6,300 shops

Q. What are you looking for today?
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@ Our replies may take longer on weekends. We'll get back to you as soon as we can!

@/ Prisync Solutions v Features  Partners  Resources v  Pricing (  Login )

S

Dynamic Pricing
Software

Boosts price positioning & image by automatically adjusting
cost-based & competitor-based price settings.

N Hi there! I'm ready to help you out in...
' Lorine - 1m ago

Enter your email adress Start Free Trial ( = (1
[ BE=» 7/ n



https://www.prisync.com/

Prisync D .
Ll eendll dals
"’S'-'M""' UNIVERSITY||

https://www.prisync.com

@ Our replies may take longer on weekends. We'll get back to you as soon as we can!

@/ Prisync Solutions v Features  Partners  Resources v  Pricing (  Login )

S

Dynamic Pricing
Software

Boosts price positioning & image by automatically adjusting
cost-based & competitor-based price settings.

N Hi there! I'm ready to help you out in...
' Lorine - 1m ago

Enter your email adress Start Free Trial ( = (1
[ BE=» 7/ n
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Professional

s90

per month

Up to 100 Products

Start Free Trial

Unlimited Competitors!

= Price Updates 3 Times a Day
- Excel Reports
- Price Position Comparison
= Stock Availability Monitoring

- Worldwide Site/Currency Coverage

Prisync
Plans Lkl

https://www.prisync.com

Premium

s7199

per month

Up to 1000 Products

Start Free Trial

Professional Features Plus:

- Dynamic Pricing Engine
- Daily E-mail Notifications
- Marketplace Price Tracking
+ Product Variant Price Tracking

APl Access*

TY||

97

R

g

U N

Platinum

s399

per month

Up to 5000 Products

Start Free Trial

Premium Features Plus:

+ Instant E-mail Notifications
- Price History

= For Suppliers - MAP Monitoring

+ For Suppliers - Recommended Price Module

APl Access*
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3. Select Your Competitor Tracking Type

Channel-Based
Automatically track competitors through sales channels like Google Shopping and Amazon using product
barcodes. Ensure your catalog includes barcodes.

Google Shopping

Amazon

@ Prisync automatically matches your products with competitors using product barcodes (GTIN, EAM or UPCs).

URL Based

Manually add competitor URLs individually or in bulk. ldeal for stores with a stable competitor list.

Hybrid Panel

Combine both methods - track competitors via sales channels and manually add URLs as needed.
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How do you want to add your products?

Add products via batch file Add products one by one
Upload a file to add multiple Manually enter product details
products at once. individually.
OR

Add products from your ecommerce platform:

0 eo €

Magento WooCommerce Prestashop BigCommerce

Others

(
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Add Single Product

Product Mame

10 Gigabyte Package

Category

Select..

Tags (optional)

Select..

Product Cost (optional)

[ 10,00

Clear

Product Code (optional)

(el Product cooe

Brand

Select...

Barcode {optional)

222000

Additional Cost (opticnal)

Add Product
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Product
L) Prisync ¥ QLS % Manage v (4 Export v

287 products found.

@

38 Dashboard
= NewFilter
@ Products .
9 Price Changes
~7 Dynamic Pricing ©
|LII Reports A A Increased 20 Products
¥ Decreased 9 Products
Category Reports & SortbyAtoZ | b Sortbydate added Product Index View | Competition List View
Brand Reports
Export Reports e :
Product A B History & @ Out of Stock
Barcode: 123456789101
Brand: Tulu UAT test My Store 35 Products
Category No Category Competitors 0 Products
Product Code: 12345
Status: Active
1% 2 x 3 x 345 x| Showall tags (13)
&  Price Position
Product Cost: 0 TRY
Additional Cost: O TRY 104.45 USD Price @ Highestprice 0
Higher thanav. 0
7 ® Average 0
® Cheaperthanav. 0
Company Price ™ Chanpe Position Stock Last update Actions ® Cheapestprice 97
® Allequal 154
My company =] 104.45 - I v 6 minutes ago V/4010]
competitor 1 917.14 - b v 1 hour ago 208
{§} Settings
[B URL Dashboard competitor 2 19C0.60 + P v 12 hours ago ®
B8 silling competitor 3 2971.81 % = ¥ 12 hours ago ®
@ Help Center

competitor 4 4003.39 . = ¥ 12 hours ago ®


https://www.prisync.com/

@

oo
oo

N7

A

08 @

Prisync

Dashboard
Products
Dynamic Pricing

Reports

Settings
URL Dashboard
Billing

Help Center

Prisync
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2% My Store

Tracking summary 287 products

S Price Changes

1 Increased

Vv Decreased

Price Position

20brands 20 categories

® Qut of Stock

20 Products My Store

9 Products Competitors

See how your products are positioned in the market, across different prices.

@ Highest price
0 products

Higher than average

0 products

@ Cheaper than average

0 products

® Cheapest
97 products

35 Products

0 Products

@ Average
0 products

@ All equal
154 products

Index

62.7

MIDOCEA

VERS

View all products
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W) Prisync

n 266 products found. 8 Index View I DO E
| V E S |

W Price changes U N

R T vi]l
creased 43 products
sed 46 products
+ Add single product i Batch Import
<< First Prev 1 2 4 Next » Last »>> 8 Out of stock
Competitors 206 products
My Store 0 products

Prisync

Borderlands 3 - Playstation 4 ff§  ProductCost  Position: Tee we ‘ -
Brand: 2K Games 0.00 USD ¢ Position mj Z,VUAA: ( MM“
- L 4
AL m Cheapest 66 products 28 4 1 L4 SS
SRR . SmartPrice & i Chiosiei 51 products CJJJA' ‘MJ UA'. = w2
Product Code: 710425574931

Set a pricing rule to see a SmartPrice Average 12 products

ki Loy S https://www.prisync.com
Highest 10 products
Company Price Change Position Stock  Last Update aoul 5 products
amazon.com W 2299 - | a 14 minutes ag
estarland.com 29.50 - ) [5) about a minute ago
walmart-gnewly 31.95 - ' ko] ibout 3 hours ago
store.2daydeliver.com 3214 - ’ L] 6 minutes ago
ebay-popngame 35.20 - ' @ ibout 3 hours ago
mall.direct 37.25 - ' ] sbout 3 hours ago
deepdiscount.com 37.71 - . @ 13 minutes age
bestbuy.com 3799 - . @ 20 minutes ago
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%} Prisync £5£ Dashboard W% Products il Dynamic Pricing Ll Reports @) ~ My Account ~

Add New Rule

I WOULD LIKETO BE

® 5,00 UsD ¥  lower ¥ than the cheapest hd of my competitors (excluding myself) hd

(Jequalto the cheapest A

AS LONG AS | RESPECT

in Product ~ : min margin/markup as Cost + 7,00 usD -
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