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Abstract:

This research investigated the impact of customer reviews, trust, and customer experience
on digital marketing techniques in the e-commerce retail sector. With a sample of 171 individuals,
the study employed the chi-square test, analysis of variance (ANOVA), and Bayesian analysis. The
chi-square test found strong correlations between digital marketing activities and consumer
reviews, trust, and experiences, but with limitations due to the low number of expected cells.
ANOVA showed that the customer-related variables collectively had a statistically significant
effect on digital marketing (Sig. = 0.002). While the R-squared coefficient indicates that these
variables explain approximately 15.3% of the variance in digital marketing, the adjusted R-squared
coefficient of 10.2% suggests a modest explanatory power. The Bayesian factor of 0.007 indicates
minimal evidence favoring the model with predictors over the null model. Overall, the results
indicate that while consumer feedback and experiences are statistically linked to digital marketing,
their direct predictive impact on these strategies may be small, with other variables also playing a
role.

Keywords: Digital marketing - Consumer behavior - Saudi consumer - E-commerce - Social
media - Online purchasing behavior - Digital transformation.
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sadieall ALl e 2l (0%) Uls g slagind £ aly (100% duwsy W60 Aallall ¥ axe 31l Gus ¢Jalasl
Adgisall didan 3 ALIS Aiall Adgad panmy e ¢ (Listwise deletion) alaindU
(Cronbach's Alpha) Wi #Lss < Jales ilua 5 3 ¢ (Reliability Statistics)luiuy) ddgise yisal dawilly Ll
Wl 5 Laig oS dad cilS Ly 0803 oy Wall g S A (f el cpglily .+ latindl A3l (ppdiall yuaalinll asanl

(Internal Consistency) Llalall Ldgisall o e (ggina pill 028 (:€340.825. Aplaall jualiall o il
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aliall maan of ) iy ASoldly Lo Laia¥) ciluhyall 8 Gale Agika 0.7 o ol Wl e (6 el s (il
LBsisas (Buite IS el gl 2l (i (s

bl JudnG aile D (Jgaa

Case Processing Summary

N %
Valid 160 100.0

Cases Excludeda 0 0
Total 160 100.0

a. Listwise deletion based on all variables in the procedure.

4 g7 gall iliilian 3 Jsaa

Reliability Statistics

Cronbach's Alphaa | Cronbach'’s Alpha Based on Standardized ltemsa | N of ltems

0.803 0.825 20

Al Slpkie -
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Alially Al Ll y i - 2 s 55 sy

dahdl) cfpiial dakaliial) Jglaall Julas
Aoip ASIY) A g Uy eSanl) il (Ao B (B byl (Bugeal 450 .1
g SN A3janll o UaB 8 eDleal) alanily a8yl (2gull (g ALl JdsniChi-Square  jladl w3 Joaall (aye
ANV gt udug 12 (gl (df) Lys Ay ae 60.539 la)aé dilas| dedPearson Chi-Square el
O A Lilas) Ao @b ADle 35a5 S L <0.000 JAsymptotic Significance (2-sided) ailaay)

et s Basale IS8 Bt el (asndl) Clin il b sl (Al Sluns . eSlandl Cilagity ) (3asul
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Joalsll St e Jelinlly (DoY) el cDlaall of e Tige 138 aed g 51 255030 pUa b Dlaal

clatiiall ol cleadll agileniiy eDaall Liay e il IG5 of oS

SN aall G (5 e B ads e o5iad (80%) Ak 20 daal e LA16 G I Lol Joandl jady celld aa
Bl Dm0 38 Al s o f A3l e 006 8 il o ) e 13 10,01 se deigadl il
siwlikelihood Ratio el «(gal 4l (e .Vl o LAY mil dddise o 5 8 Lae cclidl)
Comaiall cp ddasal) Ldadl) 2L O e Ju L <0.837 dadlinear-by-Linear Association s <0.069 aya
Ozl oKe ¢ b L ullY) Pearson jladl jehi LS dale 3Dle d5ap 60 Y S cdisiea yg dien
353 e SLlall 35800 Jualil) yuds vie H3a) A s oS ceDlanll e e maly il Al )l 55l

it Giladgy i) LA

L Y1 ol Uy ol s o 3l b Gl Sl 515 31 4 i

Chi-Square Tests

Value df | Asymptotic Significance (2-sided)
Pearson Chi-Square 60.539a | 12 .000
Likelihood Ratio 19915 | 12 .069
Linear-by-Linear Association .042 1 .837
N of Valid Cases 160

a. 16 cells (80.0%) have expected count less than 5. The minimum expected count is .01.
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g Sty Agjal) glhads edlasl) ddgisa Ao il gﬂ g.évl\ Gageadl) g0

LAy ST A3janl) ¢ Und 8 oDleall ddgigay Bl Bagudill (g AUl LulalChi-Square  Hladl zils Jgaall (e
Asymptotic iNs (ssiuay cAuy dayd 12 ae 59.836 Ly dflas) iegPearson Chi-Square milu ekl
Grondll Ciliadilind G a8 Alias) AV @) ADle d9ag ) i e <0.000 gslSignificance (2-sided)
Gl cBleall ¢ e lan¥) Jualsill il o @lBley) Jie Laad)l) GUalial) «gal 3l - edhaad) Liigisas a8yl
Sx Lae ¢y ST jalial olad edanll 48550 (gginse Ol sl 8oL Lagale (S0 Jasi s eSand) o a8l Jelily

el Adlall agaliill oty eDleal) A oliy (8 (a8 (335uil) draa
58 Aadgiall padll ) aally 5 e i adg e 513 (80%) 20 deal (30 32216 o ) Jsaad) el celld as

Linear-by—-Linear Association ¢lsi «(5)al dga (e - Jsaall diluaiill bl (aay &8y e 35 28 Lae <0.01
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Ldgigay o)) Gomdll G Adlas] ANV @) Ll ADle 3539 e Ju Lee <0.008 A2 (g5iue e 6.953 dad
Gsiualikelihood Ratio L . cSleall ddsige (sine o)) ¢ oalyl) Gaputl) Lileliy 535n ) LS il (g1 eDlasl
Z Y Ke ¢ Nl Pearson. il a5)lke bageas Jof Lgss (Kl 53sm9e dalall 3 o ) et <0.072 AN
Saal) il slela pa cduig S A3aal) ¢ USE (s3] eDlanll Agige a3 b Ll Tigs Gl (el agesl ol

amidial Gladgll @l WAl b cliball

Lai g IV A i) g Unds o danl] L 50 oy 6 o ) (G il 50 Sl (518 JLERT 5 S pan

Chi-Square Tests

Value df | Asymptotic Significance (2-sided)
Pearson Chi-Square 59.836a | 12 .000
Likelihood Ratio 19.731 | 12 072
Linear-by-Linear Association 6.953 1 .008
N of Valid Cases 160

a. 16 cells (80.0%) have expected count less than 5. The minimum expected count is .01.
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Lig Asty) Agaall sy eSlaal) qulad o Ll B ) Gagedt )0

g pSIYY A55anl) g Uad 8 eDleall coylady el Gugudll (p A8Dlal) JilanlChi-Square o) =it Jeaall (e
Asymptotic iNs (ssises dua Gilays 9 2w 43.398 s dflias) dedPearson Chi-Square milu eki
Groedll Clintliul G dag Adlas] AV @l ADle 393 ) ads L <0.000 glsSignificance (2-sided)
Jealgll Bl e Jelinl) ccumy) e AdleY) cdloall Jio daadyll caluall ¢ AT inass - Dlanll Colady eyl
Lo sa5 ¢ehanll lgde omny 3l Aoyl 535 e agale U8 555 Aty Y1 pilgall b ol djads ¢ e LiiaY)

YT aiall gl s gl a3l oDbanll Ly (st 8 bl sl et (s

il SV aally 5 e BT pdsi o (giiad (68.8%) s 16 Jual e B3TT o ) Jsaad) sy clld aay
Linear-by-Linear el «gal dali (e . Hlasd dduadl) bl (s 483 (e Jlay 3 Le <0.05 58 dxgial)
e Wi (i) o dogd udad Ao dgag pe ) i Lae <0.460 A2 (g5ie ae 0.547 dasAssociation
0S8 Y 38 giSh Daall Cyylady oadyll Gagutll G dale ADle 39ng 35 Lae <0.040 A2 gy ikelinood Ratio
) gl b laall Cylad Grund b Lage Ded s Bl gl b plima) oS o Jull L lla Lk

i) Claigll iy DA 8 ol it v i) 855 ae et SSIY)

Lad s SIY) A il g Uy o SNanl) i pla Ao Tl 5 oo ] Gy gl 9]y 5Sd (SIS LR 6 s

Chi-Square Tests

Value df |  Asymptotic Significance (2-sided)
Pearson Chi-Square 43.398a | 9 .000
Likelihood Ratio 17.588 | 9 .040
Linear-by-Linear Association 547 1 460
N of Valid Cases 160

a. 11 cells (68.8%) have expected count less than 5. The minimum expected count is .05.
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Slo eDlaall (lads cedaall Aigise ¢eDlaall Clanit lyitia L, Auhal (plall Jias ZWANOVA  Jsas iy
Residual Ly s @layy 9 2e 4.237 558 Glasye gsans SiwRegression O Jsaall el e D) Gagull
Sig. = AVl (giag 3.011 (gluF 4ad .27.694 I goane Jony Las s 4303 150 pe 23.456 Jiey
b Ailan) AN 3 g et daaine Aliiaal) lhpriall o ) af L <005 AV (g5ivn e S8 525 <0.002
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ol SIBayes Factor = 0.007 i -chiiall 2o 0o mill) HLaidDU R? dad Joani aa oabyl) (335ul) & S
Qs Ul Ailan ) ) dsaal iy Y 43Sy ¢ (NUll Model)g il iz 3paily &5jlaa lisnia laes cllay - ikl 5l
355 0.126 33 ax 0e <0.158 (sl Uadl (plall Jausgia o unsd (Bayesian Estimates of Error Variance
23l e Wadl) 53 & Jsdee Dbl ) ads Lea %95 48 558 80.199 e

gl & )l Gasndll o Ll 8 Lega [s3 il agnylaty cagifsise oDlanll ilaniti of b (S cale <
DBl aas o Aaadle wa cgyine A 355 (Sl z3gailly ANOVA it (e IS gy s g SIY) a5l
ol Gasmtll linliin) yaad 8 Wyl agd 8 AT dalse of ) ady Lo G Jiins (R?) 332

Y Gplbill Lss 7 s

ANOVAab

Source Sum of Squares | df | Mean Square F Sig.

Regression 4.237 9 471 3.011 | .002
Residual 23.456 150 156
Total 27.694 159

8,1 . 3:9willa Dependent Variable:
et . yls (Adgige o Maall . lageasb. Model: (Intercept),

il hole zigai sl 8 (Jsaa

Bayes Factor Model Summarya,b

Bayes Factorc R | RSquare | Adjusted R Square | Std. Error of the Estimate

.007 391 53 102 40

a. Method: JZS
eMeatl.ylzs, 4 gige s Maatl.logasb. Model: (Intercept),

c. Bayes factor: Testing model versus null model (Intercept).
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