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Joads Aplaall Adlall dulan) 8ya JSES (8 Jlad )9 4l il (gginally oo lanY]
Jadl Dlee jlad 3la5 daaddl Lady)ll clasina) o Lo 5355 ¢Vl

-(Gupta & Kumar, 2020, p. 18)

26



Al cluhal) o ale cudas :BIG

b i) Al dnia¥ly dupel) il clahall als Slas (sl s a08)
138 Joliee - llall Jind) HUSY) Cpenn Alad) Al adge daad Caagy Gl oSG Lol
(@l o3 e Al dudiall solinals cAfiad) Bemdlly ccaiaY )y Y] cailea el

sabl) Ll Ly i ) Sjaeall ctlsal) Sl ) ASLsY,
Anld) o) g el Zufal) gl cilga .1

Bl sae 8 in¥) ol dajadl elgas cdisbad) Sl )l (ha 3aall ae Dlla) Aol (i

Al i) @l Lale pead le S0 . Lgleasis Wil daa 0o 305 Lpss
Research 5 ¢Johnson & Miller, 2024 5 ¢2022 «¢(gyally (fugally ¢2023 cngdy anall
Adlad) i 8 bl (Basetl) laaliaY (geally lad¥) L3 e (Team, 2022
85 ey ol Gugedll B Aiady)) gad angill o) e 2S5 LY 13 Ll LSl i il
Gy b dpdliil) gyl (Boull Laygan jjed (& Lelll @A dndlpal 59 wa o

Jand)

BLE) ¢ e Bagadil (pa Ainne slad] o iy ) ells 1 it cdibad) il )l gl
Cen 2023 cagdy adiall) Sluhy yd Ol AN duhall dadgiall mill) e B
Groedll (5)small ool (Research Team, 2022 ¢2021 ¢ cdually Jheall €2022 ¢ jhall
Oy dylaill Akl el ol b ggiaall Ggailly celaa¥) dalll il e
& Sbadlia¥) o jaan o Liahal dadgiall w3l ae @iy JSE G5 18 U5
Johnson ¢2022 ¢gyially Siusall) e il 35 WS L Apladll Ldlall psk e il
by sginall (agel) o e (Tan & Wong, 2022 ¢Chen & Lee, 2023 ¢& Miller, 2024
355 Le 58 ¢ igal) bl (ymjdg ASHAl A8lE S DS e L)) a8 Vlad o0
L Ygliall g Ul (Blaws (b a2 Lo

(Wong, 2022 & Tan 2022 « jlally cpes Jin) Slaly s2c el e sdle

sps Al Akl dad a3y Hoekill Bl 8 (SEO) daasdl clSian (ueal dnaaf )

27



2020 ¢ abey LyS)) i iladyr 385 LS .SBO il Jsn Liwhy Ciliasd ae aasts Le
= (Employer Branding) Jax)) cala ddle oLy O e (Miiller & Schmidt, 2021
anl e Lo 5oy ccalagill cildlad Baliyy el a8 € IS agadd a1l gl

(BN VRN U = W RSP

L) clahal) o Ldlad) dafall CES) cilss .2

Slahall e W cailea 5axs Lllal) Ahall e (el BEY] Cailga (e a2yl e
bl alaas Clgln fea b Coagiaal) g Uil 3 (gasall CDAY) S Yl LAkl
¢Johnson & Miller, 2024 ¢2023 «xgdg afiall) LELN ClSHA] Jia de giie cile Und ALl
Open) S lal) Gedlal) Gl (2022 ¢ (ghially aasall) d53aill ¢ Uadg «(Chen & Lee, 2023
el Cjladl) g Uy (2021 ¢ madly lpeall) CVLa) ¢ Uady (2022 ¢ hally
Laglgi€all ¢ Uady (2020 cales i o) AW olaall gy (2020 ¢ ibes L))
dulyal) ()& «(Gupta & Kumar, 2020) ale <& cilexall ¢ Uadg (Milller & Schmidt, 2021)
gl 138 2ed A gead) dlacsgially Syl c¥ldl IS e pald (S8 S5 A
o aaied Al diegdal il el el Gl agetll Sl (lety Lo Llle dpaguad 13
DY) o ST drandly 480 Luaaly ((B2B) Anladll clidally o) dligh ao il
bl

(2022 ¢ gxially (sally 2021 calies iyl Jie) daladl caluhyall (mes L (Lals

o) Aalas I Y sf e Ul mns 8 ansis ol Ylad s Y 38 il e Gagedtl o

Gl Bl 3 Wik Bplie 2l el o Llla) Ayl adgm LAY (e )

sl Aigh Ve b Gpanadiall Guigall (K G cVslial) gl b 2,00 el

Alail) Aedlad) ok e 89 yalls 3alais Y 38 L sy clpall ada (B ga lsaaly of oLl

gt Cpfisall ye Brpall ey EG A Jaisall (DAY 13 g Ul 13 8 4S5l dalal)
A JlaeY) iy 8 daat) ) 038 a3 agdll Gaas3 8

Alydg el diyal Jga (Research Team, 2022) dusly e cdils il 5 Qs
e A0lad) Aayal) (S0g Lol 038 daal cCaadagill dilled Jea (Miller & Schmidt, 2021)

28



Groadl) bl A0 Gois "pd) clel€l) Qllaiiul'] Jedl ) eca 2l oda

ccalpal) Cia 3ggal AlalSia dag a2k Las ¢SS lgale (a8
Ldad) 3eadl) .3

Glahall sl 5l 8 S daudaly Adiag §sad ot cdilud) cilaball ) il
i) iy Lylall Aadlall yashity byl Gagedl) ilmilfind il (S0 Jasy
dayed) ASLedll b clgie dlacgially Bpreall 13aaty (cVslaal) GISHE Bl 8 e Ly
ol W) Jemie (S8 clBlall ol culslis Aujally Laall coluhall alaed Lo gaud
oo Llo dibhide cilelad 8 of o(lelilly (adyl)l Guoetl) ) cAplaill dlally a8l
tDavies & Williams, 2023 Jis) clelidy) g Uadl < yla s @l o LS LYl
il 3S e o)) agetll zoanall 800 Sl st o3 o1 (2021 <plies iyl
A dals (e sgndll oda L adlal) Aubal) Led) ad A Dulsadlly Banll udiy Gl
Al 85 aed () ¢(sagnndl CYglaall gL 8 ABDal) 238 ILSualing pgdl Canll (ya el
Ayl ailodal Baghag il oliSl Pains Gllaiiad llaing 2030 ASLaall 41 )]

L) byl (e Ldlad) dafyal) Saliid .4
sty cailga B2e 8 Alad) Ll e € O LA Ayl casliid M

Do bl (el HUY) Ui b dnlad cilulal) Cuale sl Y by
ol cinlatll Alall ¢ el 3ioullS) i)l amliall Clie s Pl

el iag r3gat el U Laa cdiliaall Laolads (el

@) A€ dalall Gluhall =il Creadial lgiluady duall c¥ilu dslua
leisedal Al el Ao 3Ly Laadl AL ciluca g dads dding ¥3los 42 Lual

il Gl

29



3 Aals by 8 Aaddicaall il lg ULAWY L ALY 5 rdadal) 8] jaghi =
cAiagioall 2y culpuiall Alald dudadt Gara Las Alall Lol 8o areiail dla

Agiaay Lgudgisa 5ol

Lad) malid) Joa (53 Aol ol Cratd :dblasy) cudluly meial) Jlad) =
JSYI (2aniad) ol haiVIS) dslaasy) Cullalls (sl Abllail) dudeasliS)
laa) san Al Aol dag lee cchiall G Ao G Al el

gdlaal eanl Laedle <Y CulllY)

) bl Adliay jaedi 8 ABld) Clahal) il agude :lgiddliag milil) juuds =
Oe O30 Lee cdiliie o Alilae iy Lgilie DA e cdllad) 2l L) Class

calabngy) ity Jdlatll gae
dilud) alufall g Al dupall Faaall Qijgal) .5
dilias daid lgale ol (uilea Baxn ddld) luhyall e lladl Ayl i

I eguall Jabeds all calual) ikl (e Gl 038 2a 1 aadiall e Uadl) SuCA) .1
o Tuaay dasgadl cNglial) pUsb B B Gl il o iy Gaee
lels (sagmadl LB (o Uigan 13 US55 Sl o2a . Aday gially §psual) cilSyid)
el Adle Aaaala dad uld il ey Lae cBnyall A guilly Adiial) lgaailad
.tuaa\

o il clgls Al Glubll sl e o zgaiall i) dubs b Adgadl) 2
Salsia Sllad Al o3a w38 cJumiio (S leliSl) Gl g dylanll Lokl
Gland) 3 (3 Gl il US e ) Gagedl] Sl 1l goaiall Sl
B Ul ig Alsad ST 8jgem  and Laa il

05 ac agh 8 Al aalid seNglial) g U b (uigall uili Auagad waad .3

) ) Al odgy ki)l i Gades aed g Ul 3 cpisall e (3aseil

30



s (e laSl il e il Sy dojlaill Ldlall e agaaa il )

‘B2B 4 & Ll i) oda andh A0S Jsa B3 (55

ed s s g 6 Al o2 112030 Ay, Bl B Akl Laad) 4
sy L@ agii Ao K5 N 2030 gy alaal 3aail Al dusall ALl
Pl af dhagidly Bprall Clindl deales sl dhall e cleUal

At Lgihal acal IS s3gl Bl dilae lald)) ciluasgilly

0Sa3 O ey Lae ¢(2025) silgy & ULl pes &3 rduaall Alual)l gadidl) 5
G pl) Cvintg ¢ Jand) Bgu (el (Bsuill 8 Clgagilly Cilislaall Caanl Al
skl ayes Jlae (8 28] Ciluhl) ey die S 8
dolac s danadia (55 pdiig chaga Afing Sgad 2 b Aubal oda agud dale A
Bl Liagh (ga 3ie0 Lo edpgmad) dgsyal) ASLaal) b Aasgially Bptall ci¥laall il
cgsenl g Ul 138 Apaall 3lsally JlecY) daaiiy (ad )l (agutl) Gy B3keal

a.ub.\ﬂ @hﬂ\ Jlb‘g\ g."m\ JJ&AS\
L

Oe iy bl sda agle 35 ) gyl HUaD ers Lialyaiad uadll 13a a0
Ol 138 Caagy Canl jaga 8 ) Do) ol puaially Al maliall Jalas Pla
Alatll Akl sk () (3sedlly dalaidl foladly lalladll Jald agh ey )
pged Lo cclyial) 038 oAbl Talg I e esuall Al LS LAyl el Uil il
0 s dangis Auhall el Gl a3 3

) gl 1 J Y Ciasal

Bpalad)l Ljlaall Gladliuny) cuac (Digital Marketing) ) (Gigudl) o)
Gial cui ) e lgially Avad )l L) (e i ) llaall (e degana aih Ciyely

31



Bl el cdelall i cCangiud) jsgaadl ) Jseasll Jadi cBame diiged Cilaal
Jie Ayl @lea¥) it aladiad Jadal asgiall 138 Siay .(Al-Adwan et al., 2021, p. 3)
¢ AN wpll yie Bpdl) (grinally Bagedll ¢ oLl dualgill dilug (Canal) S e
o iy Cplainally Cpullal) Slaall ) Jladl) Jgamgl) Caagy Gl IS cde siaall cilDleY
DLl Ol e sltiall oyl Jsaill Gaaal ail . (Taimoor et al., 2021, p. 2) agl dilias
a3l cilbac g pSlginal) Sl A Byda Huss «ciiiiy) ) Jgeaslly 283 5323 andlsll
ool 250 jola 5)Sine Lpaly bl (35 Glaiall o a3liul Lae cagaal 1A
Laigedll Jilo)l) avads Ao 5l o) .(Bambauer-Sachse & Wenzl, 2022) (sl
o Alladlly 5eliSl) gl lgie e Y 8l b)) Gagedl) (e Jaad dlle 38y Leadl uld

-(Alalwan et al., 2020, p. 1794) gl (3lasy)

VLl cusy) skl (I daball ) () Busedl) oia ai Ka lids )l

GUai) adaks axd sy ¢ 5 g ol peiidasi (g de ((1971) ple i .20
ASa) D] US4 My (Chaffey & Ellis-Chadwick, 2019) gl (oad)ll Jealsill
Ssed Siny Daa Job selas ((1991) ale & (World Wide Web) daallal) 2 guSiall
el Al gl e adidl slaeY) gas 3858 wldle ¢(1990) sle (b "Archie’
Gt e Wle il B a8y (Ple) ) ek ¢(1993) sle b . (Newberry, 2023) il
Jelilly slay) Cida Jo ¥l e e 5K 50l el Lo AT&T 4S,al
«(1994) ale 4 Yahoo Jie &l lSyma g9 aas +(-University College Dublin, n.d)
cils A ¢(2000) ale Google AdWords Jie Allad Ludle] Glaad Jedd Google shais
Sugig ¢(2004) sy (2003) LinkedIn S o liia¥) dualgll ilaial aljiall selal
Cilgaly g8 Cnansi ¢ cpydially (salad) Gl e S daall 8 LS Cinlsgl) Lal ¢(2006)
oshill 13a aalu M8 .(.Newberry, 2023; Wikipedia, n.d) _uS JS& a8l Gl
S Lo (Olinendl) Chatia die 3ylae (K8 Al Ao ) Y gal B asleil
S Jyaslly dplaall Cldlalls ool sl & eyl upedll Bafiall Liaslin¥) Lueal!
Groedll IS dandls dlaje Ll e daaal) e ) lad L (.Wikipedia, n.d) sgesl)

32



amgl cOldailly @bl o wlad OS8 adiny moal @) (Il ala )

-(Taimoor etal., 2021) 1Y) IR PRI |
3:1)\43.“ ddlal) J:ghi f il Guaal)

o Al Al )il as] (Brand Development) dlaill dadladl jghai (i,
Odl 8 dplaall Akl AilKe ety el S Caags dmiliiul dddee gas cAuball o3
) Ll el Adlad) Ca3eh el Yin Hansdli Biae (3ainT (8 Lo Law cCirgioall sganll
(omdliall Gland o ades e Aead gl dale e 9a] dew @ ) aea o mllaas
asete Hglais .(Kotler & Armstrong, 2021, p. 273) eJeall cilie; duli 58 Lgia (2l
Blag Aima 2 Jla Bhaae Lsa ol dadil leadlly latiall oo 3yae Ljlaill Al
bl .(Al-Adwan et al., 2021, p. 4) Cargieal) Hogeall (Al Bypaiag dulan) cilebia)
33 chulanls 5338 Clhped Aaldly (318 ) Cingd ALSia [3pgn ylatll Ll ol e
Al-Shamlan, ) aagiuall jsgenl) Gladgis Glalia¥ e agd o p€ <0 2dn L
(2021, p. 78

2l Adlal) 358 oLy 3 ainanl Lgie XU cBaaete Cuilsa dylanl) Adlal) skt slad Jass
OSlgiaall Cayl dayn g8y dalad) 53S0 (Brand Awareness) dyladll Ltall =l
Lylatll Ldlall e Capntl) f eledind Alsga s 2add) 1aa Gty A lail) Adlall st i
Dl Basaiil) aalus . (Keller & Coulson, 2017, p. 112) diea dadd o e 438 K5 e
saanll 55l (i) Aalily Jpemgl) (530 8315 DS (a pesll 130 S 3 s IS
Brand ) 4laill kel 5)5m lld QJ:' -(Alalwan et al., 2020, p. 1794) lalginag Adkall du3 5]
Adlalls ¢)sSlgianal Lk 1 oVl Cilatiaally cle LY ) de sana (30 JSi5 s «(Tmage
&5 . (Mladenova et al., 2022, p. 5) g Qg ) ke lally Coplaall A oy dolail)
(et A (sinall IS (g Byguall sda o Jlad J<a0 a0 dia b ulS il £l ol gidl)
-(Al-Adwan et al., 2021, p. 6) lanx Al cBlelilly doadiuad) dalll

¢(Brand Reputation) 4ylaill dadlall deac (afiy J<4 4laall Adlall §)gua Lasi i

Sle 2l daliad) Glaal al 4540 Ly anan ) ddgisaly alad) g Ldadl) GuSes
33



Jualsilly du8l2alls . (Al-Saad & Mahmoud, 2021, p. 123) el e leilujless LeilSsl
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Study Summary

The Impact of Digital Marketing Strategies on Brand
Development and Human Capital Attraction in Saudi Small and
Medium-Sized Contracting Companies: A Field Study

Prepared by: Saud Khamis Al-Mohammed

Abstract

This study aimed to investigate the impact of digital marketing strategies on both
brand development and human capital attraction in Saudi small and medium-sized
(SMESs) contracting companies. It sought to provide a deeper understanding of current
practices and their influence within this vital sector. The study adopted a descriptive-
analytical methodology, which is best suited for describing phenomena and analyzing
relationships between their variables in their natural environment. To collect primary
data, a questionnaire was used as the main tool. It was carefully designed to measure
the dimensions of the three variables: digital marketing strategies (with its six
dimensions: content marketing, social media marketing, search engine optimization
(SEO), search engine marketing (SEM), email marketing, and influencer marketing),
brand development (with its four dimensions: awareness, image, reputation, and equity),
and human capital attraction (with its four dimensions: employer branding, recruitment
effectiveness, employee value proposition, and candidate experience).

The study population comprised all small and medium-sized contracting
companies in Saudi Arabia. A stratified random sample of administrative staff and
marketing managers from these companies was selected to accurately represent the
population. For data analysis, the Statistical Package for the Social Sciences (SPSS v.28)
was utilized. Statistical methods included descriptive statistics (arithmetic means,
standard deviations, frequencies, and percentages) for data description, and inferential
statistics (Cronbach's Alpha coefficient for reliability, Pearson correlation coefficient for
internal consistency validity, and multiple linear regression analysis for hypothesis
testing and measuring impacts).

Quantitative results revealed that the overall availability of digital marketing
strategies in Saudi SME contracting companies was high, with an average of 3.46.
Social media marketing, content marketing, and search engine optimization emerged as
the most adopted strategies. The findings also indicated that the availability of brand
development dimensions was high, with an average of 3.79, with brand reputation
being the highest dimension in terms of availability. Regarding human capital attraction,
the level of availability for its dimensions was high, with an average of 3.55, led by
employer branding and employee value proposition.

In terms of analyzing the impact between the main study variables, the study
confirmed a strong positive and statistically significant impact of digital marketing
strategies as a whole on both brand development (explaining approximately 68% of the
variance) and human capital attraction (explaining approximately 65% of the variance).
Specifically, social media marketing, content marketing, and search engine optimization
had the greatest and most statistically significant impact on both dependent variables.
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While search engine marketing and email marketing showed a positive and statistically
significant, albeit weaker, impact. Notably, influencer marketing did not show a
statistically significant impact on brand development, but it did have a positive and
statistically significant (though weak) impact on human capital attraction, suggesting the
unique nature of this sector and the differing mechanisms of influencer influence within
it.

Based on these findings, the study recommends that contracting companies
continue to enhance their investment in integrated digital marketing, with a focus on
maximizing the benefits of social media, content, and SEO. It also emphasizes the
importance of improving the candidate experience in recruitment processes and
activating the role of digital data analytics for informed decision-making. Finally, the
study proposes future research avenues exploring deeper aspects such as the role of
artificial intelligence and interactive content in this sector, as well as identifying
challenges and solutions for digital marketing implementation.

Keywords: Digital Marketing, Brand Development, Human Capital Attraction,
Contracting Companies, Saudi Arabia.
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