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Abstract

(alad)

This study aimed to examine the exposure of Saudi university students to brand advertisements
on social media platforms and to identify the level of trust in these advertisements, their impact on
purchase intention, and the comparative influence of social media influencers and official brand
advertisements in the fashion sector. The study adopted the descriptive survey method and used an
electronic questionnaire as the primary data collection tool. The sample consisted of 163 Saudi

university students aged between 18 and 35 years.

The findings revealed a high level of social media usage among the participants, with TikTok
emerging as the most frequently used platform for following fashion-related content. The results
also indicated that trust in advertisements increases when they are published through official brand
accounts, include authentic customer reviews, and provide clear return and exchange policies. The
study found a high level of purchase intention resulting from exposure to fashion advertisements on
social media. Although influencers affected purchasing decisions, official brand accounts and
customer reviews were found to have a stronger influence on building consumer trust. Furthermore,
product quality was identified as the most influential factor in attracting consumers’ attention, while
clothing was the most commonly purchased product category after exposure to social media

advertisements.

Keywords: Brand Advertising, Social Media, Saudi University Students, Fashion Sector, Purchase

Intention.
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