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"Measuring e-Service Quality: A Study of the Applicability of the 42
E-S-QUAL Scale in Online Banking"

Teemu Miranda — s: Annika Janita Gl
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"Digital marketing enhances e-service quality by increasing L&) -
customer interaction with the electronic platform, thereby improving
user experience and overall satisfaction" (Janita & Miranda, 2013). —
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"Quality of Electronic Services: Conceptualization and 4l
Measurement"
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"The use of digital marketing tools, such as email and social (LY
media, enhances e-service quality by providing personalized services
and increasing response speed to customer demands" (Parasuraman,

Zeithaml & Malhotra, 2005). —
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"The Impact of E-Service Quality, Customer Satisfaction and 42
Loyalty on E-Marketing"

Mohamed S. A. Selim, Manal A. M. Basha - ¢l
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"High e-service quality leads to higher customer satisfaction (&)
and loyalty, which in turn enhances the effectiveness of e-marketing
strategies" (Selim & Basha, 2018)
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