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"Emploving electronic customer relationship management in the purchasing stages to
enhance customer loyalty: A study on a sample of Mobilis branch in djelfa customers."
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Abstract Kevwords
This study aims to determine the impact of using electronic customer relationship )
management in the purchasing stages on customer lovalty. To achieve the research objective, a Electronic
descriptive method was adopted, and an electronic questionnaire was designed for a sample of customer
customers of the Mobilis branch in djelfa, which was limited to 234 individuals. The data was relationship
analyzed using the statistical package SPSS v28. The study generally found that there is an effect management;
of employing electronic customer relationship management in the purchasing stages on emotional purchasing
lovalty, transactional lovalty, and cognitive loyalty dimensions. The study emphasized the stages;
importance of organizations paving atiention to electronic customer relationship management to lovalty:

increase customer loyvalty.
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