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Marketing

This orientation lecture aims to provide a comprehensive and holistic overview of the nature of this course by
presenting its key concepts, introducing its main thematic areas, and clarifying both its theoretical and practical

significance. It also seeks to highlight its direct relevance to labor market requirements.
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Marketing is considered one of the fundamental pillars
upon which contemporary organizations are built,
regardless of their nature—whether profit-oriented or
non-profit, production-based or service-oriented, local or
international. It is no longer merely a secondary activity or
a function subordinate to production or sales; rather, it has
evolved into a comprehensive managerial philosophy from

which all organizational decisions originate.
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The essence of marketing lies in addressing a central
question: Orientation
How can an organization create genuine value for the Lecture
customer in a way that ensures its sustainability and

competitive differentiation in the market?




MIDOCEA|

UNVER:ITY'

Within this context, it can be argued that Aahy o) dadll (Se Gl a0 i
studying the Principles of Marketing course Lald Maae e Gosdll (sala ) joa
constitutes a fundamental entry point for tagdl Gllall
students to develop an understanding of: LBlo) dagla e
* The nature of markets. oSl ol e

* Consumer behavior. Al alSlin .

*  The dynamics of competition. Al Gla ol e

ol el ol Clagliu) e
Al o i Vel 1 b el
) agdl Aalilas ol sy cdaanlSl sl

*  The mechanisms of value creation.

* Strategies for building competitive
advantage.

Accordingly, this course is not confined to Bpaleal e laialls Lnlaidy)

being merely an academic subject; rather, it

serves as an analytical tool for
understanding the contemporary economic

and social environment.
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The significance of marketing is not confined solely to the

corporate environment; rather, it extends to the

individual’s daily life, as people are continuously exposed

to marketing situations, whether in their capacity as:

* Consumers making purchasing decisions,

* Recipients of promotional messages,

* Or even producers seeking to market their skills and
competencies within the labor market.

Accordingly, the study of marketing enables students to:

* Analyze their purchasing decisions rather than making
them arbitrarily,

* Understand the factors influencing their consumer
behavior,

e Evaluate product quality based on objective criteria,

* Develop a professional self-image that enhances their

employment prospects.
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Principles of Marketing Course Topics

Unit One: The Concept of Marketing and the
Marketing Environment

This unit addresses the definition of marketing, its
evolution, its significance, and the key concepts
associated with it, as well as the environment within
which  organizations operate. The marketing
environment encompasses both internal and external
factors that influence organizational decisions,
including customers, competitors, suppliers,
technology, economic conditions, culture, and
regulatory frameworks.

Significance of the Unit:

This unit enables students to understand that
marketing decisions are not made in isolation but are
influenced by multiple variables within the market and

the broader societal context.
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Unit Two: Product Life Cycle, Product

Development, and Branding

This unit examines the concept of the product,
its different levels, and the stages of its life cycle,
beginning with introduction, followed by growth,
maturity, and eventual decline. It also addresses
new product development and the process of
building a brand, as well as the importance of
branding in differentiating a product from its
competitors.

Significance of the Unit:

This unit enables students to understand how
products are conceived and evolve over time,
why some products fail, and how branding can

foster customer trust and loyalty.
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Unit Three: Fundamental Methods of
Promotion

This unit examines the elements of the
promotional mix, including advertising,
personal selling, sales promotion, public
relations, and direct marketing, with
particular emphasis on the growing
importance of social media in contemporary
promotional practices.

Significance of the Unit:

This unit enables students to understand how
to effectively communicate marketing
messages to target audiences in an

appropriate and impactful manner.
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Unit Four: Distribution (place)
This unit addresses the concept of distribution
and the importance of delivering the product to
the customer at the right place and at the right
time. It also examines distribution channels,
wholesalers, retailers, and both direct and
indirect distribution strategies.
Significance of the Unit:
This unit enables students to recognize that a
high-quality product alone is not sufficient;
rather, it must be readily accessible to customers

in a convenient and appropriate manner.
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This unit examines the concept of
price, the factors influencing pricing
decisions, and various pricing
strategies, such as cost-based pricing,
competition-based pricing, and value-
based pricing.

Significance of the Unit:

This unit enables students to
understand that price is not merely a

numerical figure; rather, it constitutes

a marketing signal that influences the : :
[ &

product’s image, positioning, and the

, . . . e
consumer’s purchasing decision. PXe
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Unit Six: International Marketing

This unit examines the concept of marketing
across international markets, addressing the
cultural, economic, and legal differences
among countries, and how to adapt product,
pricing, promotion, and distribution strategies
when entering foreign markets.

Significance of the Unit:

This unit enables students to understand that
marketing in the domestic market differs
fundamentally from marketing in global
markets, and that achieving international
success requires a deep understanding of

diverse environmental contexts.
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Unit Seven: Marketing Ethics

This unit examines the ethical dimensions of
marketing practices, including truthfulness in
advertising, the avoidance of misleading
consumers, respect for customer privacy, fair
pricing, and the social responsibility of
organizations.

Significance of the Unit:

This unit enables students to recognize that
successful marketing is not solely based on profit
generation; rather, it must also adhere to ethical
principles and respect the rights of customers

and society at large.
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The Role of the Principles of
Marketing Course in the Labor
Market

The true value of this course stems
from its ability to prepare students
for the labor market through:

1. Developing Analytical Thinking
Students become capable of
analyzing:

*  Markets,

* Competitors,

e Customer behavior.
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2. Acquisition of Practical Skills Llee Eflga bl . Y
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3. Preparation for Diverse Career Bataia dpdlig ciflaal dgdl) ¥
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* Digital marketing.
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4. Supporting Entrepreneurship

This enables students to evaluate their business ideas

from an integrated marketing perspective.
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