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1. Learn why communication matters S gl Mi%&;dﬁ K

2. Identify skills today’s employers a5l anl) Cilaual Lgad gy A 5 jlgal) apans LY

expect . -
Jua Llee Ciligind Y

3. Explore the communication process L
NAY) Jual gilly oY) g
£ siia alle gA Jalgill L0

CLa) L ol 4S5 aladind ]

4. Commit to ethical communication
5. Communicate in a diverse world

6. Use communication technology
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Understanding Why Communication Matters

3 Laga gy Jual g3l) 130l L
L | gl
Communication Jal s
is the process of transferring Wlina g cila glrall Jii dales (o4
Information and meaning ¢ Oalatianall 9 Cpales pall Oy
between senders and Gl gl (e fAS) gl Baal g aladiuly
receivers, using one or more ol Agiall gf dpgddd) i 4, gisall
written, oral, visual, or ) ’ .
' ’ ’ A N
electronic channels. #9 A8
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Lagwa 22 Jual gill falal

The essence of communication is

. ding dat 8 Jalgill 2 e
sharing— providing data, .

) _ PIUVE “La glaall g il - 45 )Ll
information, insights, and "’Lu :i:s“ ‘.J’ﬁym J‘JM‘
inspiration in an exchange that Mﬁ" == iﬁj‘ 2 “52 =2
benefits both you and the people =
with whom you are L

communicating.
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Communication is important to
your company: ISl aga Jual 53l
Effective communication helps by S yoid) Jladl) Jual o) S0 buw
businesses in numerous ways: HEY
d Closer ties with important (b Aalgd) Ciladinall aa (35l cilide
communities in the B gl
marketplace
/
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i b 3y Jal 3l )akal
Communication is important U8 5 aga Juc sl
to your company: y .
N e oEll e 2
1 Opportunities to .

&l guail] g caliatacal)

influence conversations,
<laladi g

perceptions, and trends
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~ g Jat il <
Communication is important to your ISl aga Jual 43l
company. L:"'; "QJMY\ Eu‘ ;M!" uip SJém\

J Ability to “humanize” otherwise slina)) Luadddl & Jlacd) cilaliia

impersonal business (Sl aldal)

organizations ((~bwdy) aihall sli)) £l S8 cHSA Ja
il JS ISl

Faster problem solving ‘
s 981 < ) 8 MAS)

o
(] Stronger decision makin
" 6 6 P
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g Laga daa Jual gill 1alal
Communication is important to
IS S aga Jual 5l
dalidy) By
Jas ¥ 8845 ULS JiS) Jae
LS Jis) 48y jhay

your company:

1 Increased productivity

(] Steadier workflow
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Communication is important to k

r IS S aga Jual 531
Ao U8) JiS) dgay g 5 ) gea

@J@uukjhw@é\p\)%

your company:

(J More compelling

promotional images.
X

Aauda) g Adla L) Ja

(J Enhanced professional

images and stronger brands.

. Clear financial advantages. F
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Understanding Why Communication Matters

Laga day Jual gl 130
Gfective communication strengthens k

the connection between company and: A i) e ABN o : -
aad) (yas A2MMad) g g8 Jladl) Jual gl
4 allits stakeholders, ]
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[ those groups affected in some way cdalaall c,\lmai &ﬁ
by the company’s actions: La ;’Guh Sﬂiﬁuﬂ ‘;'L;}‘.*d\ S
customers, employees, C):‘ABJ'“MJ e Slazll :Z\SJ_&J\ g\;\ﬁtg_)
shareholders, suppliers, neighbors, ¢ CJ‘J:‘%-“J C):‘JJ&“MJ MM‘J

O the community, the nation, and allad) g daY) g gadiaall

the world.
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To make your communication efforts as effective as

possible, focus on making them:
e Ao 38, sy 48 Allad ¢y Aaldll Jlaiy) 3 gga Jaad

A practical, s
d factual,. Ailas

(] concise, <ida
A clear, =<5

204

. Persuasive, g«
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To make your communication efforts 1 dllad &by Aaldl) Jlaiy) 3 gea Jaad
as effective as possible, focus on

. . . .LSA ‘
making them: g A S50 ¢ Oy
(d practical, Provide practical lee claglaa b ol ¢ o

information ;
[ factual, Give facts rather than Sleba) (e Y (dildal) Jao) ¢« 4Bl g
vague impressions. sl
d Offer compelling, persuasive
arguments and recommendations. i g daiie Clua gy man agall
- £
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Go make your communication a8 Allad ol Aaldl) JLany) 252 S .?
efforts as effective as possible,

focus on making them: gl Ao 3S) ¢ lsaY)
(J Concise, Present information in 5 5 ga Ay s il glaall a3 (5 3 54

a concise, efficient manner. )
: . Alled g
J Clear, Clarify expectations and

responsibilities.

Ll g gaal) 9 ulad g3} i 65 ¢ gl
J Persuasive, Offer compelling,

persuasive arguments and dacla Dlowa ¢ g 7ios, g L Asils
recommendations. PR
N —
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Communicating in Today’s Global Business Environment

MiDocEAf e
2 gal) Asallal) a1 Aigy 8 Jual g3l
r ~
This section offers a brief look at (5 Ang g BT acidl) |38 a4,
1. the skills that employers will O Jardl laual a8 gy A & gl
expect you to have. sl
2. The organizational context. (ealaiil) lad)
3. Center on audience. Sl e 38,
4. Business etiquette. Jaxd) Gl
\ J
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1. What Employers Expect:

(d Organizing ideas and information
logically and completely.
J Expressing yourself coherently and

persuasively in a variety of media

\

s Jand) laa) dad g La Y

silaie (< cilaglaall g LSEY) addali
Jals

r8a g dulaia JO Ll e )

SEY) i g (0 A i e pana (B
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1. What Employers Expect:

s Jand) Claua) 4xd iy La |
1 Constructing compelling 3 yna) Ania iyl 5 Ly

S gl st (L
dagall

narratives (telling stories) to
gain acceptance for important

ideas

\_ /
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What Employers Expect: -
s Jand) Glava) 428 ¢ La
J8dy la plaall g Cililad) A
4 Gl iSay ¥ Lag

[ Evaluating data and
information critically to know
what you can and cannot

trust _ ,
Cr A BLad, £laiu)

E(Actively listening to others
WV
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What Employers Expect:

r Jaad) laa) dad g La
4s glia yhled pa Jual sl
JlaiV) il afadin

J Communicating with diverse

audiences

[ Using communication technologies . . i
AaDlaY) 9 4 gadl) oo gal) aladiin
J Using standard grammar and Al

rg

spelling
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What Employers Expect:

1 Adapting messages and styles

(J Communicating in a civilized

manner

s Jaad) lasal 428 g La
Jalaii g Joles ) s
Ay s 4By jhay Jual gl
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What Employers Expect: s Jand) Clava) 428 g La
d Communicating ethically, even Py uéﬁé‘ IS Jual il

when choices aren’t crystal clear -
y dauda) g i LAY 0 9S5 Y Ladis

(J Respecting company information
Lalad

:\SJ.«.:A.“ cﬁujluebh\

7 st gyl 5B £
\_ y,

J Following laws and regulations
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What Employers Expect: 0

] Managing your time wisely and :Jand) Gilasal 428 63 Le
using resources efficiently Bl 3 ) gall aladin) g dasay el g 5 )

1 Practice and develop your gl g dly dualdd) Jlay) &) lga (ula
communication skills over time, T A pa AN e tpdy ¢ Bl g pa
starting with the opportunities dgalal) BaLal) 028 ) gh U
you will have throughout this

\__course. J

www.midocean.ae



MIDOCEAl[lI ] ma
viversirvl|i a5al) Agallad) Jlas ¥l Ay (& Jual gl

( 2. The organizational context. 4xdaidl) 45, w
Communication « %> Com_pgny
Channels Policies
Juaiy) < o8 A8 pal) Cilalas
Organizational Personal
Structure Relationships
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3. Center on Audience_sgall As a8 4

An audience center approach Lsgadd) Ao 383 meie
Listening Ability oglainy) e 3 il

Audience Needs - ¢l Clalial
- J
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3. Center on Audience J5¢a) A& S Al Y
Writing and Speaking &iaadl) g Allislie
‘Working Relationships Jaal) cA@Me o
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4. Business etiguette

J Respect
d Courtesy

J Common Sense
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' Exploring the Communication Process Juai¥! 4ules iligiul
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Communication Process Juaiy) Aulas
1. Sender has an idea 5 S8 anal el )
2. Sender encodes the idea Dy Qs pall 2 8 Y
5
_ 4
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Communication Process Juaiy) dlas
3. The sender produces the A1) Sl iy Y
message "
4. The sender transmits the Alis I s gl Jay ¢
message
\. y,
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5. Audience receives the Al ) geanll ik o
message ' .
6. Receliver Al il iy ALl oy T
decodes the ]
message
J
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7. Receiver responds to the )
e
message o)l (il Gragpinn,
8. Recelver provides Jadll 253y gy aliall A
feedback
. W,
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& Communication Process W

The communication process

e b gem gall Juai) dulee Jiai

described before generally S il Al e JS U3
represents the traditional ¢ Je Y alle & cyLaiyl o
nature of much business sl UV aliall 8 Lasyass a3 il
communication, which was A8 sk s A 5 DA (a5 e

primarily defined by a publishing 253 o= %JMMMWPSFT‘
or broadcasting mindset. fadaid)
b /
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a newer and increasingly effective

social communication model has

emerged, characterized

by communication that is:

interactive,
conversational,

 and usually open to all who

want to participate.

\
@Lia) Jual i Fisal 4k
OF Jady ¢ Allad <) g diaal
b A JuaiNy 4"2‘.)2

ks
Aidaal) Jo adiag
&l da gila (985 e Bule

A Ll (A G gy Gl
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A sender in a social media Jual g3l Jilaag Ad (A Juusall lay
environment initiates: 1Syl
* aconversation by sharing Gila glaall 4S Lia DA e Adalaa

vr?luatr)lle i_nf;)rmatif)n, | ¢ dagdl
* then that information is X . e w .
often revised and reshaped u"‘"‘f“l ‘ff“ T o Li%n" &
by the web of participants A Al g Lhsdi Bale )
« as they share and O ldial
comment on it. Ll Qgilng g Lgd oS HLdiy Las
\_ v
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Hybrid Social Media
" Approach
o Method S
. Jual 53l Jilw
TEN A PRIV - | "AJ-LAY‘ Slaiay) ’
Strategic Polic Customer Project
Plans OIlICIES Updates
kil uuw\ Support Clasiig
b ] SEBUPER & 5 all P
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