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Expected Research
Methodoology

RESEARCH DESIGIN

Descriptive-analytical based on case tudy
and a mix of quantitative (questionnaire-
s) and qualitative (interviews) data

DATA COLLECTION

|(-

Electronic questionnaire with Likert scale
and semi-structured interviews

|(-

SAMPLE

50 project and marketing managers in
technology and service sectors

|(-

ANALYSIS

Use of SPSS for regression and correlation
analysis, and thematic analysis of interviews
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Proposed Project Timeline

—

PHASE 1: PREPARATION (4)
WEEKS)

=

-

e Literature reviewvv
e Design research tools

-

\

PHASE 2: DATA COLLECTION
(6 WEEKS)

b

e Distribute questionnaires
e« Conduct interviewvws

L

\

PHASE 3: ANALYSIS (4 WEKS)

J

e Process quantitative and
qualitative data

e

PHASE 4A: DOCUNMENTATION (3
WEEKS)

= WVrite final report
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