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Study Summary

The Impact of Artificial Intelligence on Public Relations Management in

Major Companies in Riyadh City.

Abstract
This study aimed to investigate the impact of utilizing Artificial Intelligence (AI)
technologies, specifically its dimensions (Big Data Analytics, Automated Content
Creation, Monitoring and Prediction), on improving Public Relations (PR) management
practices (Crisis Management, Corporate Reputation Building, Interactive
Communication) within major companies in Riyadh. To achieve the study's objectives,
the researcher adopted the descriptive-analytical approach and used a questionnaire as
the primary tool for data collection. The study was applied to a random sample of (342)
PR practitioners and managers in listed companies headquartered in Riyadh. Data were
analyzed using (SPSS v.28) software through descriptive statistics and multiple

regression analysis.

The quantitative results revealed that the level of Al application availability in major
companies was high, with a mean of (3.54), where the "Monitoring and Prediction"
dimension ranked first. The results also indicated that PR management practices are
performed at a high level of efficiency, with a mean of (4.01), showing a clear superiority
in the "Reputation Building" dimension. Furthermore, the findings revealed a strong
positive correlation (R=0.815) between Al usage and PR management effectiveness.
Regression analysis confirmed that AI dimensions explain (66.4%) of the variance in
communication performance, with "Monitoring and Prediction" being the most

influential factor.

Based on these findings, the study recommended that companies invest in
"Predictive Monitoring" systems to enhance crisis readiness, establish ethical governance
policies for Al usage to ensure transparency and credibility, and qualify practitioners
with data analytics skills to bridge the gap between technology and administrative

practice.

Keywords: Artificial Intelligence, Public Relations Management, Big Data, Crisis
Management, Corporate Reputation, Major Companies, Riyadh.
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