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Abstract

Amid rapid digital transformation, digital content creation has become
a cornerstone of modern marketing strategies, playing a crucial role in
attracting audiences and enhancing consumer loyalty. This study aims
to analyze the relationship between content creation and digital
marketing effectiveness within the Arab environment, focusing on
content quality, interactivity, personalization, and the use of Al tools.
Using a descriptive-analytical approach, data were collected from 100
participants across various Arab institutions. Results indicated a strong
positive correlation between content quality, digital engagement, and
customer loyalty, emphasizing the importance of innovation and
simplicity in achieving successful marketing campaigns. Conversely,
the study identified challenges faced by content creators, such as time
constraints, limited human resources, and the difficulty of keeping up
with shifting audience preferences. It also highlighted the growing role
of Al tools in supporting content production while maintaining the
importance of human creativity. The study recommends investing in
continuous training for content teams on digital analytics and
developing flexible content strategies that can swiftly adapt to digital
changes, fostering a strong and sustainable relationship with the digital

audience.
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