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< Abstract

This study aims to investigate and analyze the multifaceted impacts of Artificial Intelligence (Al) applications
on the effectiveness of digital advertising campaigns, with a specific focus on the rapidly evolving Saudi
market. The research seeks to answer fundamental questions about how various Al tools, such as predictive
targeting algorithms, dynamic content optimization systems, and ad automation platforms, contribute to

achieving specific marketing objectives.

The study adopts a field research methodology that combines a quantitative questionnaire with qualitative
analysis. A meticulously designed questionnaire was used to collect data from a sample of professionals
and managers in the digital marketing sector in Saudi Arabia, to assess their experiences and observations
regarding the use of Al. Additionally, content analysis of open—ended responses was employed to provide

deeper insights into the practical challenges and opportunities they face.

The preliminary findings of the study provide strong evidence that Al applications play a pivotal role in
enhancing audience targeting precision, increasing engagement rates, and improving conversion rates,
ultimately leading to a higher Return on Ad Spend (ROAS). The study also highlights that the optimal use
of these technologies is not limited to the technical aspect but extends to a strategic understanding of digital
consumer behavior. Furthermore, the research discusses potential challenges such as implementation costs,
the need for specialized skills, and ethical considerations related to data privacy. The study concludes that
the adoption of Al is not merely a technical choice but a strategic necessity for companies seeking to maintain

their competitive edge in the dynamic digital marketing landscape.
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