MIDOCEA \ hgfae daal s

V E R S I

[ 4o smnad) 4

Gl g a3 il

B Gl a9

i N1 G gl b (52 NSl Al Aadha Ainy ek
G.a\)..d\ ?GS}L‘”A;; U.c\..ua‘)_f\ Jual gl @‘}AZL}-‘;(‘\M\ J.u\_a]

"@‘J;\A :\_u\J.J"
deal O giga 4ap:zdlas)

23300197 1:¢ralsY) a8 )

A ) aad

b slle /3



Midocean University

College of Media and Marketing M IDOCEA l

IVERSITYI'

Bachelor of Digital Marketing

Research Plan Submitted for the Bachelor’s

Degree in Digital Marketing

[ The Impact of Generation Z's Use of Social Media on Their Buying Behavior in Saudi Arabia "]

Prepared by: Heba Mahyoub Ahmed

AcademicID: 233001971

Supervised by:

Dr. Aliaa Qamer

Year 2026






