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Abstract - s a'f(aé// sort lo- toestigale the unpact (of}(’/ﬂwﬂce/* /na/‘/fefl/(u/f o1 consuner
engagemert while comparang the small and established businesses in Jaudi Arabia where
soccal media fas wt’c/e(/y/ been cm@()fea/ 22 /na/sécl//gy/ tool. Jince there are mary l(h ieencerss
online c/(){)(zy/ the /lza/%eﬁ'/(zg/ role e both small and established businesses, the aﬂu{y/ Sort (o
wunderstand whether established brands were able to rececwe /z(&'gée/( engagerments uvr

(('/ﬂle/zce/" ca/ry,;m(f(/ﬂag whether consumer lrust dstﬁoavhbe(/y/ coryelated with brand scze arnd
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familiarity and finally whether the strong ifluence audience relationships could gffset the
ﬁcf& ((y‘é/mfed brand recoqrdeore. A renber o, :YMU@J/ guestcons were aa’o/fed with a
Jthert Jeale // = gs:fﬁo/y(/y/ agree, 2-qgree, S —neutral, 7 :aﬁm&”‘e@ and & :&l/‘()/y(é/ dluy/‘e@/
to- answer the researcle questeors. More detaded questeons were asked to answer both the
researcl questcons and the (yeﬂe/‘a/ og'ecﬂb& Data was recorded tn a W sheet and thern
a/m&(//zed wusmng Sxcel @atwu@m(@&@ %oéﬁaé/ uu/fm&(o/?f Q%?c& @&S‘C/WLU@ resulls
were aé&/;/qyed I}(l/ﬁl‘ﬂt (oj‘lfaé/e& ﬂnea/@, standard devcations and level (g‘cog?’a’e/w@/ as well
as pee c/m#f(sﬁ/t eascer mc/e/sfia/uﬁl(zg/; Mearn %/ﬁ/mce& were tested wusamg tewo .s‘a”%)&/ t-test
and ANOLA two- wWoﬁl}zaﬂm/ and results used to test {zy/;olﬁm Results indicated
ro- assoctation betweer trust and. cornsumer engaqgement ¢v> 0.C )5/ and also, the results
indicated that established brands do not aufomaﬂca{é//‘ecda@ é{gﬁc/‘ engagement v
z(/ﬂue/zc@ campaggres. Fleere are ofée/(t ﬁcfow that could é@/aofe/zﬂd/(é/ /eaaé/(zy lo /l(igﬁcﬂ
cornsumer engaqgement and fﬁ(ey/ eclude M/Le/zﬂcc(lf% crealive corlent //uwza/u/zal and
e/zle/mdu}(zg/ and u/m/e/wa/aﬁ/gy/(y‘%@ audience. Flere is no clear reswulls on whether strong
ifluencer audience relationshy could gifset the gifects of limited brand recognition but the
resulls indicate that understanding the audience is one of the strategies to entance ifluence
marketing gffectiveness. According to these resulls, it is recommended that further research
be done to determine whether social media influencing wusing creative contents such as short
oideos could entiance ifluencer promotions in small or established businesses using new
surogy questions and even a more elaborate. particgpard.
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