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Abstract

The present study aimed to identify the impact of the use of social media on the purchasing behavior of
Saudi women by knowing the general rate of Saudi women'’s exposure to social media sites, monitoring
the motivations of their exposure and measuring their attitudes towards social media advertisements,
knowing the most preferred social media sites among Saudi women in obtaining information about
goods and services, and identifying the types of goods and services that the researchers are keen to

watch on social media sites, as well as identifying the positive and negative effects The study was

applied to a sample of (157) Saudi women residing in the Eastern Province, and the study reached

several results, the most important of which are: that the vast majority of the study sample uses social
media sites constantly, and spends five hours or more daily, and it turned out that the Instagram
application is more The study showed that there is a clear role of social media in consumer behavior
from the sample’s point of view, as social media sites help to avoid crowding in malls and shops, and
they also enable obtaining products that are difficult to find in traditional markets, and what hinders
the e-shopping process the most is identifying the texture of the commodity and its quality, and in light
of the results, the researcher provided a set of recommendations, the most important of which is the
need to pay attention to the development of this method and reduce of the risks related to privacy,

security, and trust in order to bring benefit to both the marketer and the consumer.

Keywords: Saudi women, exposure, social media, shopping, buying behavior.
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- Abstract

The present study aimed to identify the impact of the use of social media on the purchasing behavior of
Saudi women by knowing the general rate of Saudi women's exposure to social media sites, monitoring
the motivations of their exposure and measuring their attitudes towards social media advertisements,
knowing the most preferred social media sites among Saudi women in obtaining information about
goods and services, and identifying the types of goods and services that the researchers are keen to
watch on social media sites, as well as identifying the positive and negative effects The study was
applied to a sample of (157) Saudi women residing in the Eastern Province, and the study reached
several results, the most important of which are: that the vast majority of the study sample uses social
media sites constantly, and spends five hours or more daily, and it turned out that the Instagram
application is more The study showed that there is a clear role of social media in consumer behavior
from the sample’s point of view, as social media sites help to avoid crowding in malls and shops, and
they also enable obtaining products that are difficult to find in traditional markets, and what hinders
the e-shopping process the most is identifying the texture of the commodity and its quality, and in light
of the results, the researcher provided a set of recommendations, the most important of which is the

need to pay attention to the development of this method and reduce of the risks related to privacy,

security, and trust in order to bring benefit to both the marketer and the consumer.

Keywords: Saudi women, exposure, social media, shopping, buying behavior.
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