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Research Questions

The research questions are designed to address
the main problem and are concise and clear:

How does customer experience affect.1
customer satisfaction in the retail sector in
?Saudi Arabia

Which factors of customer experience have.2
the greatest impact on customer
?satisfaction

How can retail organizations improve.3
customer experience to enhance customer
?loyalty
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Research Objectives

The objectives of this study are clear, specific,
and measurable:

1. To analyze the relationship between
customer experience and customer satisfaction
in the Saudi retail sector.

2. To identify key factors of customer
experience that significantly influence customer
satisfaction

3. To provide actionable recommendations

for retail organizations to improve customer
experience and increase customer loyalty.
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Research Hypotheses

Based on previous literature, the following
:‘hypotheses are proposed

H1: Customer experience has a positive o
impact on customer satisfaction in the retail
.sector in Saudi Arabia

H2: Perceived service quality, store o
environment, and staff behavior positively
.influence customer satisfaction

H3: Enhancing customer experience leads  ®
.to higher customer loyalty
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Research Model

Independent Variable: Customer Experience
(service quality, store environment, staff
behavior)

Dependent Variable: Customer Satisfaction
Moderating/Intervening Variable (optional):
Customer Loyalty

A simple diagram can be added in Word)
showing arrows from Customer Experience
factors — Customer Satisfaction = Customer
(.Loyalty
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Research Setting / Field Study

The study will be conducted in selected retail
stores across major cities in Saudi Arabia. A
survey questionnaire will be distributed to
customers to collect primary data on their
.experience and satisfaction levels
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Proposed Research Methodology

Approach: Quantitative research using a
.descriptive and correlational design

Data Collection: Structured survey
.questionnaires targeting retail customers
Sampling: Convenience and stratified
.sampling across various retail chains
Data Analysis: Statistical analysis using
software such as SPSS to test hypotheses
and examine relationships between
.variables
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