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David, )., & Elizabeth, M. (2021). Visual advertising on third-generation social media platforms and consumer choice.

Advertising Research, Vol. 33, No. 4, pp. 412-430. International Journal of Advertising Research, 33(4), 412- 430.
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Johnson, R. (2019). Visual and interactive components of digital ads and their impact on consumer purchase intent. Journal of

Interactive Marketing, 45(1), 22 - 38.
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Turner, L., & Davis, R. (2022). Integrating CRM automation with social media lead generation in real estate firms. International

Journal of Real Estate and Marketing, 14(2), 155 - 172.
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Abstract
(English)

The study aimed to gain a deeper understanding of the impact of real estate advertisements on Snapchat on consumers’
purchasing decisions for residential properties in Riyadh. The study used the survey method, and an online questionnaire was

used as the data collection tool. It was conducted using convenience sampling of 200 residents in Riyadh

The results showed that the participants had a high level of Snapchat use, with 83.5% reporting that they had been using the
platform for more than five years. This is an important figure that reflects the platform’s user base. The findings also showed that
real estate advertisements have a noticeable impact on purchasing behavior, as 30.5% of the participants had visited or

purchased a property after being exposed to real estate content on Snapchat.

The study also found that video tours and video content showing the inside of residential properties were the most attractive
type of content, with 46.5% of participants selecting them. Price was identified as the most important factor influencing the

purchase decision (48.0%), followed by location.(%19.0)

The study concluded that real estate advertisements on Snapchat have become one of the most effective digital tools for

influencing consumers’ decisions to buy and own residential properties.

Keywords: Real estate advertisements, Snapchat, purchasing behavior, residential properties, Riyadh.



