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Abstract

This study aimed to identify the impact of Artificial Intelligence (Al) techniques on
marketing innovation at the Saudi Telecom Company (STC) in Riyadh. It highlights the
most prominent technologies affecting marketing performance and enhancing competitive
advantage. The study adopted a Case Study methodology to analyze the current situation

at the company's headquarters and major branches, testing hypotheses related to the

existence of a statistically significant impact and relationship at the level of (0.05)

between variables.

The study utilized a scientific questionnaire as the primary data collection tool, targeting a
sample of (30) employees from the marketing and technology sectors in Riyadh.
Additionally, a content analysis approach used to build a proposed model for employing
Al. The results revealed a positive impact of Al techniques on marketing innovation
(89%), with a strong positive correlation reaching (0.93). Furthermore, the findings
indicated that Big Data Analytics is the most influential technology at (59%), while Deep

Learning technology was the least influential at.(%27)

The study recommends enhancing reliance on intelligent systems to innovate customized
packages that meet customers' digital aspirations and developing advanced strategies to

leverage Big Data in predicting consumer behavior.

Keywords:

Artificial Intelligence, Al Techniques, Marketing Innovation, STC, Riyadh City.
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.Correlation is significant at the 0.01 level (2-tailed) *
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Subject: Request for Questionnaire Validation (Referees)

DEar D, ettt e et aaaa, ,

| hope this email finds you well. | am Mohammad Raid Asvad, a graduate student at
Midocean University — College of Management, pursuing a Master of Business
Administration (MBA). | am currently conducting a research study titled: "The Role of
Artificial Intelligence Techniques in Enhancing Marketing Innovation: A Case Study

of the Saudi Telecom Company (STC) in Riyadh City."

Considering your distinguished academic expertise and significant contributions to the field,
I am honored to invite you to validate the research questionnaire designed for this study.
The instrument aims to measure the impact of Al techniques on marketing innovation

dimensions (7Ps).

Attached is a draft of the questionnaire. | would highly appreciate your professional feedback
regarding the clarity of the items, their relevance to the research dimensions, and any

recommendations for modification, deletion, or addition to enhance the instrument's validity.

Thank you for your time, cooperation, and continuous support for scientific research.

Sincerely,

Researcher: Mohammad Raid Asvad

MBA Program — Midocean University




