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“The Role of Digital Media in Building Communicative Leadership
among Official Spokespersons of Saudi Universities: An Analytical

Study of Prominent Leadership Models.”
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1.)Johansson, C., Miller, V. D., & Hamrin, S. (2011). Communicative Leadership: Theories,

Concepts, and Central Communication Behaviors.

Study Objective: Define and conceptualize communicative leadership and its core

behaviors.
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2. Barnes, N. G., & Lescault, A. M. (2013). College Presidents Out-Blog and Out-Tweet

Corporate CEOs. University of Massachusetts Dartmouth Center for Marketing Research.

Study Objective: Compare the social media activity of college presidents with corporate
CEOs.
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3. Campus Sonar (2019). Examining Twitter Influence of Campus Executives. Campus

Sonar Report.

Study Objective: Measure how university leaders’ presence on Twitter affects institutional

reputation and engagement.
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4. Kapuscinski, G., et al. (2021). Effects of Crisis Response Tone and Spokesperson’s Gender

in Social Media. Public Relations Review.

Study Objective: Analyze how tone and gender of spokespersons affect audience

perception during crises.
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5. Almogren, A,, et al. (2023). The State of Social Media Engagement in Saudi Universities.
Journal of Applied Research in Higher Education (Emerald).

Study Objective: Analyze engagement strategies of Saudi universities on social media.
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6. Alshammari, M. M. (2024). Unleashing the Power of Social Media in Saudi Arabian

Higher Education. Humanities & Social Sciences Communications (Nature).

Study Objective: Examine how social media usage influences communication and learning
effectiveness in Saudi universities.

 ALatn Ry A oy el i LS gl JLaas¥ 1 il aasl] e Byl 555, Syl
Aaoladl el Bumie dedy Adliasl Bald polatl Lauls o5 Sy Alads (29




bty Joor lidas

0l ity (sl = day
AILas¥1 3oLl U] (9 Ziaddl Sypuall of solasll Jlas¥l e =Sy dupyall byl o
EWER]
Szl papais 9o Jolsill @lgsl e of claslad! 3315 e 3385 Agiad) & lualyl
PO

é ‘..5"“’)"‘ Sl | 5999 Adlas¥l Balally g«éﬂ‘ ?M.s:z” Y ] dwlys Jol aaly clizey ety iU..L.j
($oLed o8y (g sl (rad Logaudl ilasl]l

|y | A e

G r e aShell 28,0 ST Gl el Yoms 29wl 2 pall ASLL1 § Jladl eudatdl Uad b
fda Jbs k_éﬁ .to.?_?,U 2o Lf"“""é“ J.‘al‘g.ﬁbi}.ﬂj ‘&50.5‘)." Jemilly caudlaidly (AaSgatl e uSss
Y Jiluog pe zmpliedly A1) ezl e il AST dyogadl claalad! cmpal cJozell

4dlially o pd! Je Lol oo G35 b i) Jlas! oilgid ] by Llan g1 a1 (2081

Luosll Sigim uSaT G AdeY | A5l 98 tlgiall sia eal usl daslall (ol Sdzmil| Jasg
9Ll Jas e 58,5 o) nfimiall Adlas¥ sgmll wlane o Lasly (U3 pag 2alal Lizygios
g oumas bl llased) 3515 coy ez (S AdLas ¥l Baludll 590 (s 019 Ayead| Al 59a,]

Al LI 8 i

‘AMCZZH 3? 6@#—&0‘;91‘ Jhas¥l Jie — Bleud! 1 ‘3 48,4140 QLC%‘}A cdoblis 4, L ;,wa,d\ Qi 9
351 A ey S sty MalSa 33505 w05 @1 Ll W) — Slasloell 2gia ] y50nll 51 (03,11
e Ayagadl Slaalaedl § cmanny ! il gud dlias¥l 3aball oLy §
o a1 AL ALl iy beeld el il IMal ot e as slg8l LWLLS o LS
Auayl) Aaaudly 2280 oL 815K (08,01 WM Jaall ool aseil Gyt
(Y gt I3l 3 eyl B e s L (0
Sy gall Slaalaetl (3 eyl il g &dlas¥l 5aleall el § 3,01 a3e¥) 505 Lo
il Ao padl ALl (po Sue die a9

20 Adlas¥ bl Sl &ogadl cilaalaedl § Greanodl criuzmil] dlos Sgiua Lo )

PSP




§5oLdll JLas¥l waygs elof § Lele Oguetay S dpadyll caliailly olga¥l 3l Lo

ooy | okl (o) AdLas¥ BaLall A8Lel of iy § peed 31 Sl Lo

Saaalld

S gl Slaaladl § 85, bl z3Leidl o 3,0l JLas¥l cls¥1 3 3y dogi Lo

crormmal | (gl a8 ) A LasY Aualoll a8 g Julons ) oyl td c¥3Ladll s e 2liss
oicnih) JLas¥! 5l g5 ae Lo Lis (8 giums sy aaledll Laslayl 3LaSIly  Cppase ]
PO JEXPONPS | TIVE JONPS |

Ia-w‘)_\-" a-g-&-hi

foh WS ¢ awdaty (gylai Cruddy nsle (0 Ayl s EWVY iy
L il deadl.
& Arad 1 A ar¥1 33Lall Jolits 1 — 85l Lesys — 2ulall clialyldl (o Ayl sa ad )
J513 cndlias! 818 mdsms Crwany Il ool &8 e 53850 Apagaadl Slaslzdl Bl
Glas JI (31531 3aluall) gudaall Lalas (e 3dlas™l oLall agedo auuwgs § dwlyll ol
(ot Oniplas o el IS (e (8,01 YT Olie § Solaidl U 3505
pivay S yuas &I (Communicative Leadership Theory) adlas¥l sslall 4,k o
G ool UM e sl slal)
Jlas¥l 593 545 | (Corporate Communication Theory) guawdl! Jlas¥l 2)las o
sl Anaad) 8y1a) § 355N laolyd Wbl Kl o (S lililoes 5 3gad dolyll puias ¢
Alall wladadl § 8,0 Jgeally ( Jlatl @elasdl § Adlas¥l soLialls
ddcdadd! dcaa¥l2.
s gad| Slaaleld

g Wo aeludy « 08,01 DY) e dytrasoy ]l ozl ool jughas LY liale g Alyull 4845
Jeladlly 48laddl 5ia5 Ayus (quewie Jhasl Slulw by (e 51,81




T (yo oSy Loy A8 3 ASLasW 8oLl o10Y ulid ol digas dulee ool dulyull auias
Adlasy! el crewziy

sdalat) olaMally JLas¥ ol lay

il a8 I dalall pulall J) widud d...uhi.'o"g e EA‘J.) (4o (30 p—g&-@"

:gc)'{.s:gb én,a_.:ls;}” c.alz.a.u

Yy B3Lially « oumsnll JLad¥l ons pazes dulyts A pall 2ay o€ 2aSU £1,3) 3 o

Apsgaad) Bl § Bony Semdd o e 389 0yl

sl dasdl 8,141 ailat

Adliasl BoLed 73903 (e dotad ddeld AST usia Jlasl Slubew oy 3 @iladl welud

Leaoizmag ol (o 4331 5300 dued
cgasadl Jlall @uladl g Uad 3 2adle¥ly Adlas¥l c¥gmtll dyd olds by 3 Gl Ayl s o
igdsgs e 15315 (Liady ELias! 13618 disogs (roloddl (gaopdl Sazmal) Jeale) Alae Apale 205 plaly
geerd) e Bolarad | 2880 elig « Y] Cllasedl 81515 sl gl 353 3 Cgusell DY)

L pt | P RVY

A3 gaud! Slaaladl oy § Adlas¥l salually ‘éd).ll ‘a))l.:;ll O Mt Ll J] Ayl o Caug
¢kl Jlas¥) M:\.;i Q5,550 Jalgall suaseiy « ctpas ) umiald @bl 7 3laidl dlys IS (0
s Losd Auligmanll Cluall (aslis
dautoeiy cdgdgaudl Silasladl (§ e ) (il g (08 yd) aMeY | aliimi 281 g Jdows )
Ahstung plusiadl lia bl
3 el il g Adlas ¥l saleall &Ll ddaall dwyled | goius e Syl
e8Il Al
caudladdl Jie( Adlas¥l Baldll &l pdigag ‘és.éj.ﬂ ‘sM.c}Il adeld o a8l e 2 aST
)a.wél‘ 5)3-44_“ 5)‘.3! ‘ZLE_I.H 9\4.3 ‘JLLQJ.“
e 4lall @aylgal dules § croy]l (uzill da-lg3 S cildally byl § i ayuzs
8,0l DY
Sileud! poMstwly s gaudl clanladl (§ Cposo ) (tiomiall 83U 2oaledl! 7 SLoidl Jylons
Lajes @I adlasl
Slaalzll 3 el oamiol] Aed Il Adlas¥ 3aLal 7 i 73903 9l sguas sl
Al Sl § dapday (Sen Lngaudl




i Y ety 3Ll Jo Baolyll ygomats ctuml A e (oo B!
Saua9audl Slaalad! 3 Cnrend| Gl ol dlas¥l Baleall sl § 3,01 a1 590 Lo
Lo Adaatll de ol Al e s ety J5ladl i (e a9

Lylal Bogadl mlaaladl (3 Ggunsydl Gdamill Lo & dady)l Slaill 5T e )

Saagaudl cilaslell dple¥) Acadll 8yguall sliy 3 (8,01 MY Cadsgs Auleld o o
¢ e I meitl] oo Aed 3 AL Buladl lylie 4895 (Sotun Lo

il Sbilus 3 (03,01 Jeladdl Ggiung adlas¥l Bolall &lle (s A8Mall daids L

S8l Y e ol Jhat¥l ay9s dules G nsepdl Samill dalss G Slumill eal b

‘g}Lw;}“ ca_i_?_glj_dz(\ LITE VY wjﬂ uﬁ.\.z?.a.u Ej)\.ﬂ‘ 2\__@\.1.5_1\ CSLA.L” 85 Q__’ng\ 4_?-33 L

upan) Bsgaadl laalall i (S 5ol Baad ) ATLas¥l 8oLl S 7 350l modhe Lo

tiw | yuld Addid| (9,811

JUas¥l o399 3,01 AUSYL 3lats iag, Yo

et g2l Slaaloedl § Ol umill B (o (3,01 ¥l el ol pafds )
el iy ikl JLas¥l Glas arugs 3

2L Al 3 Les e amylilly (1) sganedl pa spedl A Aleans Head ) lmill ad: adpcl/ Lela2ll
sl Jelaallg

Laladl 281 (ggiumes Bl daisys (o pll Srimiall (0801 Y illasd| Ba92 o (o dy Y
el o) Ll £ Lai¥l 300 Byl o s 3l ¢ L ¥l o gl) llasel\: adpclf Lolnll
Adlas) Baleally Blass (ogyé LSl

BB (y9Sbiay Buad Il 2 Las ¥l 5Ll Jass Orgmnylos (rald] cmaneyd] criumill of (ooidy T




Al (381501 81315 LY 1s « ool lylen (o oS Auad, ) Adlas¥) 0all: adpcl/ Lelnil]

Byla) e (gnosuydl il By aiys onB, 0l ANl 3 2dlias ¥l 5oLl Aunglon of o fls £
Aule iy Adlas¥l ol

Lot Lias o8 CaBlol mingis el Jiolanld Auad ) ilgial) ooty Juas¥l wolall: adpcl/ Lelni
Ladle

(2dLas¥1 BaLll <— @3, ASe¥1) cmill o 43Nl Blass 9,3 :IG

6 ALy B3l Silose slis J) 5332 ndydl pMeM 5! Awe¥ pluieiaddl ol pofdy .0
(¥ gamdl e lanl) AdLaddl (ie) gosuyll Eroeil

S3a #1s0lg sl alast ¥l Losyy 5sLd 3T 258 ¥ el Sl oall aloinadd): adgal) Llmell
Adbas Balall

wsleglaall Gosoy SIBL igS (pa 4ST Jlas

1 A" Jos "3l e 83U Gsbas el cbomal) o Glml e ity ssipall: adscl Llmill
"ol

4G Ayl paisel 3308 2Byl Slaill 3 oyl Gromiall 03l gakl ode¥ | sedall of (afay .Y
AdLasY! Lol (e dmg Al

Lales ol of Loyall yoummell cpo aST S By (L gig L4S) il 3 0l33¥1: adacl/ Lelmt]




iyl 29,9 3L

syl Joludl

Sasgaidl Slaalall & onres, | rumal] o 2llas¥ 53Lal sl 3 o3, DAY 9 Le

e yall ¥ Ludl!

Lulel Lagaadl cilaaladl 3 Ograiyl Ogtommill Loty &1 2ead )l mlaill 31 Lo
§ gl JLas¥!
Crimtl) sl LAty 8oLl clase uSias (&1 2uad Il 2Lty laylol] 2agls Lo

S Case 1

S analll dpunsll dnadll 55l ST 3 @801 Y o &S

§ oyl Sl [ Sliay (31 Aed )l AIlas ¥ Bolall lyles 500 Lo

Taagaadl Slasladl § cwasodl el oo 835Ld1 4Ll 7 3kl o el dzsf L
S48, Al Baliall dules § eyl ozl dalgs Q1 lyazmadl 501 Lo

Ssgaad! o laalondl 2y 3 ALas ¥ B3LAN jupard J2e) Jhas¥l 7 3g0ill Lo

A

ol (9 4|

- AdLas ¥ 8oLl oLy § peun @801 AN el Al plasenad | o (s
gl Slaslall § syl bzl |

ke Ly Gloy) 5l (Jelantly csbmi¥ly dladli€) adlas¥) sabdll clylee of Looftds -

EWER IR REE I

Bl Bygaall35a) 3,0 ASEY) § syl Erimiold FLud ¥l JLas¥l cogludl ol i
Axalzll dplms¥l

J31s Adbas¥l Sl 5yls] § Uolal Fuaic Jad Anad Il 2dlas¥ sabdll of (o sids
..49'.:3.:.‘«." «LL:.A\;J‘

Aeadle¥ ik o 03319 a5 Crpansny ) Crurzmiald 83,01 Ll 7 3Laidl o i
a3yl Adlas¥l 5aLalls

A




)yl g addl U

(Communicative Leadership Theory)adLai¥! ssLall 4 las: Jsi

e oyked Baleall o e pgdiy Johansson, Miller & Hamrin (2011) L] a2y ®
Al s ¥ Lol ol

J 1> AL bl eling «cnSailly  slgaedl pe ailall 3aoms JLas¥l wslall o dlasll Sss

.le'
(3oL Bl coLai¥ 1 (EE1) gacnp] o131 by Juas¥1 sLal] Slyleo (s dasys

il oL
JLas¥ WL 59 (goosn Il ozl gl Ay § oty 1 Y1 a0l o Jias
alall ¥l Glasell o g9 At sy e palall 3,1

(Corporate Communication Theory) sl JLas¥! a,las: Gils
530 4103 890 Beinl Uyl (L5 Aucsodll § AlLas¥l iyl JalS5 e 365 o
wloeol go JLas¥l a1l JLas¥ daeud! 8ls] daladl Ml sslai e Jords
Axlall
sy dl Lo La,l

ooyl Gzl s couwdll JLar¥l G 418 pe B sl o3, ASeYT 01 8,55 & laill s s
s ALas¥l 3Ll Jiosg w8yl gusu3l] allasell w353 g1 7 g s9ell yuaiall” 52

(Corporate Reputation Theory)deuw il | dacud! &,kas
(] g AdLas¥l Sluylel! oo mld) (ST AN & Ldas¥l (2 daowdl Ol Sy e
LebigSaml oo delall lomiadlo Adla 49 dai| uas o

syl Lo Ly
Ay Aol Anae 30303 ] (oo yd] kmiall GAL 08y d1 ALY soelall 352 S o § el
L2y ge




£ AAL) a3 01 AdLas ¥l 5oLl 239t layl

sty sla] &M (o0 38 ome 39 gl J dalyd! (Al
). il 2 s — J3bLuay | 25y — bl alotieial (et el o3yl JLas¥l )
).cslagd yls) — a8 sy — clias¥l — el Adlas¥l dslall shldl .Y

)-aia il 8ygealdl — lais¥| — A2 — Ao Asusoid| iliad! Y

s yuld el l U

Aty p93

Ogasall Juelmi (s poes « (Mixed Methods) oS — £95 helons o 13 allons dudiog Al
Addmd) UL g Al dd SLLaLlg (0,1

B Lpailias Ciogy p LS 5palladl Jelowtl: elmtll ool mall o

& inrosyll (bumil) Sblus Ggizma Jel=i (Content Analysis): O gasall Juloes ziio
Aeed JI lbaid

Ol | e 835l 23aliat! &z SLeid! (v 45Laell (Comparative Approach): (,lall il

.WJ-”

el g poiza

Arlaly 20 9S> L3gaudl Slaalaedl § Cneoyll crfueil| e
e 2l palas | 03 (Cneey Cidmmie Vo —1) 2ualall 7 3Lad! 351 (oo Badkoms Aide Aulys 201K as
graleztl Jeladly 8l Lail




|, A
X taie § cabaddd! el famill cblus Jiloms: (Ogasan Jubxs) Jo¥ Ayll o
(2024-2025).45 19 gulys ple I (ugs)
JLas¥l @lyla] e ol cheassy cricomie V- —A g cbliar (53llie) 2l Al L
NPPORSY
ollaedl 31 obedd Solaalaed] e (pa A e iliiae! pajgit (Rkeieel) 2RI Ao L
Aoshl yg4ally 2at oLy § 3,

:&ULH.” o> &‘3.:?

i@ Ogaiall Julos 8la .
ol | Sblus § basluwgdly cagapll el i) (lyg bl Jel=ig uiayd o
Cass |
(daledd!) Jilaupdl — Jeladdl — ggiomll ¢95 — Aadidl — pgall) s el Silumg o
(Semi-Structured Interview):&ual | 4 ALl 31
a8yl Adlas ¥l 8sleall sl csanny) il colass mid § gorill o

il ¥ — A2 by — 2oyl Sle ¥ — AdLas¥l Sl yolme Jodd o

RPERN|
(Analytical Questionnaire):acdleit| LLALLNI 3151 ¥
NP NN PVA D PR PO R NE 1Y elal Jgo cilaalae! 9o eyl waadd o

(Budiy 331 91 =0 J) Bk )lel =\ () " quladd) cySil” ulidio pe il ©




s ik dilanl &l Lo g dlyldl | pslia

4 4Gl uaslall
(Digital Communicative Leadership Scale): a8 | 4las¥! salall wlda .9
Sl Byla) — 48t ely — Slas¥l — Jeladdl — adladdl sla¥l o
(Digital Communication Effectiveness Scale): w3,J| Juas¥l &dels ulda .Y
Agalll Aaed — Byl Ao s — Laslusgll £ 935 — Bl yll zgung alas¥l o
(Institutional Image Scale):4cuw sl | 4iaill 8)g4all wlda .Y

g3k sLeni¥l — 481 Aol — Aaodl — Adglall sla¥l o

s il Ailasyl & Lasy|

A I Sl pdid) ggius dydmid(Mean & SD): gLkl Bl il Sillawgil | Judoes .
adlas¥! 3oLl (e a8Madl 348 wlidd (Pearson Correlation): ola M & gy Liis|
‘:@5)." ‘:)&c:il f‘m‘ﬁ
Boleall eliy (o (3,1 faM.::zN)ji uzeid (Multiple Regression): suail | lozes¥| foloes
Adlasy|
ol daalz]l 95 ML (el il (s $9,40) 48,2l (T-test / ANOVA): HLeis|
Sl Ol giss

Heludly wlasdl blasi puwsdt (Qualitative Content Analysis): A Ogaall Jel=s 0
Al Slaid! § galdd! Jlas™!

odadl LY 4oMs

Layogs gtal.zﬂ gM)." Szl | dylay é..m”.\." ! 95-55-”3 @S.II S IR AR =t
o oy Jlad! edadl a9 Adlias¥l Boball (o9 7 39w sl | By (Lindy Lillias! |asLs
A 3 | ety Jeladl (A 8a i)



http://www.tcpdf.org

