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Main topics of the lecture:

1. Digital Terminologies & Metrics

2. How Search Engine Works (Crawling, Indexing
and Ranking)

3. Website Authority and Links
4. Top Search Engine Ranking Factors
5. A quick guide to Rank Higher On Google
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Term
CPM

Impression

Reach
View
Clicks
Organic

Paid

Customer
acquisition
Bounce Rate

Digital Terminologies & Metrics

Meaning

Cost per thousand impression (actually 1000 impressions, cost per
mile)
Number of times your content appeared in somebody’s newsfeed, R T

search, blog, or video
Number of people who have seen your content

Number of people who viewed your visual content (photo or video)

woulsill gaizall 110 ity I JoUl glusl Gosil (oo

Number of clicks occurred on certain content, link, or button Gl i ST M R

= v

Organic is a term used to describe the non-paid actions or content > Ex:
Organic reach is the number of people who have seen your post through
unpaid distribution

Paid is a term used to describe the paid actions or content > Ex: Paid
reach is the number of people who have seen your post through paid
distribution

The action of acquiring customer through digital media

the percentage of visitors who enter the site and then leave rather than = * % ~‘ e —
continuing to view other pages within the same site

—
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G Digital Terminologies & Metrics

CTR: Click Through Clicks/Reach - Clicks/Impressions

Rate gl dwalyall polpll  gugalll s sliel  ouloill pliaill - dgulpall pguil Jordll e S il g
CPC Cost Per Click

CPE cost per Engagement voxe o ST SR

CPA or CAC Cost Per Acquisition/Customer Acquisition Cost (ex. Lead)

Call To Action (CTA) a statement designed to get an immediate response from the person reading or

hearing it
Session Website visit
Page View Number of pages viewed
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(X) Campaigns
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@ Torms update coming In January  We're updating the Self-Serve Ad Terms on 3 January 2023

B3 Campaigns
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Campaign

Mohsen Genenc Campalgn

BE - Lead Gen: 24-10.2022

Mohsen Custom Audience

Mountain View- Lead Generation

Call Coast - Lead Generation - June

Eco West - Engagement « 7 March

Amar Dovelopments - Viola Mall - Engagement
Amar Developments - Viola Mall - brand awar

Amar Developments - Viola Mall - traffic

Results from 22 campaigns ©

& A/B test

B8 5 8 ¢

Bid strategy

Cost per result goal
Using ad set bid strategy
Highes! volume

Highest volume

Using ad set bid strategy
Using ad se! bid strategy
Using ad set bid strategy
Using ad set bid strategy

Using ad set bid strategy

EZZE) 52 Adsetsfor 1 Campaign

O FRues v

Budget

500.00.,.#
Using ad set bu

5000052

200.00.4.#
Using ad set bu
Using ad set bu
Using ad set bu
Using ad set bu

Using ad set bu

View Setup @

~

|

“"'. ution O Results

setting
7-day clic
7day clic
Multiple &
7-day click
7-day click
7-day clic
7-day clic
7-day clic

7-day clic

Multiple att...

| Ads for 1 Campaign

M Columns: Performance w

85

375

1400

1,543

23800

1880

Reach

281,599

447615

465,660

25480

7,638

11,083

16,059

357,309

84,751

1,793,519

Peodle

B Breakdown w

Impressions

399,036

790986

1,180,886

34,500

10,524

16989

21,164

528221

144526
3,795,610

fotal

Maximum: 2 Feb 202112 Nov 2022 »

Reports »

Cost per result

19‘ 02)'

100 O

Discard Draits Revie

Read the terms X

Maximum: 2 Feb

or 1 Campaign

ns: Performance w "B Breakdown

Cost per result Amount spent

2025t 850,18

Per on-Facebook |
1,348.85.,.

Per on 00K |

Per on-Facebook |
131,612 3,685.12.,.

Per on-Facebook |
02142 508,85,

Per Post Engagem
308.97 »2 26,262.73.»,

Per on-Facebook |
194020 7275584,

Por onkacebook |
95,229.55.,.

Fer onrace K|
959.99.5.2 287997,

Per on-Facebook |

' -—

228,259.01,
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Digital Terminologies & Metrics

N Ad spend
<O Impressions = x 1000
O Imp CPM
digitalmediametrics.com
ada Impressions
saaa Frequency =
Y Y Y Y

Unique users

digitalmediametrics.com

aaa Impressions
Reach =

Frequency

digitalmediametrics.com
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Ad d
CPM = "PENT  x1000

Impressions

digitalmediametrics.com

S d
@ cPA= pend©)
Conversions

digitalmediametrics.com

CPM = ($ Cost/ # of
Impressions) x 1,000
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Digital Terminologies & Metrics

H—H VTR = _ Video views Q CTR — Cl|ck5
Impressmns Impressmns

digitalmediametrics.com
digitalmediametrics.com

I U1 gLyl ggail
KR Impressions oniot cocil ST |

| - served in-view
®© Viewability = - _
Total impressions

- served

digitalmediametrics.com

== B Spend (%)
G!»)ﬁ CPC = Clicks

digitalmediametrics.com
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Examp|e 1: :CP!VI = ($ CosV/ # of Impressions):

CPM = ($ Cost/ # of Impressions)
x 1,000

Reach = 5,000
Freq=2
Budget = $10

Impressions = Freq x Reach
Impressions = 2 x 5000 = 10,000

CPM = (10/10,000) x 1,000 =10

Reach = 5,000
Freq =2
Budget = $10

Impressions = Freq X Reach
Impressions = 2 x 5000 = 10,000

x 1,000

Reach = 5,000
Freq =2
Budget = $10
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HOW SEARCH ENGINS WORK...
UNDERSTANDING THE CONCEPT g‘
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How It works:

How it works: basic overview. R ——

Google’s three steps:

d15i11 groall @a2oly
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2.
Indexing

3.
Ranking

L datill go yijo |
s Lo L O

1. Google must first FIND your content.
2. After CRAWLING your site, they INDEX the pages.
3. And ultimately RANK them within the greater index.
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HOW SEARCH ENGINES WORK

Search Query (term)

Paid Search Results
(Search Ads)

Organic Search Results
(SEQO)

1531 prol dooly
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HOW SEARCH ENGINES WORK

Google  wBainEgypt

Web News Maps Images Videos More - Search tools

About 3,220,000 results (0.32 seconds)

Purdue University MBA - purdue.edu
www.krannert.purdue.edu/ ~
On and Offline Courses. 120% ROI Visit 6 Countries. Learn More Here!

Study MBA in Egypt - With Edinburgh Business School
www.ebsglobal.net/Egypt ~ +961 9 224 827

Top Business Course, Find Out More

Distance Leaming  Study an MBA Online - World-Renowned School

How much does it cost? - About the Business School - Study your MBA in Egypt

Get an MBA degree online - internationalstudent.com
www.internationalstudent.com/ -

Online MBA from an American School Accredited American University

International Student has 3,539 followers on Google+

MBA Programs in Egypt | FIND MBA
find-mba.com/schools/africa’egypt -

7 business schools in Egypt sorted by popularity. 01. Arab Academy for Science &
Technology and Maritime Transport (AASTMT). Miami, Alexandria, Egypt 22 ...

Best 8 MBA Degrees in Egypt 2015/2016
www.mbastudies.com/MBA/Egypt/ ~

Egypt is an interesting and exciting location for students seeking an MBA program.

There Is a rapidly evolving society among one of the oldest cultures in the ...

Aug University of Northampton MBA Plus Palestinian Territorles ...
Aug University of Essex Online MBA ... Jordan, Jordan Online
Aug University of Essex Online MBA ...  Bahrain, Bahrain Online

Cairo - MBA Egypt Online - MBA Egypt Distance leaming - Part time

Master of Business Administration
www.aucegypt.edu» ... » Graduate Programs =~ American University in Cairo

The Master of Business Administration (MBA) is an effective means of providing
professionals - with a business or non-business background -- with the ...

{=
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International MBA Programs
www.executivemba.org/MBAPrograms ~

Find The Right MBA Program For You.
Try Our Free Comparison Tool Today.

100% MBA Scholarship
www.bsn.ew/interationaimba ~
Major Reproductive Health & Rights
International MBA, Apply today!

MBA In Egypt
www.about.com/MBA+In+Egypt ~
3.6 % %%y » rating for about.com
MBA In Egypt. Search Now!

Over 85 Million Visitors.

Middle East
www.imesclub.org/ «

Explore our experts analysis of the
situation In the Middle East

See your ad here »




WEBSITE AUTHORITY AND LINKS

If links are all equal in weight... this page will rank higher!
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Allgemeine Ranking-Faktoren

Rang-Korrelationen Top20 S
. Google.de S
Ranking Factors
Top Search Engine Ranking Factors
__
Q USER SIGNALS
=. searchmetrics .
f"‘/:-‘;ﬁ‘f\ ;:_: 7 =
=) =
https://www.searchmetrics.com/suite/ \’-—’»‘// —
USER EXPERIENCE -—. i .
@ eeess-—--——__.-———
. —_————
SOCIAL SIGNALS —_  — _—  ——— _ ______——— 4
a5l eron)ldeoly '
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Ranking Factors

e
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Correlations And Rank Correlation Coefficients

Every year Searchmetrics analyzes the top 30 search results for 10,000 keywords — pauiill goall i G fsjdgmf;mﬁﬁ
that’s nearly 300,000 URLs —in our Ranking Factors study. We analyze them using a _ BT, g
number of factors that we expand from year to year —e.g. the number of backlinks, text eV,

length and keyword & content features. The underlying question is always: What
differentiates pages that have climbed the rankings, as opposed to those who are
placed further back in the SERPs? Do they have more backlinks / text / keywords /

etc.?
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Ranking Factors
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Ranking Factors

User Signals o p————T

TR 046 #
Time on Site | 0./ b
sayloill gainall 1310 ity Al JoWI GUESIGER (s
Bounce Rate [ 002 » " aleaiaall cliyg diaill Jaoll Jildo pleil padig gigleill
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USER SIGNALS

Technical Considerations




Ranking Factors

User Experience A

Font Size (Central Arez) | ©.'0 A To | | dgola
os o .»_'::" . .

Number of images [ 005 *

L o souleill gairall 1o sl 3l Joll glSIFGERT (o2l

interactive Flements GGG 005 ¥ B o e o R -

Number of Internal Links [|1INEGTNGGGGEGEGEGEGEGEGEGEGEE 007 v .
Video Integration | 0,00 %

Presence of Unordered Lists | 0,00 W

Font Size (Above the Fold) | 0,00 A
USER EXPERIENCE w -001 ] Number of External Links
» -001 | Flas
A -002 I Adinks/Adsense
v -003 I Gullets per List (max.)
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SOCIAL SIGNALS

BACKLINKS

Ranking Factors

[ ] [ ]
SOCI a Slgl la S doeill dmelpll polpdl eIl Eub clad  gagleill plailt dgal il pouyll  Joutll  Uic 334 Esuasiyll
Facebook total | 00 v

B | .sail groall ool

Google +1 I 0.7 ¥ soute paisall Lo i 3t Jobf S GoS o

" aleniaall clisg duaill Jooll Jildo ploil padig gigleill

Backlinks

Number of No-Follow-Backinks [ (22 »
Numnber of Backinks |GG (16
Number of Do-Follow-Backlinks [ (.7 *
Number of .edu-Backinks | O.15 +
007 « 1 umber of Domains Linked from the URI
009 « [ !umber of External Links from the URI




Rank Higher

On Google




What’s in this guide?

Agenda

d1Sill groall @2ols
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What happens when you B e i e 10 R .

search?

brr :

Rank Higher
On Google

How to rank higher in search?

e Useful tools and resources
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What happens when
you search?

According to Google, it all happens before you

=
ol delpl polpll  guuall Eal sl gaalll plB sl pgunll Joutll  lic 8h4  Esuasiyl) [ ot

search

The crawling process begins with a list of web &Jﬁ_‘}_ll 8]_“:." (.iﬂ.ol:.\
os . - ®

addresses from past crawls and sitemaps provided
by website owners. As Google crawlers (or spider) %ﬂ; m‘s\ﬁm‘f)jﬁ M‘ﬂxﬂﬁﬁ
visit these websites, they use links on those sites to
discover other pages. The software pays special

attention to new sites, changes to existing sites and

dead links.

In other words, Google goes into thousands of
websites every day to read pages and collect

data, using that powerful tools called ‘crawlers’

Then the indexing process begins. ..

Google organizes information about webpages in

their Search index. The index is like a library, except it :
contains more info than in all the world's libraries put . ‘\‘

together.

a5l eron)laeoly
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Reference:; https://www.qgoogle.com/search/ howsearchworks/

hat happens when you search?

(Google ranking systems are designed to sort v
through all the indexed pages to find the most

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

relevant ones to your search query (keyword).

dy53l1 groalli@soly
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Google are the ones that are relevant to the B ;“ij“jfm‘f’jﬂff m;ifps&.'ﬂgmm

This means: the webpages that rank higher on

search keywords used in the search event. Ranking

Takeaway: Building your website content should
begin with finding out how people are searching for
this content, and how to create the most relevant
content to their search queries.

But how Google defines RELEVANCY?

Here are some important concepts to help understand the

concept of Google ranking:

Reference: hitps://www.google.com/search/
howsearchworks/

a5l eron)laeoly
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http://www.google.com/search/

Important concepts

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

Search keyword is what people are looking for, but it's not necessarily what
they write in the search bar. For example, ‘Shirt’ is considered as a search
keyword, but people rarely search for the word 'Shirt’ alone. They use
multiple keywords like Zara Shirt or Slim Shirts, to describe what they're
looking for. And that is the search query.

dy53l1 groalli@soly
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Google crawlers pay attention to relevance signals to see how relevant

Iy "\ is your webpage to the queries people use to search for the content
you're providing.

WEDDEQE& According to Google: The most basic signal that webpage content is
Relevance relevant, is when a webpage contains the same keywords as the search
query. If those keywords appear on the page, or if they appear in the
K_ Jl headings or body of the text, the information is more likely to be relevant.

It's important to know that the quality of the content you're writing on your

website. There are many quality signals that Google looks for, such as: how

Qu ality of many referrals does this site get? How unigue is its content? How many
prominent sites are linking to your site, and many other signals.

Content

Read more about the quality of content from MOZ, here:
https://moz.com/bloa/ low-quality-pages

Reference: https://'www.qoogle.com/search/howsearchworks/algorithms/

a5l eron)laeoly
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Important concepts

Imagine you are running for president. Your rank in the race will be determined
r ﬁ by your popularity, or in other words, the number of votes. The Page rank
concept is similar to this as the rank of a certain webpage or a website is
based on the number of votes this site gets. The only difference here is that

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

Page Rank the number of votes means the number of other sites linking to this &Jﬁ:l.l l 8"‘“3"' ag_o h
site (Backlinks). o ey S .
k _J‘J sauleill gaizall 1y @il 3 Jo¥ gl Gestl (ouui

In essence, Google interprets a link from page A to page B as a “aleaizall cliig dsalil Jaall dlao plell g2aig ""gw
vote, by page A, for page B.

Of course not all pages/websites have equal votes. Some websites have
higher wvalue and rank high on Google already. These websites weigh
more heavily and when links to other websites, help them to rank higher
and higher.

AG Links to =
- | —»
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Important concepts

- A Refers to the factors related to SEQ, that you
On-page can control on your webpages. On-page
Optimization Optimization tactics includes optimizing the dai1sall 81.03." aSZ.Dh
meta description, HTML code, title tags, and 3 | " _ o . =
\_ ) alt tags, that's the foundation for on-page e G el T R
SEO.

SEO

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

Off-page Refers to the factors related to SEO, that
Optimization occur off your website, like backlinks from
another site.

<]
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Research keywords first

Nowadays, SEOQO is harder than ever because of the explosion
in the number of websites. That's why you need to start your
SEO journey by researching keywords first. Start by listing
down all the main keywords you want to rank on. Then use the
keywords research tools to find out the queries people

normally use to search for your content.

You can simply use Google Keyword Planner Tool

you can also use SEM Rush, which gives you a free trial that
you can use to plan for your keywords.

Or you can go to my favorite tool, Uber Suggest. This is the
easiest and most convenient tool to help you plan your
keywords for SEO.

Each page of your website should target at least one keyword.
If your content is rich and you know what you're talking about,
you might want to target 3 or 4 keywords per page, to improve
your chances to rank high on Google

S5errir usH

Ubersuggest

eauleill gainall 1yo oiiiy A Jolil gl GesH (o
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Research keywords first

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

For example if you're selling shoes
online, you need to know which type of
shoes people are looking for, and what

. . e 2 L L .
Broaden your search: | <4 foolwear + leather product + socks t‘J"pE Df QUEI'IEE and phl’ﬂEEE thE'}’ use In d_lﬁlll 8‘.“;" wh
os . - S

Q, shoes, sneakers

their search.

[] Keyword (by relevance) . Avg. monthly searches ‘S\j,__]_g_,_“ S‘ijjg mﬁ?)jggm%fgﬁﬁ
The tool will start showin u the actual .

] shoes 3,600 N\ . g yo
queries people use to search for shoes,

[0 sneakers 2,400 A your job is to analyze these results, and

B decide what keywords are relevant to

ord ideas . ;
o your website and what keywords you'll

[0 filashoes 2900 "~ Use based on the avg. monthly

[] nike shoes 2900 ——/ '\ searches.

O ke air force 1 240 _~"" Fijla Shoes, Nike Shoes, Heels, Flip

[] heels 1.600 \/h"ﬂ~_, ﬂﬂpﬂ, e

[ yeezyboost350 160~ you can also export all the queries

] fip flops 1600 7 M suggestions on a spreadsheet, and start
sorting and organizing them fo get your

] adidas superstar 1,300 v\—\/\__f\

target keywords in one sheet.
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Google Webmaster
This part is a bit technical but you need to

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Exusazi )

dﬂ it; Coverage OPEN REPORT 3

= {} pages with errors = 26 valid pages Y 5 . I I l ?&D h
124 o “ . = - = °

You need to give Google access to all your

website content to make sure Google et L Y .
" aleniaall clisg duaill Jooll Jildo ploil padig gigleill

crawlers see it all.

You have to create your website site map
(read more here) and submit it to Google
Search Console tool so that Google can
crawl it and report back to you about any
iIssues they might find.

You also need to use https (Hypertext
Transfer Protocol Secure), to secure your

website. This matters to Google because it .- .
priorities the secure sites with https over the |
other sites. \/—/\ M J

Read more on the HTTPS here

'''''''''

Google Search Console Report

a5l eron)laeoly
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Content Structure & Quality

Goeil sl golull gl EaB dad  gaglelll plall il ppudl  Joutll lic 834 Evuazi )

In the past, Google used to look for specific keywords in Shoes

your content, your headline, your headings, and URL.

The more frequent they find these keywords in  your &.Ij..l." 8._03_" ii_sz_ol;:

page, the higher your chances to rank on those Lather Shoes

. sauloill gaiaall 1no oiti 3 JoUT glESINGERH (oo
keywords - Keyword Density " aleaiqall clisg dsait] Joall il plal paiig siglsil

Luckily, Google algorithms are getting smarter and

smarter over time. Google now is paying attention to the
Shoes

whole user experience and the value you're providing to

the users. So, stuffing keywords in your page is

probably not a good idea now, because Google

considers this as a low quality content. Fashion

Instead, Your content should contain the target keywords RaGALECREUEERGEN e Ryl Elgel)
times

a keyword appears on a page divided by the total
related and secondary related keywords, because Google number of words in that page.

naturally, once every few lines. Also you need to put

expects to see those related keywords in your content.

ame thing for synonyms

a5l eron)laeoly
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Content Structure & Quality

=

G el gelll gl Eal clac  gagtelll plB Sl ppul  Joudll lic i Sl

Remember...
: : Keyword Related Keyword  Sec. Related
Every search query is considered Keyword

as a question, so think of your d_l.s.l."
content as an answer to thls Lather Shoes Sneakers Casual clothes ol gazsoll 1 O R o o O .
—alenizoll eliyg daiil Jooll Jildo ploil piaig sigledl

question. Heels Fashion _ |
Google looks at your webpage content

_ Pants
and measures how it answers the

search questions related to it. So you Keyword stuffing refers to the practice of loading a
webpage
with keywords or numbers in an attempt fo
manipulate a site's ranking in Google search resulls.

need to develop your content to add
value to your readers, not just to appeal
to search engines.

The game has changed, and the

most important thing now is
adding value and providing

unique content

S Ul eronldooly
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Site Speed

Google indicated that site loading speed is one of the
ranking factors they strongly consider. So you need to
optimize your site to make it fast in loading, especially

on mobile.

Few tactics you might want to consider:

Optimize Images: Make sure to use images
with small sizes and with PNG and JPG
formats. There are many online free tools that
you can use to compress your images while
keeping their resolution the same.

Minify CSS and Javascript Codes: By
optimizing the code you can increase your site
loading speed. Make sure to remove any unused
code as well.

Reduce Redirects: Page redirects doubles the
time needed for your site to load. By reducing
pages that redirect to other pages, you will cut
the loading time and provide a faster experience
for your users.

Read more: https://moz.com/blog/how-website-
actually-impacts-search-ranking

£y Google!
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Use Google Page Speed Insights tool to analyze your
site speed on desktop and mobile:

Page Speed Insights

41

https://m.youtube.com/

- B-49 56-80 == 98-188 (i)

Field Data — Owerthe last 30 days, the fiield data shows that this page has an Moderate speed
compared 1o other pages in the Chrorme User Experience Report. We are showing the 75th percentile of
FCP and the 95th perceniile of FID

I First Contentful Paint (FCP) 27s #® First Input Delay (FID) 98 ms

e CO——
[ Show Origin Summary

Site speed report from Google's Fage
speed Insights
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Mobile responsiveness

More than half of the searches done on Google

are via mobile devices.

In April, 2015, Google rolled out Mobile-friendly update.

Which means, according to Google:

Today's the day we begin globally rolling out our mobile-
friendly update. We're boosting the ranking of mobile-
friendly pages on mobile search results. Now searchers
can more easily find high-quality and relevant results
where text is readable without tapping or zooming, tap
targets are spaced appropriately, and the page avoids
unplayable content or horizontal scrolling.

So It's now essential for a website to perform well in Google

search results, to have a mobile-friendly interface.

Reference: https://webmasters. leblog.com/

2015/04/rolling-out-maobil
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RESPONSIVE WEB DESIGN

designed by & freepik.com
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A backlink Is created when one websile Qual ity BaCkl i n kS

links to another

Backlinks are very important to SEO because as

mentioned in the basic concepts, it defines how
important your website i1s and it gives you the
‘authority’ that your website needs to rank
higher on Google search results.

.

Yy Q Backlinks

>

Make sure you get links to your website from
high- authority sites that are popular and
trustworthy. And of course avoid backlinks from
spam domains or sites. So you need to think
twice before going online and buying backlinks
with money.

. |

If you're a beginner, a great strategy for you isto  aAnchor text — or link text — is the visible, clickable text of
look for your top competitors’ websites, and see g3 link. It usually appears in a different color than the
who is linking to them. This will give you a surrounding text and is often underlined. Good link text

directory of websites that you will need to get tells the reader what to expect if they click on the link.

links from.
Reference and more:
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Quality Backlinks
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1 45% But how you can know such information? . o |
You can go the easy and simple way by analyzing gaiall satzalf L Y R
Top Referring Sites: @ your competitors’ websites using a tool like: s |
23 hp.myway.com 7.07% similarweb.com
fl yandex.ru 6.43% ...
o Sy The tool will show you the top referring sites, which
§ clsiozikcom 4145 - S " . implicitly means that these are the top sites
generating backlinks for your competitor.
() | messenger.com 1.31%
D— " Or you can use a more sophisticated tool like Moz
/ Link Explorer to get the website’s link data.

Top referring sites to youlube com

Analyzed by Similarweb,.com
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Google Speed Insights Tool

https://developers.google.com/speed/pagespeed/insights/

Google’s tool to test your website speed. The tool takes only a few seconds to ST - R e
analyze any given URL and provide a detailed report about the speed and overall

site performance. It also gives recommendations for speed optimizations for the = :l.“ . l Hai
inspected URL ,, 8-'-“31 a<ols
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https:/m.youtube.com/

e 0-49 == 50-89 == 99-100 ()

Field Data — Over the last 30 days, the field data shows that this page has an Moderate speed

compared to other pages in the Chrome User Experience Report. We are showing the 75th percentile of
FCP and the 95th percentile of FID

w First Contentful Paint (FCP) 2.7s @ First Input Delay (FID) 98 ms
GO e l 21% LOSEE R 1%

[CJ] Show Origin Summary




SimilarWeb
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similarweb.com

Similar\Web is a website that provides web analytics senvices for businesses. The company offers its

oo 4 L1 '
customers information on their clients’ and competitors' website traffic volumes; referral sources, d_lﬁ _1_] l 8]_“3_" as2o h

including keyword analysis, and more. - _
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Traffic Overview « o similared @

Total Visits @ Engagement
- :: On desktop & mobile web, in the last & months = s
= Total Visits 31.35B
14 56%
o a "
(1§ Avg. Visit Duration 00:21:59

®= Pages per Visit 9.22

~> Bounce Rate 25.31%

a5l eron)laeoly
EVERYONE S SMART UNIVERSITY




To Sum Up!

1. We learned digital terminologies & metrics

2. We studies How Search Engine Works and how
it Crawls, Index and Rank websites

3. We knew what is Website Authority and what
are Links

4. We studied the Top Search Engine Ranking
Factors to be considered

A quick guide to Rank Higher On Google
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