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Introduction to Search Engine Optimization (SEO)



Building a Digital  Strategy!

Main topics of the lecture:

1. Digital Terminologies & Metrics

2. How Search Engine Works (Crawling, Indexing
and Ranking)

3. Website Authority and Links

4. Top Search Engine Ranking Factors

5. A quick guide to Rank Higher On Google



Digital Terminologies & Metrics

Term Meaning
CPM Cost per thousand impression (actually 1000 impressions, cost per 

mile)

Impression Number of times your content appeared in somebody’s newsfeed, 
search, blog, or video

Reach Number of people who have seen your content

View Number of people who viewed your visual content (photo or video)

Clicks Number of clicks occurred on certain content, link, or button

Organic Organic is a term used to describe the non-paid actions or content > Ex: 
Organic reach is the number of people who have seen your post through 
unpaid distribution

Paid Paid is a term used to describe the paid actions or content > Ex: Paid 
reach is the number of people who have seen your post through paid 
distribution

Customer
acquisition

The action of acquiring customer through digital media

Bounce Rate the percentage of visitors who enter the site and then leave rather than 
continuing to view other pages within the same site



Digital Terminologies & Metrics

Term Meaning

CTR: Click Through

Rate

Clicks/Reach - Clicks/Impressions

CPC Cost Per Click

CPE Cost per Engagement

CPA or CAC Cost Per Acquisition/Customer Acquisition Cost (ex. Lead)

Call To Action (CTA) a statement designed to get an immediate response from the person reading or

hearing it

Session Website visit

Page View Number of pages viewed





Digital Terminologies & Metrics



Digital Terminologies & Metrics



Example 1:



HOW SEARCH  ENGINS WORK…

UNDERSTANDING THE  CONCEPT



How it works:



HOW SEARCH ENGINES WORK



WEBSITE AUTHORITY AND LINKS



Ranking Factors

Top Search Engine Ranking Factors

https://www.searchmetrics.com/suite/



Ranking Factors

Correlations And Rank Correlation Coefficients

Every year Searchmetrics analyzes the top 30 search results for 10,000 keywords –

that’s nearly 300,000 URLs – in our Ranking Factors study. We analyze them using a  

number of factors that we expand from year to year – e.g. the number of backlinks, text  

length and keyword & content features. The underlying question is always: What  

differentiates pages that have climbed the rankings, as opposed to those who are  

placed further back in the SERPs? Do they have more backlinks / text / keywords /  

etc.?



Ranking Factors

Content



Ranking Factors

User Signals

Technical Considerations



Ranking Factors

User Experience



Ranking Factors

Social Signals

Backlinks



Google!

A Quick Guide To

Rank Higher  

On Google



Google!

What happens when you  

search?

How to rank higher in search?

Useful tools and resources

What’s in this guide?
Agenda

Rank Higher  
On Google
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Google!
Reference: https://www.google.com/search/ howsearchworks/

http://www.google.com/search/
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To Sum Up!

1. We learned digital terminologies & metrics

2. We studies How Search Engine Works and how
it Crawls, Index and Rank websites

3. We knew what is Website Authority and what
are Links

4. We studied the Top Search Engine Ranking
Factors to be considered

5. A quick guide to Rank Higher On Google


