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Marketing Institute, 2023).

14




el S jaa B selall Cpat o L sl A R gul (g ginall AU Daal s
e Al 5l Ty ) g sall A8y 3ol )5 (s STV @8 ) il (it (G pgenii G
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3. Gagll GlS aa Gaead cullad al283u) (SEO): (A s sinal) | seda aen]

L aladiul s dpuliall alisall LS mas (5 5_all (o candl S jaa SEQ
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paat (G ac by Lee g sinall pa ) seanl) Jeldi 448 J s (55 3 sSANalytics (2024)
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Frequency Percent Valid Percent Cumulative
Percent
Val 1 1.9 1.9 1.9
id 1 10 19.2 19.2 21.2
2 21 40.4 40.4 61.5
3 20 38.5 38.5 100.0
Total 52 100.0 100.0

clilutudd alil g gaall @l i) 2.2
Ol Gl 5 Gaal) @l Lo |

BIAS i) aladiin Mo duad) il 4By ¢jladal Lpala) Jal gl (e il g Guall Col L) ias
il Al aniiall (laiad) o il g gaall i LAY Gaadal alaa cGiad) 138 A cilibadl aen
D g g AS Hal Ak padl) cidlaad) Zlad Ao By padl) (5 ghaal) 43S

(Validity) Gaall Juid) .1

TS0 ) 59 (Gl g5 et S A ) i Lo i e (i) 58 ) adiy GGl
:‘jm‘ Gl LA e

(Face Validity) g aUal Gual) i

1D 2T e 5L clgpaniy Ad1 (2 518 A p il Gul (b o) £ 5 g (580 oy syl o

raladl Gl g gel) Sl A 51 i) (e de gana o i) (e Al ARl LdS o
_QAJ\&J@@A&AW@L@A\&AJS&U&MY\AMUA

(Content Validity) ¢ siaall Gaal)

(3 32l & pda sall ol 33 g (ks (o) (S 1) L Gy sy ol o

Cdlaald) zlad g Ay gudl) (5 giaal) AUS il ga aran Jady laiad) Of (s (GBI Al 1ABbi LdS o
gl sina g ALidY) daa) pal (3 gaulll (B Cpuanadial) (e de gana lld (A gl Ak guul

47




(Construct Validity) (A& Guall 7z

ﬁbw\\giaﬁjﬂ\&c;Q%bd*éﬁ\é‘w\w@u}ﬁOQQ“MY\SJQUQME:@)::\S\-
.&#‘gﬁsw‘

ALY G Bl Y1 3 B s3a JLAAY (Factor Analysis) Jaladl Jalad aladic) abuw ;48 4,45 o
,(gi..uuﬂ‘ gl oJeldill ¢ g giaall Baga d".\.n) o JS Jia ‘533\ é)ﬁ.m ) g

(Predictive Validity) sl Gaal) 2

Mran o Al Ul e fUs Jiiual) quilily 5l o lati) 58 (il 10 il o

Cilaaall 9 Jo L) i naey Lt i) A sdlaad) cilila) Cils 13) La LA aluw s48udi 488 o
Aoy pedil) claadly il Al A8Ea)

(Reliability) <l jLad) 2

400 £ 63 (adal sl b)) S5 e A8 g AL il anal o Gl 38 ) jady cilAY
P i | AT INER I

(Internal Consistency) 2320 <l |
Loanl) Lgdary aa (i) 8 ALiud) Jagl 5 (e Gty sy o) o

ol i A i) aaaad (Cronbach’s Alpha) Flisus W Jalas Gl ali 4ludi 4,48 o
132 0.7 Jobady o W Jalea puing (A gail) cBlaad) aa Jeldil) g (5 giaal) 3 g2 Jia) il kil
,P‘Jﬁum

(Test-Retest Reliability) Jishll sl lo @bl o
_M@j&\ﬂé%ﬁﬁdgﬁuy‘ Gl g Gl sy il e

Jia) (e Jualdy (pfi pa (il gall ) sBlanl) (1 B s e o Glaia) g5 55 allaew 1ARbT A0S
O pad) S (2 Agalliia (0 oS ilill) () (pa ASUH (S g

(Inter-Rater Reliability) ¢padall ¢ <liY #

SOl (il a5 (B Glial) Cpadiall (38165 (s (uly sy ) e

Caaia gh Cpfialy 820 0 (1 Glafia) (G aie YY) (38165 (ga Jalad aliaan 1ABule LS o
.‘Jm ,.. i3 A

dad giall dagail)

A Al s giaal) AUS AU Jadlly ey i) o) Glada A (Baal) LA adluc 1 Gall 0
s i A4Sy b Ay gl c3laal) Zlad

bRl 1SS e gade Ao AL g Aludia il adia Gl o LA JLER) Ganday sl o

3

il g Baal) (385 cililal) paad Aaddiicial) 318Y) O ¢pe ALY Sasa (il JLAAY) o34 (Gaadai A (e
Al i) g Coal) il A8 g8 ga (e g Laa,

48




s*idlVariable | Statements | KMO | Factor | Standard P Average
KMO loadings | deviation | Values variance
ol )Y Jalaa Jalza ) Aty Extracted
<l sl B | kel ) Ja e
& AL
First B1 811 .874 1.074 | 0.00 | 2.4501 | 49.9090
dimension B2 811 861 824 0.00
Js¥) ) B3 | .811 790 600 | 0.00
B4 | .811 762 1.047 | 0.00
B5 | .811 725 953 | 0.00
. B6  .811 708 981 | 0.00
5 0.00
E Second D1/| .811 706 1.004 | 0.00 | 0.2801
~ | Dimension D2 811 610 946 |  0.00
= (Al axal) D3 | 811 .320 1.017 | 0.00
*i D4 | .811 384 953 | 0.00
= D5| .811 374 907 | 0.00
3 D6 | .811 408 974 | 0.00
D7 /| .811 463 .885
Third 0.0547
dimension
EAY sl V1| .811 1.074 974 | 0.00
V2| .811 .824 885 |  0.00
V3| 811 .600 974 | 0.00
V4| 811 865 |  0.00
0.00
0.00
First Cc1| 701 929 979 | 0.00 0.368
dimension 2| 701 909 928 | 0.00
¥l 2 c3| 701 888 913 |  0.00
@ c4| 701 846 918 |  0.00 17.6498
2 Second F1| 701 747 1.061 |  0.00 0.379
S | Dimension F2| 701 696 1057 0.00
E Al F3| 701 948  1.026  0.00
(]
[%2]
3 Third 701 .847 1.005 0.00
y | dimension
:’43 Galll) and) 0.1132
S2| 701 .853 993 0.0
S3| 1701 .698 1.013 |  0.00
S4| 701 .691 874 | 0.00
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Cronbach's alpha
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Third
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G ang)
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940
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Second First
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(A iall Jo¥) anal) Alpha
945
935
942
941
. Seco.nd 936
dimension
AL sl 934
936
Third 943
dimension
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933
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s2iddlVariable Level
of
importance
¥l 5 siwa
First COMPUTE Abilityy= COMPUTE &5 aHigh
First MEAN(S1,52,83,54). Abilityy=MEAN
variable | dimension EXECUTE (B1,B2,B3,B4,B5,B6
adall Jo¥) aad) ,D1,D2,D3,D3,D4,D5,D6,D7
|
dsn Second COMPUTE Abilityy VIE)Z(];' (3:[}’1‘,‘1)2 A
dimension ~MEAN(F1,F2,F3). SlseAgree
(Al 2 EXECUTE.
Third COMPUTE Abilityy=
dimension MEAN(C1,C2,C3,C4).
AR EXECUTE
Second First COMPUTE Abilityy= COMPUTE & «High
variable MEAN(V1,V2,V3,V4). Abilityy=MEAN
s#44l) | dimension EXECUTE (C1,C2,C3,C4
Pl Ja¥) axl) ,F1,F2,F3
,51,52,S3,54).
Second COMPUTE Abilityy= EXECUTE.
dimension | MEAN(D1,D2,D3,D4,D5,D6,D7).
S ) EXECUTE
G seAgree
Third COMPUTE Abilityy=
dimension MEAN(B1,B2,B3,B4,B5,B6).
AL EXECUTE.
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Inter-Item Correlation Matrix
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Model Summary

Model R | R Square | Adjusted R| Std. Error of the Estimate
Square

1| .041° 002 -.019 831

a. Predictors: (Constant), D3

ANOVA?
Model  Sum of df Mean F Sig.
Squares Square
1 | Regress 057 1 057 .082 776"
ion
Residu 33.865 49 691
al
Total 33.922 50

a. Dependent Variable: B1

b. Predictors: (Constant), D3

Coefficients?
Model Unstandardized | Standardized T Sig.
Coefficients Coefficients
B Std. Beta
Error
1| (Const 2.252 435 5.17 000
ant) 8
D3 037 130 041 .287 776

a. Dependent Variable: B1
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Model Summary

Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .064 004 -.016 1.083
a. Predictors: (Constant), S4
ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 | Regress 239 1 239 204 .653"
ion
Residu 57.447 49 1.172
al
Total 57.686 50

a. Dependent Variable: A7

b. Predictors: (Constant), S4
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ANOVA?
Model | Sum of df Mean F Sig.
Squares Square
1 | Regress 239 1 239 .204 .653"
ion
Residu 57.447 49 1.172
al
Total 57.686 50
a. Dependent Variable: A7
b. Predictors: (Constant), S4
e N 4 )
il il R.064 RETER!
Independent
variable Dependent
variable
R.004
- / - J
G Al i)
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Model Summary
Model R R Square Adjusted R| Std. Error of the Estimate
Square
1 .109? 012 -.008 1.044
a. Predictors: (Constant), S4
ANOVA?
Model | Sum of df Mean F Sig.
Squares Square
1 | Regress .638 1 .638 | .585 448"
ion
Residu 53.401 49 1.090
al
Total 54.039 50
a. Dependent Variable: C1
b. Predictors: (Constant), S4
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Coefficients?
Model| Unstandardized | Standardized T Sig.
Coefficients | Coefficients
B Std. Beta
Error
1 (Const 2.667 632 4.21 000
ant) 8
S4 136 177 109 | .765 448
a. Dependent Variable: C1
e N 4
Jeiasal) il 109R. i
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variable Dependent
variable
012R.
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