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The Impact of Paid and Organic Digital Marketing Strategies on Return on
Investment: A Field Study Applied to the Saudi Consumer
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Abstract:

Objectives: This study aims to evaluate the impact of paid and organic digital marketing
strategies on return on investment (ROI) by applying it to Saudi consumers. It also
seeks to provide practical recommendations for companies to improve their marketing
performance and achieve sustainable financial results.
Place of Study: The study was conducted in the Kingdom of Saudi Arabia, where data
were collected from a sample of 100 Saudi consumers who use the Internet and social
media.

Methodology: The study relied on the descriptive-analytical method using a field
questionnaire that included questions about demographic variables and the impact of
paid and organic digital marketing strategies on ROI. Data were analyzed using SPSS
software.

Results: The results showed that paid advertisements are effective in increasing sales
and attracting customers due to promotional offers, while organic content contributes
to building trust and enhancing customer loyalty. The results also confirmed the
importance of integrating both strategies to achieve the best financial outcomes.
Recommendations: Recommendations include integrating paid and organic marketing
strategies, focusing on promotional offers, and creating high-quality organic content.
Targeting younger age groups and enhancing social engagement through valuable
content is also advised.

Keywords: Digital marketing, Return on investment, Paid marketing, Organic
marketing, Saudi consumer.
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