&

1|
M DOCEAW! T

L

(e s 3,01 £ Yol @L’Ja.p}” £EA Je @alall Lyl jasasell Gigudll pp 48MalI
a-)_.b’.i.w." a.y).a.“ LY éeLﬂa." Jogi il
The Relationship between Perceived Al-Based Personalized Marketing and Digital Loyalty among Food

Delivery Application Usersin the Kingdom of Saudi Arabia
TS g9 e
Adall sluc)
b bySy Jyua
253002935 : L.;ul.zﬂ ‘d)."
g dazma 3 Bl al

2026-1448



o, S0 ALY
FLETAK PLYAK (ANK e
FRED IR

AR AR AR

’ 6 & 4
/ W A\
.QM&J\H\A\CA ’l
- -
-~

F:Cyb ‘\‘Lﬁ'ftﬁ"

(32:5 2)



9‘.\.&}"

aan s ) Al sy
A Glaa () Y ol oigl US Lo 133 Uilaa (521 il el
ol oy Jelaal (3 il g dale¥) (6315 allu )l ol e
LI el s ) sl

Laa yee (& Jlal 5 Laale ) 5 il Laglada

d.m;.aaﬁ)c ceb\jw\dﬁj\ \;\QE)ASL;AA‘ ‘CM\JM‘J?&’J‘B)&“QG&J\&QOSQAQJ
Jaadl 138 (gaal cila ) o3a i) Jia saebuall 5 (5 salls ) citial 3 JS ) s ealiadas ale i ja IS )5
KD dga ol Lalls abeay of il (e Ul

Opallall oy Al aeall g



sy ,Sh
aspally Adlally mpall dia gl s illy (wlall Eam i |ia alas] § Liady ol Sy 5o <l dasel|
S e ) dexld
dasd Slaglang il si (e dontd Lo S Lheg Byl sda e (8, 4l) (g dazma y9aSul I ppaaally LSl Loy puians
dalzsell Llsa § liuly posnsa slybl § csalu
£ odiglane Analr @ (&)oY 5oy cra el 8,58 19 Ll (ST9 8,801 288Ul diet cline T 1 ,SLad) ssamy poias LeS
il yils §85e5 of STl elay] ol Buelaudl oy uainy Jaadl lia jles] § eabes (e IS

S5lagezme JS (e M 1,800 oST Jaas



sadseiwd |

— M solaly sl (KU de @lall chull jamsll Gssudl o 28l e Bpaall ) dulyudl sia cdua
(Aksoy et al., 7,1 ladg — Sleadl/ Ad5ll papasedlly ( slo¥l Gorull e panasdly (93,8l Gorull e papasdll
s s« Soludly aally (ablally (§all ;29 ¢ (Oliver, 1999)7 350 339 Zas ¥l solmly 3,1 £¥slly (2023)

Asgadl B yadl 3L § plalall Jio s cladas

x> s> Co ALl § plalall Jiogs ilapdat  pdbeium a0 Laeima 03859 « eloretll oo gl el dly il coatae |
5,53 (32) (e Al cswlostl] Sl eliios Ayis AS0) il e Lplilis cund (3350 (385) sie 0l S Aslaes Ll Azgal
#L9,S Lall Jalas (e cyaal (Axllo Llziwl 46) eedatul Aulys pe Lelds Ldoo o 3amtll day olayl daw (e dcise
a1l SBled! Julnad (SPSS) e Loza¥l aglall alas¥l Aoyl aliy alusrals lilas] cbludl cxlyes.(0.875) il S

AbLsydly

B Ayl s Ll | A1 g | 83e ooty 3 clasa B yall (295811 Doy sty 1) (o1 U slid] oy oy
Ladiye mueds Syiun pasaiell Goudll Jows p = 0.024). ¢ (r = 0.116,08,01 ¢ Yol 401 A yidly hull (asmiell Gogudl]
0555 Jor e ez (o)) ASYI g2 Blead! papasall o s (4.362) Tz (adipe giua 3,01 Vsl i Logd (3,970)
&« 1=0.118) Solully « r=0.198 p5ally « r=0.215abolally 1= 0.284 3 ,all) Las ¥l solasly Ys Lagsyl 3] « 301 £ ¥l
i i8S S Tapuzs Seladl e¥sll uad e (1= 0.142) £laza¥ls (r = 0.187) 3,8l papasdll (o S bls)l jaidl (>
Flal) pusiadl Gudaslly (L 81 cliall Plal) opeall 22all J) a8 @301 el § D> 39,3 (e duips ooyl |

8], 2 gagdl Sl paall Calizes e paraidll i) Gyt slyatel dilie «(«Jgmoper Badas



Jeaiig s ¥l (oLl 5939 dipmgn Flewdl walll e S pamasall oolladiul 20 dulyll congl (@bl ¢ 5o 39
Slaoylon L) Zufqu ‘53).5_” BLLL,.A o ‘Lj)"-‘“ﬁ et ga.tal.c Yy J! Lf-\.«le%’b é..b.é.]\ &M‘ Loy =P Sl !

A8 2dlill claill e bl Ayl 3

pLalall Jiogs calidas (o8, ¥ ll ¢ Blasd paastll ( Slla ¥ oS hyukl paiasell §igudll: L lLal) Lol

A3 gadl A pall aSLol



Abstract

This  study aimed to examine the relationship between perceived Al-based personalized
marketing in its three dimensions — individual-level, social-level, and contextual
personalization — as conceptualized by (Aksoy et al, 2023), and digital loyalty in its four
dimensions  according to  Oliver's (1999) model, namely cognitive,  affective, conative, and

behavioral loyalty, among food delivery application users in the Kingdom of Saudi Arabia.

The study adopted a descriptive-analytical approach. The target population comprised all food
delivery application wusers in the Kingdom, with a final sample size of (385) determined by
Cochran's  formula.  Data  were  collected  through  an  electronic  five-point  Likert-scale
questionnaire  consisting of (32) items across seven dimensions, validated and tested for
reliability through a pilot study (46 valid responses) that yielded an overall Cronbach's alpha
of (0.875). Data were statistically analyzed using the Statistical Package for the Social Sciences

(SPSS) for descriptive and correlational analyses.

The results confirmed the main hypothesis and all sub-hypotheses, revealing a positive,
statistically ~ significant  correlation between the total score of perceived personalized marketing
and the total score of digital loyalty (r = 0.116; p = 0.024). Perceived personalized marketing
recorded a high evaluation level (3.970), while digital loyalty achieved a very high level
(4.362). Contextual personalization proved the most closely associated with all stages of

digital loyalty formation, correlating significantly with all four loyalty dimensions (cognitive r =



0.284, affective r = 0.215, conative r = 0.198, and behavioral r = 0.118), whereas individual (r =
0.187) and social (r = 0.142) personalization correlated significantly only with behavioral
loyalty. Moreover, Scheffé post-hoc tests revealed significant  differences in digital loyalty

attributable to age group (favoring more mature users) and the application used (favoring the

"Mrsool"  app), while perceived personalization  remained stable across the  demographic
variables.
In light of these findings, the study recommended directing personalized-marketing

investments toward the contextual dimension as the strongest correlate of loyalty, adopting
differentiated  strategies to  translate  individual ~and  social personalization into  affective,
conative, and cognitive loyalty, and accounting for age-related differences while fostering an

optimal experience across all competing platforms.

Keywords: Perceived personalized marketing, Artificial intelligence, Contextual

personalization, Digital loyalty, Food delivery applications, Saudi Arabia.
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