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1. Chapter One 

1.1. Introduction 

The mindset and belief systems of entrepreneurs in the wellness industry play a crucial role in their 

overall quality of life and business success. The wellness industry encompasses various sectors such 

as health, fitness, nutrition, mindfulness, and personal development, among others. Entrepreneurs in 

this industry are driven by a desire to help others improve their well-being and lead healthier, more 

fulfilling lives (BBVA Spark, 2023). 

This article aims to explore the mindset and belief systems that entrepreneurs in the wellness 

industry often possess and how these factors impact both their personal lives and the success of their 

businesses. By understanding the underlying principles and attitudes that drive these entrepreneurs, 

we can gain insights into what contributes to their achievements and the positive impact they create. 

Entrepreneurs in the wellness industry are driven by a genuine passion for promoting well-being. 

They believe in the transformative power of a healthy lifestyle and are eager to share their knowledge 

and experiences with others. This passion fuels their motivation and dedication to their businesses, 

allowing them to overcome challenges and persist in their endeavors. 

Successful entrepreneurs in the wellness industry possess a growth mindset. They believe that skills 

and abilities can be developed through effort and practice. They see failures and setbacks as 

opportunities for learning and improvement, rather than as indicators of their worth or potential. 

This mindset enables them to embrace challenges and continuously seek personal and professional 

growth. 

Entrepreneurs in the wellness industry understand that true well-being extends beyond physical 

health. They recognize the interconnectedness of the mind, body, and spirit and prioritize a holistic 



approach to wellness. They strive to create businesses that address all aspects of well-being, 

including mental health, emotional well-being, and spiritual fulfillment (Lanivich, 2021). 

Entrepreneurs in the wellness industry emphasize the importance of preventive measures in 

maintaining good health. They believe that taking proactive steps to prevent illness and promote 

well-being is more effective and sustainable than simply addressing symptoms or treating diseases. 

This belief forms the foundation of their business models, with a focus on preventive healthcare, 

healthy habits, and lifestyle interventions. 

Entrepreneurs in the wellness industry have a profound belief in the capacity for personal 

transformation. They understand that individuals have the power to change their habits, behaviors, 

and mindset to achieve optimal well-being. This belief forms the basis for their coaching, training, 

and educational programs, which empower individuals to take control of their health and life 

choices. 

Entrepreneurs in the wellness industry recognize the significance of self-care and prioritize it in their 

own lives. They understand that taking care of oneself is essential for maintaining physical and 

mental health, and they encourage their clients to do the same. By embodying and promoting self-

care practices, they inspire others to prioritize their well-being and make positive changes in their 

lives (Braia, 2023). 

The mindset and belief systems of entrepreneurs in the wellness industry have a profound impact on 

both their quality of life and the success of their businesses. By maintaining a passion for wellness 

and embracing a growth mindset, these entrepreneurs cultivate a sense of purpose and fulfillment in 

their personal lives. Their commitment to holistic well-being allows them to lead balanced and 

meaningful lives, setting an example for their clients and employees. 



In terms of business success, the mindset and belief systems of entrepreneurs in the wellness 

industry contribute to several factors. Their passion and dedication drive them to create high-quality 

products and services that genuinely benefit their customers. Their growth mindset enables them to 

adapt to changing market trends and innovate in response to evolving customer needs. By believing 

in the power of prevention and personal transformation, they inspire trust and loyalty among their 

client base, leading to long-term business success (Marshall, 2020). 

In conclusion, the mindset and belief systems of entrepreneurs in the wellness industry have a 

significant impact on both their personal lives and the success of their businesses. By embracing a 

passion for wellness, maintaining a growth mindset, and holding empowering beliefs, these 

entrepreneurs create a positive ripple effect in the lives of their clients and society as a whole. 
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2. Chapter Two 

1.2. Previous studies 

The relationship between lifestyle entrepreneurship and life quality was investigated in this 

exploratory study. According to the researchers, lifestyle entrepreneurs are people who run 

companies that closely reflect their own beliefs, passions, and interests. The role and effects of 

lifestyle entrepreneurship on the quality of life for individual business owners, their families, and 

communities were investigated by researchers employing a systems theory approach. Researchers 

looked at the traits, enterprises, and perceived quality of life of lifestyle entrepreneurs through 12 

descriptive case studies. Numerous business owners and operators were involved in the family and 

consumer sciences; these included retail apparel, interior design, food service, and hospitality 

companies. The data revealed two common themes: the perception that the entrepreneurial venture 

improves the lives of employees, customers, and the community, and the improvement of business 

owners' quality of life as a result of it (Marcketti, 2009).  

The relationship between entrepreneurship and well-being needs more research because of the 

significance of entrepreneurship for both individuals and society, as well as the growing recognition 

of the individual as both an important end in and of social and economic processes. In light of this, 

the thesis offers a strong framework for defining and assessing well-being in the context of 

entrepreneurship, as well as a thorough theoretical and empirical analysis of the close connection 

between these two phenomena. Several novel and intriguing findings were obtained: • Taking an 

active role in the development of new business ventures promotes greater well-being by giving 

people the ability to self-organize their work and professional relationships, which meets their needs 

for relatedness, competence, and autonomy. The presence of a discrepancy between extrinsic life 



goals and motives is just as strong a predictor of well-being in entrepreneurship as the presence of 

strong intrinsic life goals and motives. • Early stages of entrepreneurial engagement, during which 

planning and deliberation, are detrimental to mental health and may account for the failure of many 

to move from thought to action. • Entrepreneurial Well-Being is a context-specific mental health state 

that results from being involved in entrepreneurship. It is linked to several critical cognitive and 

motivational processes that are essential to entrepreneurship and makes a unique contribution to the 

general well-being of entrepreneurs. The mechanisms underlying these findings and their reasons are 

thoroughly explained. In addition to providing insights pertinent to well-being and its promotion on 

a more general level, my hope is that this work will signal the adoption of a more integrated approach 

to evaluating and optimizing entrepreneurial performance in terms of both business outcomes and 

mental health outcomes (Shir, 2015). 

The psychological health of entrepreneurs is becoming more and more of a focus for academics 

studying entrepreneurship. It is common to divide approaches to well-being into eudaimonic and 

hedonic formulations. Happiness, positive affect, and hedonic indicators have been the main subjects 

of the majority of studies on entrepreneurship. Examining the applicability of eudaimonic well-being 

to the comprehension of entrepreneurial experience is the main goal of this study. The present 

discourse delineates the theoretical framework and fundamental aspects of eudaimonic well-being, 

and evaluates their pertinence to the field of entrepreneurial studies. Examined are representative 

results from earlier research on well-being, with a focus on potential applications to 

entrepreneurship. Next, five crucial locations for the area of entrepreneurship are examined:  

 The first five topics are: (1) autonomy and entrepreneurship as a motive (self-determination theory); 

(2) entrepreneurship and eudaimonic well-being as an aspect of well-being (eudaimonic well-being 



theory); (3) eudaimonia in the beginning, middle, and end of the entrepreneurial journey; (4) 

entrepreneurship, well-being, and health; and (5) entrepreneurs and the eudaimonia of others – 

contrasting virtuous and vicious types. Current research results on entrepreneurship are examined in 

each area, and fresh avenues for investigation are suggested. Being generative with regard to the 

relationship between eudaimonic well-being and entrepreneurial experience is the ultimate goal 

(Ryff, 2019). 

The favorable effects of small and medium-sized businesses on economic growth, job creation, 

innovation, and wealth accumulation have led to a significant increase in interest in 

entrepreneurship education in recent decades. Innumerable programs and courses have been 

created and executed globally since the first entrepreneurship course was presented in 1947 at 

Harvard University. However, there is still a great deal of disagreement over the scope, goals, and 

approaches that are most suited for encouraging an entrepreneurial attitude. Using case study 

research methods, this article discusses whether "design thinking" is a suitable teaching approach in 

entrepreneurship education. A new one-semester curriculum unit was made available to 66 

undergraduate students in five courses during the 2012–13 academic year, utilizing a teaching style 

derived from the design thinking process. At the conclusion of the semester, a questionnaire was 

used to get the students' opinions on the unit. The results indicate that their motivation and overall 

performance satisfaction were positively impacted by design thinking (Daniel, 2016). 

This opinion article's main goal is to discuss how the COVID-19 situation has impacted social 

entrepreneurship, culture, and lifestyle. By doing this, I address the current deficiency in the literature 

on COVID-19, entrepreneurship, and crisis management. By establishing connections between 

important ideas in entrepreneurship and crisis management, this commentary piece methodically 



summarizes the body of recent research. This essay is among the first from an academic stance to 

evaluate Covid-19 from a cultural, social, and lifestyle entrepreneurial perspective. Covid-19 has had 

a significant impact on society worldwide. This makes it possible to comprehend the covid-19 crisis's 

micro, macro, and regional environmental repercussions in terms of the entrepreneurial literature. 

Since there is currently little research on the impact of COVID-19 on entrepreneurship, this paper 

offers a more comprehensive and inclusive perspective (Ratten, 2020).  

Why do similar investments made in seemingly equal regions fail to provide the expected benefits, 

but investments made in particular places yield jobs, growth, and prosperity? My research aims to 

comprehend the institutions and mechanisms that facilitate the generation of valuable knowledge, 

beginning with the fact that innovation is spatially clustered across a wide range of industries. As the 

agents who spot opportunities, gather resources, and add value, I see entrepreneurs as essential to 

the establishment of institutions and capacity-building that will support long-term regional economic 

growth. Location is advantageous to entrepreneurs. However, business owners play a crucial role as 

change agents who have the power to completely alter communities. Prosperous regions do not 

automatically result from deterministic initial events or entrepreneurial sparks that set in action route 

dependencies that inevitably lead to successful locales. Human agency, the creation of institutions, 

and the numerous public and private choices that shape what I refer to as a place's character are what 

really count. A mindset of sincerity, participation, and shared goals (Feldman, 2014). 

In recent years, there has been an abundance of research on entrepreneurial mindset (EM). Its 

significance is predicated on the fundamental tenet that EM influences entrepreneurial behavior. But 

conceptualizations of EM are still dispersed, and there are few ideas that explain how EM and the 

actions that support entrepreneurship interact. In this paper, we define EM as a goal orientation 



derived from entrepreneurial opportunity and dispositional beliefs, leading to entrepreneurial 

behaviors. We use the most current developments in individual-level research on entrepreneurial 

orientation (EO) as a model for dispositional views. We also speculate on the causes, workings, 

expressions, and outcomes of electromagnetic fields. In conclusion, we address significant 

ramifications for interested parties that wish to use EM to promote entrepreneurship and outline a 

research roadmap for the advancement of our disposition-based framework (Pidduck, 2021).  

 

2.2. Theoretical framework 

The theoretical framework for understanding the mindset and belief systems of entrepreneurs in the 

wellness industry and their impact on quality of life and business success can draw from several 

relevant theories and concepts. Some key theoretical perspectives that can be applied: 

1. Growth Mindset Theory: This theory, developed by psychologist Carol Dweck, posits that 

individuals can develop their abilities and intelligence through effort, learning, and 

persistence. Entrepreneurs with a growth mindset believe that they can improve their skills, 

overcome challenges, and achieve success through continuous learning and adaptation. This 

theory helps explain how the belief in personal growth and the ability to learn from failures 

and setbacks contribute to the success of entrepreneurs in the wellness industry. 

Growth Mindset Theory, developed by psychologist Carol Dweck, provides valuable insights into 

understanding the mindset and belief systems of entrepreneurs in the wellness industry and their 

impact on quality of life and business success. According to this theory, individuals can develop their 

abilities, intelligence, and skills through effort, learning, and persistence. Entrepreneurs with a growth 



mindset in the wellness industry believe that their skills and capabilities are not fixed but can be 

improved and expanded over time. 

Entrepreneurs in the wellness industry who possess a growth mindset are driven by a deep belief in 

their own potential for growth and development. They view failures and setbacks not as permanent 

indicators of their worth or potential, but as opportunities for learning and improvement. This 

mindset allows them to embrace challenges and persist in their endeavors, even in the face of 

obstacles or temporary setbacks. They understand that setbacks are part of the entrepreneurial 

journey and use them as stepping stones to further their learning and success. 

The belief in personal growth and the capacity for learning from failures and setbacks contribute to 

the quality of life of entrepreneurs in the wellness industry. They experience a sense of fulfillment 

and satisfaction in their work, as they are constantly seeking personal and professional growth. This 

growth mindset fosters a sense of purpose and meaning in their entrepreneurial pursuits, aligning 

with their passion for promoting well-being and helping others. It allows them to continuously 

expand their knowledge, skills, and expertise, leading to a sense of self-actualization and personal 

fulfillment. 

Moreover, the growth mindset of entrepreneurs in the wellness industry has a significant impact on 

the success of their businesses. Their belief in the potential for growth and improvement enables 

them to adapt to changing market trends and innovate in response to evolving customer needs. They 

are not deterred by initial failures or setbacks but see them as valuable learning experiences that 

propel them towards success. Their willingness to take risks and learn from mistakes fosters a culture 

of innovation and resilience within their businesses. 



Entrepreneurs with a growth mindset in the wellness industry also tend to cultivate a culture of 

continuous learning and development among their teams. They encourage their employees to 

embrace challenges, experiment with new ideas, and view failures as opportunities for growth. This 

creates an environment that fosters creativity, collaboration, and a commitment to excellence, 

ultimately enhancing the success of their businesses. 

2. Self-Determination Theory: Self-Determination Theory (SDT) emphasizes the importance 

of intrinsic motivation, autonomy, and competence in driving human behavior and well-

being. Entrepreneurs in the wellness industry who possess a strong passion for promoting 

well-being and a genuine desire to help others align with the intrinsic motivations and 

values associated with SDT. They are driven by a sense of purpose and autonomy, which 

positively impacts their quality of life and fuels the success of their businesses. 

Self-Determination Theory (SDT), developed by psychologists Edward Deci and Richard Ryan, 

provides valuable insights into understanding the mindset and belief systems of entrepreneurs in the 

wellness industry and their impact on quality of life and business success. SDT emphasizes the 

importance of intrinsic motivation, autonomy, and competence in driving human behavior and well-

being. 

Entrepreneurs in the wellness industry who possess a strong passion for promoting well-being and a 

genuine desire to help others align with the intrinsic motivations and values associated with SDT. 

They are driven by a sense of purpose and find deep fulfillment in their work. Their intrinsic 

motivation stems from their belief in the transformative power of a healthy lifestyle and their desire 

to make a positive impact on the lives of others. This intrinsic motivation drives their dedication and 

perseverance in their entrepreneurial pursuits. 



Autonomy, another key component of SDT, is highly relevant to entrepreneurs in the wellness 

industry. These entrepreneurs value their autonomy and independence, as it allows them to shape 

their businesses according to their own vision and values. They have the freedom to create and 

implement strategies aligned with their passion for wellness and well-being. This autonomy gives 

them a sense of control and ownership, contributing to their overall satisfaction and well-being. 

Competence, the third pillar of SDT, plays a crucial role in the mindset of entrepreneurs in the 

wellness industry. They strive for excellence and continuously seek to enhance their skills and 

knowledge in their respective fields. They invest in personal and professional development, whether 

through education, training, or collaboration with experts. By continually building their competence, 

entrepreneurs in the wellness industry strengthen their confidence and their ability to deliver high-

quality products and services. This, in turn, positively impacts their business success. 

The belief in intrinsic motivation, autonomy, and competence not only contributes to the quality of 

life of entrepreneurs in the wellness industry but also influences the success of their businesses. 

When entrepreneurs are driven by intrinsic motivation and a genuine passion for well-being, their 

dedication and enthusiasm permeate their work. They are more likely to create innovative and 

impactful products or services that genuinely benefit their customers. Their authenticity and passion 

resonate with their target audience, fostering trust and a sense of connection. 

Entrepreneurs in the wellness industry who embrace autonomy are more likely to create businesses 

that align with their personal values and vision. This alignment enhances their sense of fulfillment 

and satisfaction, as they have the freedom to make choices that are congruent with their beliefs and 

goals. Moreover, autonomy allows them to adapt quickly to emerging trends and changing market 

demands, enabling them to stay relevant and competitive. 



The pursuit of competence among entrepreneurs in the wellness industry contributes to their 

business success in multiple ways. By constantly developing their skills and knowledge, they become 

experts in their respective fields. This expertise enhances their credibility and positions them as 

trusted authorities within the wellness industry. Customers are more likely to seek their products or 

services, knowing that they are backed by competence and expertise. Furthermore, the pursuit of 

competence fosters a culture of continuous learning within their businesses, attracting talented 

individuals who share their commitment to excellence. 

3. Social Cognitive Theory: Social Cognitive Theory, developed by psychologist Albert 

Bandura, focuses on the interplay between personal factors, environmental influences, and 

behavior. Entrepreneurs in the wellness industry are influenced by the social and cultural 

context in which they operate. They observe and learn from role models, mentors, and 

successful entrepreneurs in the field, which shapes their mindset and belief systems. This 

theory helps explain how entrepreneurs in the wellness industry acquire and internalize 

certain beliefs and behaviors through observation, modeling, and social interactions. 

Social Cognitive Theory (SCT), developed by psychologist Albert Bandura, provides valuable insights 

into understanding the mindset and belief systems of entrepreneurs in the wellness industry and 

their impact on quality of life and business success. SCT focuses on the interplay between personal 

factors, environmental influences, and behavior, highlighting the role of observational learning, self-

efficacy, and social interactions. 

Entrepreneurs in the wellness industry are influenced by the social and cultural context in which they 

operate. They observe and learn from role models, mentors, and successful entrepreneurs in the field, 

which shapes their mindset and belief systems. Through observational learning, entrepreneurs in the 



wellness industry acquire knowledge, skills, and beliefs about effective strategies, business models, 

and practices. They internalize these observations and integrate them into their own entrepreneurial 

journeys. 

Furthermore, self-efficacy, a central concept in SCT, plays a significant role in the mindset of 

entrepreneurs in the wellness industry. Self-efficacy refers to an individual's belief in their ability to 

successfully execute specific tasks and achieve desired outcomes. Entrepreneurs with high self-

efficacy in the wellness industry have a strong belief in their own competence and capabilities. They 

believe that they have the skills, knowledge, and resources necessary to overcome challenges and 

succeed in their ventures. This belief in their own efficacy drives their motivation, resilience, and 

perseverance, which are critical factors for quality of life and business success. 

Entrepreneurs in the wellness industry who possess a strong sense of self-efficacy are more likely to 

set ambitious goals and take proactive actions to achieve them. They approach challenges as 

opportunities for growth and view setbacks as temporary obstacles that can be overcome. This 

optimistic and determined mindset fuels their motivation and enables them to persist in the face of 

adversity. As a result, they are more likely to achieve their goals and experience a higher quality of 

life. 

Moreover, the mindset and belief systems of entrepreneurs in the wellness industry are shaped by 

their social interactions and the support they receive from their networks. Bandura's SCT emphasizes 

the social context in which individuals operate and highlights the influence of social support and 

feedback on behavior and beliefs. Entrepreneurs in the wellness industry who surround themselves 

with a supportive network of mentors, peers, and advisors are more likely to develop a positive 

mindset and belief system. 



Positive social interactions and feedback provide validation and encouragement, reinforcing 

entrepreneurs' beliefs in their abilities and the potential for success. Conversely, negative social 

influences or unsupportive networks can undermine entrepreneurs' self-belief and hinder their 

quality of life and business success. Therefore, fostering a supportive social environment is crucial for 

entrepreneurs in the wellness industry to maintain a positive mindset and overcome challenges. 

4. Well-being Theories: Various theories and models of well-being, such as the PERMA model 

by Martin Seligman or the hedonic and eudaimonic well-being distinction, provide 

frameworks for understanding the different dimensions of well-being and their relationship 

to entrepreneurial success. Entrepreneurs in the wellness industry prioritize holistic well-

being, encompassing physical, psychological, and social aspects. These theories help explain 

how entrepreneurs' beliefs and actions related to well-being contribute to their personal 

fulfillment and, in turn, positively impact their businesses. 

Well-being theories provide valuable insights into understanding the mindset and belief systems of 

entrepreneurs in the wellness industry and their impact on quality of life and business success. These 

theories focus on the multidimensional nature of well-being, emphasizing factors such as 

psychological, social, and subjective well-being. 

Psychological well-being theory, proposed by psychologist Carol Ryff, suggests that individuals' well-

being is influenced by various dimensions, including self-acceptance, personal growth, and purpose 

in life, positive relationships, environmental mastery, and autonomy. Entrepreneurs in the wellness 

industry who prioritize these dimensions of psychological well-being are more likely to experience a 

higher quality of life and business success. They value self-acceptance, embracing their strengths and 

weaknesses, and maintaining a positive self-image. They also seek personal growth, continually 



developing their skills, knowledge, and emotional intelligence. Furthermore, entrepreneurs with a 

sense of purpose in life are driven by a strong belief in the meaningfulness of their work and the 

positive impact they can make in the well-being of others. Positive relationships, both personal and 

professional, contribute to their social well-being and provide support and encouragement on their 

entrepreneurial journey. Additionally, entrepreneurs who have a sense of environmental mastery 

and autonomy experience a greater sense of control over their environment and the ability to shape 

their businesses according to their values and vision. 

Another well-being theory, subjective well-being theory, focuses on individuals' personal evaluations 

of their own well-being and happiness. It suggests that subjective well-being is influenced by three 

factors: life satisfaction, positive affect, and negative affect. Entrepreneurs in the wellness industry 

who have a positive mindset and belief system are more likely to experience higher subjective well-

being, which, in turn, can impact their quality of life and business success. Entrepreneurs who 

perceive their work as meaningful and fulfilling are more likely to report higher life satisfaction. They 

experience positive affect, enjoying positive emotions and experiences related to their work, such as 

joy, excitement, and pride. Moreover, they minimize negative affect, effectively managing stress and 

negative emotions associated with entrepreneurship in order to maintain their well-being. 

Well-being theories also emphasize the interconnectedness of various aspects of well-being and the 

importance of balance. Entrepreneurs in the wellness industry who recognize the interplay between 

different dimensions of well-being and strive for balance are more likely to experience a higher 

quality of life and business success. They understand that well-being encompasses physical, mental, 

emotional, and social aspects, and they prioritize self-care and maintaining a healthy work-life 



balance. They recognize that neglecting one aspect of well-being can have negative consequences for 

their overall well-being and success. 

Moreover, the mindset and belief systems of entrepreneurs in the wellness industry are influenced by 

their understanding of the holistic nature of well-being. They recognize that promoting well-being is 

not limited to their customers but also extends to themselves and their employees. They prioritize 

creating a positive work environment, fostering a culture of well-being within their businesses, and 

supporting the well-being of their employees. This recognition of the interconnectedness of well-

being contributes to their quality of life and business success by creating a harmonious and 

supportive work ecosystem. 

5. Theory of Planned Behavior: The Theory of Planned Behavior suggests that individuals' 

behaviors are influenced by their attitudes, subjective norms, and perceived behavioral 

control. Entrepreneurs in the wellness industry who possess positive attitudes and strong 

beliefs about the benefits of wellness practices are more likely to engage in behaviors that 

promote their own well-being and that of their clients. This theory helps explain how 

entrepreneurs' mindset and belief systems shape their intentions and behaviors, ultimately 

leading to improved quality of life and business success. 

The Theory of Planned Behavior (TPB), developed by psychologist Icek Ajzen, provides valuable 

insights into understanding the mindset and belief systems of entrepreneurs in the wellness industry 

and their impact on quality of life and business success. TPB suggests that human behavior is 

influenced by three key factors: attitudes, subjective norms, and perceived behavioral control. 

Attitudes refer to an individual's positive or negative evaluation of a particular behavior. 

Entrepreneurs in the wellness industry who possess a positive attitude towards their work and the 



services they provide are more likely to experience a higher quality of life and business success. A 

positive attitude reflects their belief in the importance and value of promoting well-being and helping 

others. It drives their passion, commitment, and satisfaction in their entrepreneurial pursuits. 

Subjective norms, the second factor in TPB, refers to the perceived social pressure or expectations 

from significant others regarding a particular behavior. Entrepreneurs in the wellness industry are 

influenced by the opinions, beliefs, and expectations of their peers, mentors, customers, and other 

stakeholders. Positive subjective norms, where there is social support and encouragement for their 

entrepreneurial endeavors, can strengthen their belief systems and foster a sense of belonging and 

validation. This support network can positively impact their quality of life and business success. 

Perceived behavioral control, the third component of TPB, refers to an individual's perception of their 

ability to perform a behavior and overcome potential barriers. Entrepreneurs in the wellness industry 

who believe that they have control over their actions and can effectively navigate challenges are 

more likely to experience a higher quality of life and business success. Perceived behavioral control 

influences their self-efficacy, determination, and resilience in the face of obstacles. They perceive 

themselves as capable of overcoming barriers and adapting to changing circumstances. 

Furthermore, TPB emphasizes the role of beliefs and intentions in shaping behavior. Entrepreneurs in 

the wellness industry who hold strong positive beliefs about the benefits of their products or services 

are more likely to have a positive impact on their quality of life and business success. These beliefs 

influence their intentions, which serve as motivators for their actions. Entrepreneurs with clear and 

well-aligned intentions are more likely to set goals, make plans, and take consistent actions towards 

achieving them. 



Moreover, TPB highlights the importance of perceived control over outcomes. Entrepreneurs in the 

wellness industry who believe that their actions can lead to desired outcomes and success are more 

likely to experience a higher quality of life and business success. This belief in their ability to 

influence outcomes strengthens their sense of personal agency and contributes to their motivation, 

perseverance, and resilience. 

 

3.2. Hypotheses 

- Entrepreneurs in the wellness industry who possess a positive mindset and belief system will 

experience a higher quality of life compared to those with a negative mindset and belief 

system. 

- Entrepreneurs in the wellness industry who have a strong belief in the value and impact of 

their work will have a higher level of business success compared to those who doubt the 

significance of their endeavors. 

- Entrepreneurs in the wellness industry who exhibit a high level of self-efficacy, believing in 

their own capabilities and competence, will be more likely to achieve business success and 

experience a higher quality of life. 

- Entrepreneurs in the wellness industry who have a clear sense of purpose and meaning in 

their work will report higher levels of satisfaction in both their personal lives and business 

endeavors. 

- Entrepreneurs in the wellness industry who prioritize and maintain a healthy work-life 

balance will experience a higher quality of life and greater long-term business success. 



- Entrepreneurs in the wellness industry who foster a positive and supportive social network, 

including mentors, peers, and customers, will have a higher level of business success and 

overall well-being compared to those with limited social support. 

- Entrepreneurs in the wellness industry who embrace a holistic approach to well-being, 

prioritizing physical, mental, emotional, and social aspects, will have a higher quality of life 

and more sustainable business success. 

- Entrepreneurs in the wellness industry who actively seek personal growth and continuous 

learning will experience higher levels of business success and personal fulfillment compared 

to those who resist change and growth. 

- Entrepreneurs in the wellness industry who effectively manage stress and negative emotions 

associated with entrepreneurship will have a higher quality of life and greater resilience in 

the face of challenges, leading to increased business success. 

- Entrepreneurs in the wellness industry who cultivate a positive work environment and 

prioritize the well-being of their employees will experience higher levels of business success, 

employee satisfaction, and overall well-being. 

 

 

 

4.2. The study Problem 

The problem addressed in the study "Mindset and Belief Systems of Entrepreneurs in the Wellness 

Industry: Impact on Quality of Life and Business Success" revolves around understanding the 



relationship between the mindset, belief systems, and the outcomes of entrepreneurs operating in 

the wellness industry. Specifically, the study aims to investigate how the mindset and belief systems 

of these entrepreneurs influence their quality of life and the level of success they achieve in their 

businesses. 

The wellness industry has witnessed significant growth in recent years, with entrepreneurs playing a 

crucial role in providing products and services that promote well-being and a healthy lifestyle. 

However, little is known about the psychological factors that contribute to the success and well-

being of entrepreneurs in this specific industry. 

Understanding the mindset and belief systems of entrepreneurs in the wellness industry is essential 

for several reasons. Firstly, the wellness industry operates in a dynamic and competitive 

environment, and entrepreneurs face numerous challenges and uncertainties. Examining their 

mindset and belief systems can provide insights into how they navigate these challenges and 

maintain their motivation and resilience. 

Secondly, the quality of life of entrepreneurs is of paramount importance as it directly affects their 

overall well-being and satisfaction. Exploring the impact of mindset and belief systems on quality of 

life can shed light on factors that contribute to personal fulfillment and happiness among 

entrepreneurs in the wellness industry. 

Thirdly, the success of entrepreneurs in the wellness industry is a key indicator of the industry's 

overall growth and impact. By investigating how mindset and belief systems influence business 

success, the study can provide valuable insights for entrepreneurs, industry practitioners, and 

policymakers to enhance the effectiveness and sustainability of wellness businesses. 



Overall, this study aims to address the gap in knowledge regarding the mindset and belief systems of 

entrepreneurs in the wellness industry and their influence on quality of life and business success. By 

understanding these psychological factors, interventions and strategies can be developed to support 

and enhance the well-being and success of entrepreneurs in this sector, contributing to the overall 

growth and positive impact of the wellness industry. 

 

5.2. The importance of the study 

The study on the mindset and belief systems of entrepreneurs in the wellness industry and their 

impact on quality of life and business success is of significant importance for various stakeholders, 

including entrepreneurs themselves, policymakers, industry practitioners, and researchers. Some key 

reasons why this study is important: 

1. Enhancing Entrepreneurial Well-being: The study explores how mindset and belief 

systems influence the quality of life of entrepreneurs in the wellness industry. By 

understanding the factors that contribute to well-being, entrepreneurs can make informed 

decisions and implement strategies to promote their personal fulfillment, happiness, and 

overall well-being. This knowledge can help entrepreneurs create a sustainable and fulfilling 

entrepreneurial journey. 

Enhancing entrepreneurial well-being is a key objective of the study on the mindset and belief 

systems of entrepreneurs in the wellness industry and its impact on quality of life and business 

success. This aspect of the study is of paramount importance for entrepreneurs themselves as it 



delves into the psychological factors that contribute to their personal fulfillment, happiness, and 

overall well-being. 

Entrepreneurship in the wellness industry often involves significant investment of time, energy, and 

resources. Entrepreneurs face unique challenges such as managing uncertainty, dealing with 

competition, and balancing personal and professional responsibilities. These challenges can take a 

toll on their well-being if not properly addressed. Understanding the mindset and belief systems of 

entrepreneurs in the wellness industry can provide valuable insights into how they navigate these 

challenges and maintain their motivation and resilience. 

The study explores various dimensions of entrepreneurial well-being, including psychological, 

emotional, and social aspects. It examines how entrepreneurs' mindset and belief systems influence 

their personal growth, self-acceptance, purpose in life, positive relationships, environmental mastery, 

and autonomy. By prioritizing these dimensions, entrepreneurs can cultivate a positive outlook, 

embrace their strengths and weaknesses, and develop a sense of purpose and meaning in their work. 

This, in turn, contributes to their overall well-being. 

Moreover, the study investigates the role of mindset and belief systems in stress management and 

emotional well-being. Entrepreneurship can be highly demanding and stressful. Entrepreneurs often 

face uncertainty, financial pressures, and the need to make critical decisions. Understanding how 

entrepreneurs' mindset and belief systems influence their stress coping mechanisms and emotional 

resilience can help them effectively manage stress and negative emotions, leading to improved well-

being. 



Furthermore, the study explores the importance of work-life balance in entrepreneurial well-being. 

Entrepreneurs in the wellness industry may have a genuine passion for their work, but it is crucial for 

them to maintain a healthy balance between work and personal life. By understanding the mindset 

and belief systems of entrepreneurs, the study can shed light on how they prioritize self-care, set 

boundaries, and create a harmonious integration of work and personal life. This balance is essential 

for preventing burnout, nurturing relationships, and fostering overall well-being. 

In addition, the study recognizes the significance of social support and networks in entrepreneurial 

well-being. Entrepreneurs thrive when they have a strong support system that includes mentors, 

peers, and customers. The mindset and belief systems of entrepreneurs influence their ability to 

foster positive relationships and build a supportive network. By understanding the role of mindset 

and belief systems in social well-being, entrepreneurs can cultivate relationships that provide 

emotional support, encouragement, and valuable insights, thereby enhancing their overall well-

being. 

2. Promoting Business Success: By investigating the relationship between mindset, belief 

systems, and business success, the study provides insights into the psychological factors that 

contribute to entrepreneurial achievements in the wellness industry. Understanding how 

entrepreneurs' beliefs and attitudes influence their business outcomes can guide the 

development of effective strategies to enhance performance, productivity, and profitability. 

Promoting business success is a crucial aspect of the study on the mindset and belief systems of 

entrepreneurs in the wellness industry and its impact on quality of life and business success. 



Understanding how mindset and belief systems influence business outcomes is of significant 

importance for entrepreneurs, industry practitioners, and policymakers. 

Entrepreneurs in the wellness industry operate in a dynamic and competitive environment. They face 

various challenges, such as market saturation, changing consumer preferences, and technological 

advancements. The study examines how entrepreneurs' mindset and belief systems influence their 

ability to navigate these challenges and achieve business success. By understanding the specific 

beliefs, attitudes, and perspectives that contribute to success, entrepreneurs can develop strategies to 

enhance their performance, productivity, and profitability. 

The study explores the role of mindset and belief systems in shaping entrepreneurs' vision and goals. 

Entrepreneurs who possess a clear and compelling vision for their business and have strong beliefs in 

the value and impact of their work are more likely to achieve success. These beliefs and attitudes 

influence their decision-making, resource allocation, and strategic planning. By examining the impact 

of mindset and belief systems on business success, the study provides insights into the factors that 

contribute to entrepreneurial achievements in the wellness industry. 

Furthermore, the study investigates the influence of mindset and belief systems on entrepreneurial 

resilience and persistence. Starting and running a business in the wellness industry requires 

perseverance and the ability to bounce back from failures and setbacks. Entrepreneurs who possess a 

growth mindset, believing that abilities can be developed through dedication and hard work, are 

more likely to learn from failures and continue pursuing their goals. Understanding the role of 

mindset and belief systems in resilience can guide entrepreneurs in building their capacity to adapt, 

innovate, and overcome challenges, leading to increased business success. 



Moreover, the study examines the impact of mindset and belief systems on entrepreneurial self-

efficacy. Entrepreneurs who have a strong belief in their own capabilities and competence are more 

likely to take on challenges, persist in the face of obstacles, and seize opportunities. This self-efficacy 

influences their motivation, risk-taking propensity, and ability to mobilize resources effectively. By 

understanding how mindset and belief systems contribute to self-efficacy, entrepreneurs can develop 

strategies to enhance their confidence and competence, leading to improved business performance. 

Additionally, the study explores the importance of mindset and belief systems in fostering innovation 

and adaptability. The wellness industry is constantly evolving, and entrepreneurs need to stay ahead 

of trends and embrace innovation to remain competitive. Entrepreneurs who possess a growth 

mindset, embrace change, and believe in their ability to learn and adapt are more likely to identify 

and capitalize on market opportunities. Understanding the role of mindset and belief systems in 

innovation and adaptability can guide entrepreneurs in fostering a culture of continuous learning, 

experimentation, and creativity, leading to business success. 

3. Informing Policy and Support Programs: Policymakers and industry practitioners can 

benefit from this study by gaining insights into the specific needs and challenges faced by 

entrepreneurs in the wellness industry. Understanding the mindset and belief systems of 

these entrepreneurs can inform the design of supportive policies, programs, and resources 

tailored to their unique requirements. This, in turn, can foster a conducive environment for 

entrepreneurship, leading to industry growth and economic development. 

Informing policy and support programs is a critical aspect of the study on the mindset and belief 

systems of entrepreneurs in the wellness industry and its impact on quality of life and business 



success. Policymakers and industry practitioners can benefit from the insights provided by this study 

in designing policies and programs that cater to the specific needs and challenges faced by 

entrepreneurs in the wellness industry. 

Firstly, understanding the mindset and belief systems of entrepreneurs can inform the development 

of supportive policies that foster an entrepreneurial ecosystem conducive to well-being and success. 

Policymakers can identify the barriers and challenges faced by entrepreneurs in the wellness 

industry, such as access to funding, regulatory hurdles, or limited market opportunities. By 

considering the specific mindset and belief systems that contribute to success, policymakers can 

create targeted initiatives to address these challenges and provide resources and support in 

alignment with the unique characteristics of the wellness industry. 

Secondly, the study can inform the design of support programs aimed at enhancing the well-being 

and success of entrepreneurs in the wellness industry. By understanding the specific mindset and 

belief systems that contribute to entrepreneurial well-being and success, industry practitioners can 

develop tailored programs that provide entrepreneurs with the necessary tools, knowledge, and 

support to thrive. These programs can focus on areas such as mindset development, stress 

management, work-life balance, and building social networks. By aligning support programs with the 

identified psychological factors, practitioners can maximize their impact and effectiveness in 

promoting the well-being and success of entrepreneurs. 

Additionally, the study can provide insights into the importance of education and training programs 

for entrepreneurs in the wellness industry. By understanding the mindset and belief systems that 

contribute to business success, policymakers and industry practitioners can develop educational 



programs that equip entrepreneurs with the necessary skills, knowledge, and mindset to navigate the 

unique challenges of the industry. These programs can focus on areas such as business management, 

marketing, financial literacy, and fostering an entrepreneurial mindset. By aligning educational 

programs with the identified psychological factors, policymakers and practitioners can ensure that 

entrepreneurs have the necessary tools and support to succeed in the wellness industry. 

Furthermore, the study can inform the development of mentorship and networking programs for 

entrepreneurs in the wellness industry. Understanding the role of mindset and belief systems in 

social support and network building can guide the design of mentorship programs that connect 

entrepreneurs with experienced mentors who can provide guidance, support, and industry-specific 

knowledge. Additionally, networking programs can be developed to facilitate connections among 

entrepreneurs, enabling them to share experiences, learn from one another, and build collaborative 

relationships. By leveraging the insights from the study, policymakers and industry practitioners can 

design mentorship and networking programs that cater to the specific needs and preferences of 

entrepreneurs in the wellness industry. 

4. Advancing Entrepreneurial Research: The study contributes to the existing body of 

knowledge on entrepreneurship and well-being by focusing on the wellness industry. It adds 

insights into the specific factors that influence the mindset, belief systems, and outcomes of 

entrepreneurs operating in this sector. This knowledge can stimulate further research and 

exploration of the psychological aspects of entrepreneurship in diverse industries and 

contexts. 



Advancing entrepreneurial research is a significant objective of the study on the mindset and belief 

systems of entrepreneurs in the wellness industry and its impact on quality of life and business 

success. The study aims to contribute to the existing body of knowledge on entrepreneurship by 

deepening our understanding of the psychological factors that influence entrepreneurial outcomes in 

the context of the wellness industry. 

Firstly, the study contributes to the advancement of entrepreneurial research by exploring the 

specific mindset and belief systems that are relevant to entrepreneurs in the wellness industry. While 

entrepreneurship research has traditionally focused on generic entrepreneurial traits and behaviors, 

this study delves into the unique psychological factors that are specific to the wellness industry. By 

identifying and examining these industry-specific mindset and belief systems, the study adds depth 

and specificity to our understanding of entrepreneurship in the wellness sector. 

Secondly, the study contributes to the advancement of entrepreneurial research by investigating the 

impact of mindset and belief systems on both the quality of life and business success of 

entrepreneurs. Previous research has often focused solely on financial performance or business 

outcomes, neglecting the potential influence of mindset and belief systems on the overall well-being 

and satisfaction of entrepreneurs. By examining the interplay between mindset, belief systems, and 

quality of life, the study expands our understanding of the holistic nature of entrepreneurial 

experiences and outcomes. 

Furthermore, the study contributes to the advancement of entrepreneurial research by providing 

insights into the mechanisms through which mindset and belief systems influence business success. 

It delves into areas such as vision and goal setting, resilience and persistence, self-efficacy, and 



innovation. By examining these specific psychological factors, the study sheds light on the underlying 

processes by which mindset and belief systems shape entrepreneurial behaviors and outcomes. 

These insights can inform future research and theory development in the field of entrepreneurship, 

promoting a more nuanced understanding of the psychological drivers of business success. 

Moreover, the study contributes to the advancement of entrepreneurial research by highlighting the 

importance of context-specific research in understanding entrepreneurship. The wellness industry 

has its unique characteristics, challenges, and opportunities, which may require specific approaches 

and interventions. By focusing on the mindset and belief systems of entrepreneurs in the wellness 

industry, the study emphasizes the need for context-specific research that goes beyond 

generalizations and takes into account the specificities of different entrepreneurial domains. This 

approach can lead to more tailored and effective support programs, policies, and interventions. 

5. Fostering a Positive Impact: The wellness industry plays a crucial role in promoting health, 

well-being, and sustainable lifestyles. By understanding the mindset and belief systems of 

entrepreneurs in this industry, the study enables entrepreneurs to align their values, beliefs, 

and actions, leading to a more coherent and impactful approach to their work. This can 

contribute to the overall positive impact of the wellness industry on individuals, 

communities, and the environment. 

Fostering a positive impact is a central objective of the study on the mindset and belief systems of 

entrepreneurs in the wellness industry and its impact on quality of life and business success. The 

study recognizes the potential of entrepreneurs in the wellness industry to create positive change and 

contribute to the well-being of individuals and communities. By understanding the mindset and 



belief systems that contribute to a positive impact, entrepreneurs can align their values and actions to 

create meaningful and sustainable change. 

The study explores how entrepreneurs' mindset and belief systems influence their sense of purpose 

and mission in the wellness industry. Entrepreneurs who have a strong belief in the transformative 

power of their products or services are more likely to prioritize the well-being and satisfaction of their 

customers. They are driven by a desire to make a positive impact on the lives of individuals and 

communities. By understanding the role of mindset and belief systems in fostering a sense of 

purpose, entrepreneurs can align their business strategies and activities with their core values, 

leading to a greater positive impact. 

Moreover, the study investigates the influence of mindset and belief systems on entrepreneurs' 

commitment to ethical practices and social responsibility. Entrepreneurs who value integrity, 

transparency, and social impact are more likely to adopt sustainable and responsible business 

practices. They are mindful of the environmental and social consequences of their operations and 

strive to minimize harm and maximize positive outcomes. By understanding how mindset and belief 

systems influence ethical decision-making, entrepreneurs can integrate social responsibility into their 

business models, contributing to a more sustainable and equitable wellness industry. 

Furthermore, the study explores the impact of mindset and belief systems on entrepreneurs' ability to 

foster inclusive and diverse environments. Entrepreneurs who embrace diversity, equality, and 

inclusion are more likely to create spaces where individuals from different backgrounds and 

perspectives can thrive. They recognize the value of diverse ideas, experiences, and talents in driving 

innovation and creating positive change. By understanding the role of mindset and belief systems in 



fostering inclusivity, entrepreneurs can promote diversity within their organizations and contribute 

to a more inclusive wellness industry that serves a broader range of individuals and communities. 

Additionally, the study investigates the influence of mindset and belief systems on entrepreneurs' 

engagement with community and social causes. Entrepreneurs who possess a sense of social 

responsibility and community engagement are more likely to contribute to the well-being and 

development of the communities they serve. They actively seek opportunities to collaborate with 

local organizations, support community initiatives, and address social challenges. By understanding 

the role of mindset and belief systems in community engagement, entrepreneurs can leverage their 

resources and influence to foster positive change and contribute to the betterment of society. 

 

 

 

 

 

6.2. Objectives of the study 

The objectives of the study on the mindset and belief systems of entrepreneurs in the wellness 

industry, and their impact on quality of life and business success, could include the following: 

1. Understand the mindset and belief systems of entrepreneurs in the wellness industry: 

The study aims to explore the core beliefs, values, attitudes, and mental frameworks held by 



entrepreneurs in the wellness industry. This objective seeks to gain insights into their 

motivations, decision-making processes, and overall mindset. 

2. Examine the relationship between mindset and quality of life: This objective focuses on 

investigating how the mindset and belief systems of entrepreneurs in the wellness industry 

influence their personal well-being, happiness, and overall quality of life. It seeks to uncover 

whether specific mindsets contribute to higher levels of satisfaction and fulfillment. 

3. Explore the relationship between mindset and business success: This objective aims to 

analyze the impact of mindset and belief systems on the entrepreneurial success within the 

wellness industry. It seeks to understand whether certain mindsets are associated with 

higher levels of business performance, innovation, growth, and profitability. 

4. Identify factors influencing mindset development: This objective aims to identify the 

factors that shape the mindset and belief systems of entrepreneurs in the wellness industry. 

It may include investigating the influence of education, personal experiences, social 

environment, role models, and cultural background on the development of specific 

mindsets. 

5. Provide recommendations for fostering a positive mindset and belief system: Based on 

the findings, this objective aims to offer practical recommendations and strategies for 

entrepreneurs in the wellness industry to develop and cultivate a positive mindset. It may 

include suggestions for mindset shifts, personal development practices, and mindset-focused 

training programs. 

6. Contribute to the existing knowledge in the field: This objective seeks to add to the body 

of literature and research on entrepreneurship and the wellness industry. By exploring the 



mindset and belief systems of entrepreneurs and their impact on quality of life and business 

success, the study aims to contribute to a deeper understanding of the factors that drive 

entrepreneurial behavior in this specific sector. 
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3. Chapter Three 

1.3. Study methodology 

In contrast to the nature of the data collected from qualitative research, the data collected and 

extracted from quantitative research is in the form of numerical values, and due to this difference, 

both researches differ from each other in a number of tools and methods used to collect data. This 

research will rely on the quantitative approach to data analysis, as quantitative research can be 



defined as a systematic study that relies on collecting quantifiable data through specialized tools such 

as opinion polls and questionnaires, or through processing data that has already been counted using 

computational techniques. Various programs such as Excel, SPSS, and other programs that are used 

to analyze data (Ho, 2018). 

A) Questionnaire method 

The method of implementing questionnaires will be highlighted as the method that will be used to 

collect data in this research, as questionnaires still play a pivotal role in collecting quantitative data to 

this day, as they help in simplifying and measuring the answers and data collected, and are 

characterized by the legitimacy and privacy of the respondents’ answers, as well as Questionnaires 

are classified into several categories where two main types of questionnaires can be used: cross-

sectional questionnaires and longitudinal questionnaires. Cross-sectional resolution provides an 

assessment of similarities and differences between several samples of data, and is performed 

simultaneously. A longitudinal survey involves looking at one data set over different times. This 

requires administering questionnaires at several points in time that describe change, stability, or 

trends over a specific period. 

B) Using SPSS to analyze data 

Statistical Package for the Social Sciences or SPSS is a program used for deep research and analysis of 

complex quantitative data. It is one of the most useful programs for institutions and businessmen, as 

well as scientists and researchers, as it contains a huge collection of data and information for better 

analysis and evaluation, so it will be relied upon in analyzing the data for this research. 



It can be concluded that SPSS is a high-quality software package used for interactive or combined 

statistical analysis, and is useful for analyzing and collecting data and information. Researchers can 

also organize the data through the SPSS data analysis program and perform functions within SPSS 

such as the MANOVA test in addition to regression analysis so that the relationship between the data 

and its trend is clear and can be determined effectively. Most major research agencies around the 

world use SPSS to analyze data so that they can get the most out of their research and investigative 

projects. 

C) Advantages of analyzing data with the help of SPSS 

Analysis of SPSS data shows the small amount of effort required by the researcher to use this 

program. The primary functions of SPSS are statistical programming, model programming, and text 

analysis of survey programs. Through these functions, data analysis can be performed in a systematic 

process. Through SPSS it will be possible to critically analyze the relationship and interconnection 

between variables within the data sets and develop an in-depth critical evaluation, which will 

contribute to improving the quality of this research. 

The process of collecting information and data in this scientific research on Mindset and Belief 

Systems of Entrepreneurs in the Wellness Industry: Impact on Quality of Life and Business Success, is 

done by collecting reliable information from its various sources and analyzing it objectively by the 

researcher. And specific scientific methods to ensure its validity and make the necessary 

amendments to it, whether by addition or deletion. The collection of information and data in this 

scientific research on Mindset and Belief Systems of Entrepreneurs in the Wellness Industry: Impact 

on Quality of Life and Business Success aims to provide a strong foundation about the mindset and 



belief systems of entrepreneurs in the wellness industry. This requires collecting relevant information 

and data from different sources, Such as: official data, previous research, field surveys using this 

information and data. The study aims to shed light on the mindset and belief systems of 

entrepreneurs in the wellness industry and their implications for both personal well-being and 

business success. By achieving these objectives, the research can provide valuable insights for 

individuals and organizations operating in the wellness industry and contribute to the broader 

understanding of entrepreneurship in the context of well-being  (khaled, 2022). 

It is known that the scientific researcher must collect accurate data and information when going to 

study a specific issue or problem whose goal is to explain and analyze the nature of the event. Under 

the topic Mindset and Belief Systems of Entrepreneurs in the Wellness Industry: Impact on Quality of 

Life and Business Success, the primary goal of collecting Accurate data and information is the 

explanation and analysis of the nature of the event studied; This process requires collecting reliable 

and up-to-date data and information by collecting completed questionnaires about Mindset and 

Belief Systems of Entrepreneurs in the Wellness Industry: Impact on Quality of Life and Business 

Success, data must be confirmed to be anonymous, confidential and protected to maintain 

participants' privacy. Information can be collected through questionnaires and interviews, and then 

the collected data can be analyzed using statistical programs such as SPSS. Descriptive statistics 

techniques can be used to summarize data and analyze relationships Mindset and Belief Systems of 

Entrepreneurs in the Wellness Industry: Impact on Quality of Life and Business Success. Because the 

tools used in questionnaires, tests, observations, and interviews vary depending on the type and 

subject of the scientific study, it is possible to combine more than one tool in the same research. 



The questionnaire method was applied in this research. One of the most important goals is collecting 

data and information that can be included in statistical analysis processes. Defining study procedures 

helps organize the components of the problem and serves as a constant touchstone for the 

researcher in all study processes. One of the advantages that notification provides to the discussant is 

the feeling of the researcher’s experience and competence in his specialty. 

In this research on Mindset and Belief Systems of Entrepreneurs in the Wellness Industry: Impact on 

Quality of Life and Business Success, the methodological procedures of the study can be mentioned. 

In other words, they are perceptions about research implementation provided by a set of rules agreed 

upon among research experts. Scientific research methods mean the method followed by the 

researcher in detailing a specific issue related to the specialization, and this approach varies greatly 

among researchers according to the available material or intellectual factors, as well as the degree of 

scientific research, in scientific research methods. Questionnaires will be used as an effective tool in 

measuring groups. 

The reference here in this research Mindset and Belief Systems of Entrepreneurs in the Wellness 

Industry: Impact on Quality of Life and Business Success indicates that one of the advantages of the 

questionnaire method is that it is a non-cumbersome and effective method in terms of time and cost 

compared to the questionnaire method compared to other research methods. Questionnaire 

methods are widely used in research on Mindset and Belief Systems of Entrepreneurs in the Wellness 

Industry: Impact on Quality of Life and Business Success by using standardized questionnaires to 

systematically collect data about the target group throughout the scope of the research. 



It is known that the group data extracted from quantitative research is in the form of a numerical 

value, in contrast to the nature of the data collected from qualitative research. Efficiency of Global 

Supply Chains a quantitative approach will be used in the data analysis process  (khaled, 2022). 

In this research on Mindset and Belief Systems of Entrepreneurs in the Wellness Industry: Impact on 

Quality of Life and Business Success; The definition of quantitative research can be formulated as a 

systematic study that relies on a data collection process that accepts quantitative measurement by 

relying on specific tools such as opinion polls. Or questionnaires or data processing that has already 

been carried out. They were previously counted using multiple computational techniques, such as 

SPSS, or what is known as the Statistical Package for the Social Sciences. 

Since the questionnaire is one of the main tools used in scientific research, when the scientific 

researcher studies a phenomenon or problem, he collects the necessary information and data about 

that problem or phenomenon to clarify and examine the cause of the problem or the feelings that the 

researcher reveals through his investigation. Tests, examinations, and interviews are among the 

methods used in this questionnaire, and the techniques used vary according to the content of the 

scientific study subject. Questionnaires play an influential role in collecting quantitative data as they 

contribute to simplifying and measuring the data and answers collected. 

In this research on Mindset and Belief Systems of Entrepreneurs in the Wellness Industry: Impact on 

Quality of Life and Business Success; The quantitative approach will be relied upon in data analysis, 

as quantitative research can be defined as a systematic study that relies on collecting measurable 

data through specific tools such as opinion polls or questionnaires or while processing data that has 

already been calculated using various computational techniques such as SPSS (Rahman, 2020). 



When conducting this research on Mindset and Belief Systems of Entrepreneurs in the Wellness 

Industry: Impact on Quality of Life and Business Success, the Statistical Package for the Social 

Sciences or SPSS was used. It is a program used for deep research and analysis of complex data. It is 

beneficial for sectors, businessmen as well as scholars to search a wide range of data and information 

for better analysis and evaluation. Most major research organizations use SPSS to analyze drilling 

and text data to increase the effectiveness of their exploration and investigation projects. It is a 

statistical analysis software package for collaboration or batch scientific calculations. IBM SPSS 

Statistics is the trade name of the current version of the software. 

(Robert, 2017) Found the help of SPSS useful for data analysts to make use of different data sets and 

perform different statistical analyzes such as ANOVA, T-test or MANOVA, as well as regression 

analysis to examine various data and correlate the correlation between independent and dependent 

variables. Hence, using SPSS analysis, SPSS will allow you by critically evaluating the interaction and 

relationship between elements in the context of data sets and building an in-depth critical analysis. 

Evaluation, which will contribute to improving the quality of this research and the ease of analyzing 

the results collected from the questionnaire that was prepared in advance according to the study 

questions. 

(Hinton and Isabella, 2017) Explained that the advantages of processing data using SPSS data 

analysis include that the researcher does not need to put in much effort to use this program, and the 

effort expended in analyzing data using SPSS is much less than any other research tool, and it is 

useful. For researchers to conduct analysis. An in-depth evaluation of the core functions of SPSS 

includes statistical development, model scripting, and information extraction for survey 



programmers, which are accomplished by correctly including vast amounts of statistical data and 

information. 

In this research, the questionnaire method will be used to collect the necessary data about Mindset 

and Belief Systems of Entrepreneurs in the Wellness Industry: Impact on Quality of Life and Business 

Success, so the researcher will ask these questions to a group of individuals and call them the study 

sample. The main goal behind this is to collect data and information so that it can be studied to reach 

accurate results related to the study problem. The questionnaire is considered one of the main tools 

used in scientific research, as the scientific researcher, when studying a phenomenon or problem, 

collects the necessary information and data about that problem or phenomenon to clarify and 

analyze the nature of the problem or phenomenon that the researcher poses through the research he 

presents. 

The tools used in this questionnaire are tests, observations, and interviews, and the tools used vary 

according to the nature of the scientific research subject. Questionnaires play an influential role in 

collecting quantitative data, as they contribute to simplifying and measuring the data and answers 

collected. Survey research collects information from a sample of individuals through their answers to 

specific questions. This type of study provides a range of ways to recruit people, collect data, and ask 

questions. It is known that the data collected through quantitative research methods are numerical 

values, unlike the nature of the data collected from qualitative research. Quantitative research can be 

defined as a systematic study based on a data collection process that accepts quantitative 

measurement. Quantitative data analysis is a systematic process of collecting, evaluating, and 

verifying measurable data. 



 

2.3. Scientific study and its methodological procedures 

When conducting a scientific study on the mindset and beliefs of health entrepreneurs and their 

impact on quality of life and business success, a quantitative methodology can be used. 

Methodological procedures that can be followed: 

1. Research Design: 

- The study collects data at a specific point in time, providing a snapshot of the mindset and 

belief systems of entrepreneurs in the wellness industry. 

- A survey questionnaire is utilized to gather data from participants. 

2. Sampling: 

- Specify the characteristics of the population of interest, such as entrepreneurs in the wellness 

industry. 

- Select a suitable sampling technique (e.g., random sampling, stratified sampling) to obtain a 

representative sample from the target population. 

- Calculate the required sample size based on statistical principles to ensure adequate 

statistical power. 

3. Questionnaire Development: 

- Determine the key constructs related to mindset, belief systems, quality of life, and business 

success. This may involve reviewing existing literature and theories. 

- Create a set of questions or statements that assess each construct. Use established scales or 

develop new items based on the research objectives. 



- Validate the questionnaire through pilot testing and assess its reliability using appropriate 

statistical techniques (e.g., Cronbach's alpha). 

4. Data Collection: 

- Reach out to the selected participants and provide them with the survey questionnaire. 

Utilize various methods, such as online surveys or interviews, to collect data. 

- Ensure participants are fully informed about the study's purpose, procedures, and 

confidentiality. Obtain their informed consent before data collection. 

5. Data Analysis: 

- Clean and code the collected data for analysis using SPSS or any other statistical software. 

- Calculate descriptive statistics (e.g., means, standard deviations) to summarize the data and 

gain initial insights into the variables. 

- Use appropriate statistical tests (e.g., t-tests, correlation analysis, regression analysis) to 

examine relationships between variables, such as the impact of mindset and belief systems 

on quality of life and business success. 

- Analyze the output from the statistical tests, interpret the findings, and assess their 

significance. 

6. Discussion and Conclusion: 

- Interpret the results in the context of the research objectives and relevant literature. 

Compare and contrast the findings with existing research. 

- Draw conclusions: Summarize the main conclusions derived from the analysis and discuss 

their implications for the wellness industry and entrepreneurship. 



- Limitations and future research: Identify limitations of the study (e.g., sample size, potential 

biases) and suggest areas for future research to address those limitations. 

 

3.3. The first variable of the study 

The first variable in the study you mentioned is "Mindset and Belief Systems of Entrepreneurs in the 

Wellness Industry." This variable focuses on examining the attitudes, perspectives, and belief systems 

held by entrepreneurs operating within the wellness industry. 

Mindset refers to the collection of beliefs, attitudes, and thoughts that shape an individual's 

perception of themselves and the world around them. In the context of entrepreneurs in the wellness 

industry, mindset can include beliefs about personal development, health and well-being, success, 

and the nature of their business. 

Belief systems, on the other hand, encompass the broader set of convictions, values, and assumptions 

that guide entrepreneurs' decision-making processes and behaviors. These beliefs can include 

notions about the efficacy of holistic practices, the importance of work-life balance, the role of self-

care, or the significance of social and environmental responsibility in their business practices. 

The study aims to explore how these mindset and belief systems of entrepreneurs in the wellness 

industry influence two outcomes: quality of life and business success. 

Quality of life refers to the overall well-being and satisfaction individuals experience in various 

aspects of their lives. In this context, the study seeks to understand how the mindset and belief 

systems of entrepreneurs impact their personal well-being, happiness, work-life balance, and overall 

satisfaction with life. 



Business success, on the other hand, focuses on the performance and achievements of entrepreneurs 

within the wellness industry. It can include factors such as financial success, growth of the business, 

customer satisfaction, market recognition, and the ability to achieve long-term sustainability. 

By examining the relationship between mindset, belief systems, and these outcomes, the study aims 

to gain insights into the psychological and cognitive factors that contribute to the well-being and 

success of entrepreneurs in the wellness industry. 

 

4.3. The second variable of the study and the relationship between the variables 

The second variable in the study you mentioned is "Impact on Quality of Life and Business Success." 

This variable focuses on examining the effects that the mindset and belief systems of entrepreneurs 

in the wellness industry have on two key outcomes: quality of life and business success. 

Quality of life refers to the overall well-being and satisfaction that individuals experience in various 

aspects of their lives. In the context of this study, it pertains to the well-being and satisfaction of 

entrepreneurs in the wellness industry in relation to their personal lives, including physical health, 

mental well-being, relationships, and overall life satisfaction. 

The study aims to investigate how the mindset and belief systems of entrepreneurs in the wellness 

industry influence their quality of life. For example, if entrepreneurs hold positive beliefs about self-

care, work-life balance, and holistic practices, it is hypothesized that they may experience higher 

levels of well-being, lower stress levels, and greater satisfaction in their personal lives. 

Business success, the second outcome variable, focuses on the performance and achievements of 

entrepreneurs within the wellness industry. It encompasses factors such as financial success, growth 



of the business, customer satisfaction, market recognition, and the ability to achieve long-term 

sustainability. 

The study aims to examine how the mindset and belief systems of entrepreneurs in the wellness 

industry impact their business success. It is hypothesized that certain attitudes and beliefs, such as a 

growth mindset, a focus on customer well-being, or a commitment to ethical business practices, may 

positively influence business performance and success. 

By investigating the relationship between mindset, belief systems, and these outcomes, the study 

seeks to provide insights into how the psychological and cognitive factors of entrepreneurs in the 

wellness industry contribute to their quality of life and business success. 

 

1.4.3. Correlation between variables 

The relationship between the first variable, "Mindset and Belief Systems of Entrepreneurs in the 

Wellness Industry," and the second variable, "Impact on Quality of Life and Business Success," is that 

the mindset and belief systems of entrepreneurs can influence their quality of life and business 

success within the wellness industry. 

Entrepreneurs' mindset and belief systems shape their attitudes, perspectives, and decision-making 

processes. These psychological factors can have a significant impact on their personal well-being, 

satisfaction, and overall quality of life. If entrepreneurs in the wellness industry hold positive and 

empowering beliefs about personal development, health, and work-life balance, it is likely to 

contribute to their overall well-being. Such beliefs can lead to practices that prioritize self-care, stress 

management, and maintaining a healthy work-life balance. Consequently, entrepreneurs may 



experience higher levels of satisfaction, lower stress levels, and greater overall well-being in their 

personal lives. 

Moreover, the mindset and belief systems of entrepreneurs can also impact their business success 

within the wellness industry. For example, if entrepreneurs hold a growth mindset, they are more 

likely to embrace challenges, learn from failures, and persist in the face of obstacles. This can lead to 

increased innovation, adaptation to market changes, and ultimately, greater business success. 

Additionally, certain beliefs and attitudes related to holistic practices, customer well-being, and 

ethical business practices can enhance customer satisfaction and attract a loyal customer base. 

Entrepreneurs who prioritize these aspects may also gain a competitive advantage and achieve long-

term sustainability in the wellness industry.  
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4. Chapter Four 

1.4. Results 

1.1.4. Statistical description of the data 

Basic statistical description of data is a fundamental aspect of data analysis that involves 

summarizing and interpreting key characteristics of a dataset. This process provides insights into the 

central tendency, variability, and distribution of the data. 

Statistical description serves as the bedrock of data understanding, offering a comprehensive view of 

its essential features. Through the lens of descriptive statistics, data analysts navigate the intricacies 

of datasets, unveiling patterns and trends that pave the way for informed decision-making (Shive, 

2023). 

 

2.1.4. Credibility and reliability of data 

- Cronbach's alpha analysis to analyze the reliability and credibility of the data 

Cronbach's alpha is a statistical metric for determining the internal consistency or reliability of a 

collection of questions in a questionnaire or scale. It ranges from 0 to 1, with higher values indicating 

greater reliability. Cronbach's alpha of 0.7 or above is generally regarded as satisfactory. Cronbach's 

alpha is a measure of internal consistency that determines how well a group of things connect to one 

another. It is often used in research to assess the dependability of a scale or questionnaire. A more 

extensive description of Cronbach's alpha is provided below: 

• Researchers use Cronbach's alpha to assess whether items on a scale or questionnaire 

measure the same underlying concept. It displays how effectively the items on the scale 

relate to one another.  



• Cronbach's alpha runs between 0 and 1. A higher alpha value suggests better internal 

consistency between items. A Cronbach's alpha of 0.7 or above is generally deemed 

adequate for research purposes. However, the threshold may vary depending on the 

circumstance.  

• Cronbach's alpha is computed by averaging the inter-item correlations of all scale items. It 

considers the scale's total number of components and their interrelationships. 

• Researchers use Cronbach's alpha to assess a scale's reliability before using it in a study. A 

high alpha value implies that the scale's items consistently assess the same construct, 

increasing the dependability of the gathered data.  

• While Cronbach's alpha is a popular internal consistency metric, it has certain limits. For 

example, everything is considered equally connected, and the scale measures a one-

dimensional entity. If these assumptions are met, Cronbach's alpha may produce an accurate 

measure of dependability. 

By doing a Cronbach's alpha analysis on your data, you may learn about the internal consistency of 

your questionnaire or scale, which is critical for assuring the reliability and validity of your study 

results (statisticsbyjim, 2022). Based on the data shown in the table below, the data we obtained, 

which equals 124 responses from the participants in the experiment, all data is 100% valid for 

analysis. As for the Cronbach’s alpha coefficient, which is equal to .943, which is very close to one, 

this may indicate an increase in the reliability and credibility of the data. 

 

 

 



Case Processing Summary 
 N % 

Cases Valid 124 100.0 

Excludeda 0 .0 

Total 124 100.0 

a. Listwise deletion based on all variables in 

the procedure. 
Table 1: Case Processing Summary. 

 
Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items 

N of Items 

.943 .938 23 
Table 2: Reliability statistics for Cronbach's alpha analysis. 

 

Data collection 

The survey questions were created based on Mindset and Belief Systems of Entrepreneurs in the 

Wellness Industry: Impact on Quality of Life and Business Success. The questionnaire contained 

twenty-three questions directed to employees, managers and workers in those targeted sectors with 

the aim of obtaining information for study and analysis. 

The questionnaire was stopped 30 days after publication, after we obtained 124 responses from 

respondents in the experiment. Through the use of the statistical program SPSS, we will present the 

statistical description and correlations between the variables and study the reliability and dispersion 

of the data. 

 

 

 



- Age for participants  

The age range of participants in the experiment spanned from 20 to 60 years, and the highest 

participation rate was observed among individuals aged between 20 and 30 years, accounting for 

34.7% of the total participants. This finding suggests that younger individuals, specifically those in 

their 20s and 30s, are more inclined to engage in the experiment related to the mindset and belief 

systems of entrepreneurs in the wellness industry. 

The significance of this result may indicate a greater interest or involvement of younger individuals in 

entrepreneurial activities within the wellness industry. It could imply that people in this age group are 

more likely to be motivated to pursue entrepreneurship and have a keen interest in the impact of 

mindset and belief systems on their quality of life and business success. Understanding the mindset 

and belief systems of entrepreneurs in the wellness industry is crucial as it can shed light on the 

factors that contribute to their success and overall well-being. By studying the impact of mindset and 

belief systems on quality of life and business success, researchers can gain insights into the strategies 

and attitudes that lead to positive outcomes in this industry. 

Age 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 20-30 43 34.7 34.7 34.7 

30-40 29 23.4 23.4 58.1 

40-50 32 25.8 25.8 83.9 

50-60 17 13.7 13.7 97.6 

60+ 3 2.4 2.4 100.0 

Total 124 100.0 100.0  
Table 3: Descriptive statistics for the age of experimental participants. 

 



 
 

Figure 1: Descriptive statistics for the age of experimental participants 

 

- Gender for participants  

The experiment included participants of both genders, with the majority being females, accounting 

for 51.6% of the total participants. This finding suggests that there is a higher representation of 

females in the experiment studying the mindset and belief systems of entrepreneurs in the wellness 

industry. 

The significance of this result may indicate a greater interest or involvement of females in 

entrepreneurial activities within the wellness industry. It could imply that women are more inclined 

to engage in exploring the impact of mindset and belief systems on their quality of life and business 

success in this particular industry. Understanding the mindset and belief systems of female 

entrepreneurs in the wellness industry is important as it can provide insights into the unique 



challenges and opportunities they face. It can also shed light on the strategies, motivations, and 

perspectives that contribute to their success. 

Sex 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Female 64 51.6 51.6 52.4 

Male 59 47.6 47.6 100.0 

Total 124 100.0 100.0  
Table 4: Descriptive statistics for the gender of experimental participants. 

 

 
Figure 2: Descriptive statistics for the gender of experimental participants 

 

 

 

 

 

 



- Educational degree for participants  

The participants in the experiment exhibited a diverse range of academic degrees, with the 

largest group holding a bachelor's degree, comprising 54.8% of the total participants. This finding 

suggests that individuals with a bachelor's degree are more likely to be interested in and engaged 

in the study of mindset and belief systems of entrepreneurs in the wellness industry. 

The significance of this result may indicate that individuals with a bachelor's degree perceive the 

importance of understanding the impact of mindset and belief systems on both personal quality 

of life and business success in the wellness industry. It suggests that a higher level of education, 

such as a bachelor's degree, may be associated with a greater understanding of the complexities 

involved in entrepreneurial endeavors within the wellness industry. The participation of 

individuals with a bachelor's degree may reflect a desire to apply their academic knowledge and 

skills in entrepreneurship, or it could indicate a recognition of the potential benefits that mindset 

and belief systems can have on their entrepreneurial journey. 

Degree 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Bachelor's degree 68 54.8 54.8 55.6 

High certification 21 16.9 16.9 72.6 

High school certificate 31 25.0 25.0 97.6 

Master's 2 1.6 1.6 99.2 

Ph.D 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 5: Descriptive statistics of educational degrees among experimental participants. 

 



 
Figure 3: Descriptive statistics of educational degrees among experimental participants 

 

- Having a positive mindset is crucial for the success of entrepreneurs in the wellness 

industry? 

Undoubtedly, having a positive mindset is a critical factor in the success of entrepreneurs in the 

wellness industry. The highest percentage of participants, amounting to 47.6%, expressed approval 

of this notion when questioned. This finding indicates that a significant proportion of participants 

recognize the importance of a positive mindset in driving success in the wellness industry. 

The significance of this result lies in the acknowledgment of the impact of mindset on entrepreneurial 

outcomes. A positive mindset can contribute to resilience, motivation, and the ability to overcome 

challenges, all of which are essential qualities for entrepreneurs in the wellness industry. It suggests 

that individuals who hold a positive mindset are more likely to have a greater sense of self-belief, 



determination, and a proactive approach to their business endeavors. Understanding the positive 

mindset's impact on quality of life and business success can inform entrepreneurs, researchers, and 

practitioners in the wellness industry. It highlights the significance of cultivating a positive mindset 

and the potential benefits it can bring in terms of personal well-being and professional achievement. 

positive.mindset 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 59 47.6 47.6 48.4 

Disagree 10 8.1 8.1 56.5 

Neither agree nor disagree 14 11.3 11.3 67.7 

Strongly Agree 38 30.6 30.6 98.4 

Strongly Disagree 2 1.6 1.6 100.0 

Total 124 100.0 100.0  
Table 6: Descriptive statistics for positive mindset. 

 

 
Figure 4: Descriptive statistics for positive mindset 



- Believing in the power of holistic wellness approaches positively impacts the quality 

of life of entrepreneurs in the wellness industry? 

Certainly, believing in the power of holistic wellness approaches has a significant positive impact on 

the quality of life of entrepreneurs in the wellness industry. The highest approval rate for this belief, 

reaching 48.4% among the participants' questionnaires, indicates that a substantial portion of the 

participants recognize and endorse the transformative potential of holistic wellness approaches. 

This finding holds great significance as it highlights the importance of embracing holistic wellness 

principles and practices in the entrepreneurial context. Entrepreneurs who strongly believe in the 

power of holistic wellness approaches are more likely to adopt comprehensive and integrated 

strategies that encompass physical, mental, and emotional well-being. This belief can inspire 

entrepreneurs to prioritize self-care, balance, and a holistic approach to their lifestyle and business 

practices. The recognition of the positive impact of holistic wellness beliefs on quality of life 

emphasizes the potential benefits of incorporating such beliefs into entrepreneurial endeavors. By 

embracing holistic wellness, entrepreneurs can enhance their overall well-being, experience higher 

levels of satisfaction, and achieve a greater sense of fulfillment in their personal and professional 

lives. 

power.of.holistic 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 60 48.4 48.4 49.2 

Disagree 11 8.9 8.9 58.1 

Neither agree nor disagree 19 15.3 15.3 73.4 

Strongly Agree 28 22.6 22.6 96.0 

Strongly Disagree 5 4.0 4.0 100.0 

Total 124 100.0 100.0  
Table 7: Descriptive statistics for power of holistic. 



 
Figure 5: Descriptive statistics for power of holistic 

 

- Entrepreneurs in the wellness industry should prioritize their own well-being to 

achieve business success? 

Undoubtedly, prioritizing well-being is crucial for health entrepreneurs to achieve business success. 

The highest percentage of participants, reaching 50% of the responses, agreed with this statement. 

This finding indicates that a significant portion of the participants recognize the importance of self-

care and well-being in the context of entrepreneurial endeavors in the wellness industry. 

The significance of this result lies in the acknowledgment of the interdependence between personal 

well-being and business success. Health entrepreneurs who prioritize their well-being are more likely 

to have the energy, focus, and resilience necessary to navigate the challenges and demands of 

running a business in the wellness industry. By taking care of their physical, mental, and emotional 



health, they can sustain their passion, creativity, and effectiveness in their entrepreneurial pursuits. 

Understanding the recognition of well-being prioritization among participants can inform health 

entrepreneurs, researchers, and practitioners in the wellness industry about the essential role of self-

care in entrepreneurial success. It emphasizes the need for entrepreneurs to adopt sustainable work-

life integration, stress management techniques, and self-care practices that promote their own well-

being. 

prioritize.well.being 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 62 50.0 50.0 50.0 

Disagree 15 12.1 12.1 62.1 

Neither agree nor disagree 22 17.7 17.7 79.8 

Strongly Agree 23 18.5 18.5 98.4 

Strongly Disagree 2 1.6 1.6 100.0 

Total 124 100.0 100.0  
Table 8: Descriptive statistics for prioritize well being. 

 

 



 
Figure 6: Descriptive statistics for prioritize well being 

 

- Adopting a growth mindset is essential for continuous improvement and innovation 

in the wellness industry? 

Undeniably, adopting a growth mindset is crucial for continuous improvement and innovation in the 

wellness industry. The highest percentage of participants, amounting to 52.4% of the responses, 

agreed with this statement. This finding indicates that a significant proportion of the participants 

recognize the importance of a growth mindset in driving progress, learning, and innovation within 

the wellness industry. 

The significance of this result lies in the acknowledgment of the impact of mindset on the ability to 

adapt, evolve, and thrive in a dynamic and rapidly changing industry. Entrepreneurs who embrace a 

growth mindset are more likely to view challenges as opportunities for learning and improvement, 



display resilience in the face of setbacks, and actively seek out new knowledge and skills to enhance 

their offerings. Understanding the recognition of a growth mindset among participants can inform 

entrepreneurs, researchers, and practitioners in the wellness industry about the critical role of 

mindset in fostering continuous improvement and innovation. It emphasizes the need for 

entrepreneurs to cultivate a mindset that embraces change, values feedback, and is open to new 

ideas and approaches. 

growth.mindset 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 65 52.4 52.4 52.4 

Disagree 14 11.3 11.3 63.7 

Neither agree nor disagree 17 13.7 13.7 77.4 

Strongly Agree 28 22.6 22.6 100.0 

Total 124 100.0 100.0  
Table 9: Descriptive statistics for growth mindset. 

 

 



 
Figure 7: Descriptive statistics for growth mindset 

 
- A strong belief in the mind-body connection is essential for entrepreneurs in the 

wellness industry? 

Undoubtedly, a strong belief in the mind-body connection is crucial for entrepreneurs in the 

wellness industry. The highest percentage of participants, amounting to 52.4% of the responses, 

agreed with this statement. This finding indicates that a significant proportion of the participants 

recognize and endorse the profound interplay between the mind and body in promoting holistic 

well-being and achieving success in the wellness industry. 

The significance of this result lies in the acknowledgment of the mind-body connection as a 

fundamental principle in the wellness industry. Entrepreneurs who strongly believe in the mind-

body connection are more likely to adopt a holistic approach to their business practices, 



recognizing that mental and emotional well-being are inseparable from physical health. They 

understand the importance of addressing both the physical and mental aspects of wellness to 

promote overall vitality and achieve optimal results. Understanding the recognition of the mind-

body connection among participants can inform entrepreneurs, researchers, and practitioners in 

the wellness industry about the importance of integrating mind-body practices into their 

offerings and strategies. It emphasizes the need for entrepreneurs to prioritize mindfulness, stress 

management, and holistic healing modalities that acknowledge and leverage the mind-body 

connection. 

strong.belief 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 3 2.4 2.4 2.4 

Agree 65 52.4 52.4 54.8 

Disagree 9 7.3 7.3 62.1 

Neither agree nor disagree 20 16.1 16.1 78.2 

Strongly Agree 24 19.4 19.4 97.6 

Strongly Disagree 3 2.4 2.4 100.0 

Total 124 100.0 100.0  
Table 10: Descriptive statistics for strong belief. 

 



 
Figure 8: Descriptive statistics for strong belief 

 
- A positive mindset can enhance an entrepreneur's ability to overcome challenges in 

the wellness industry? 

Undeniably, a positive mindset plays a crucial role in enhancing an entrepreneur's ability to 

overcome challenges in the wellness industry. The highest approval rate, reaching 50.8% among the 

participants' questionnaires, indicates that a significant proportion of participants recognize the 

power of a positive mindset in navigating obstacles and achieving success in their entrepreneurial 

endeavors. 

The significance of this result lies in the acknowledgment of the impact of mindset on an 

entrepreneur's resilience, perseverance, and problem-solving abilities. Entrepreneurs who maintain a 

positive mindset are more likely to view challenges as opportunities for growth, maintain a sense of 



optimism in the face of setbacks, and proactively seek solutions. This mindset helps them stay 

motivated, focused, and adaptable in the ever-evolving landscape of the wellness industry. 

Understanding the recognition of the importance of a positive mindset among participants can 

inform entrepreneurs, researchers, and practitioners in the wellness industry about the critical role 

mindset plays in overcoming challenges and achieving success. It emphasizes the need for 

entrepreneurs to cultivate and nurture a positive mindset, fostering beliefs, thoughts, and attitudes 

that support their well-being and entrepreneurial journey. 

overcome.challenges 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 63 50.8 50.8 51.6 

Disagree 9 7.3 7.3 58.9 

Neither agree nor disagree 23 18.5 18.5 77.4 

Strongly Agree 26 21.0 21.0 98.4 

Strongly Disagree 2 1.6 1.6 100.0 

Total 124 100.0 100.0  
Table 11: Descriptive statistics for overcome challenges. 

 



 
Figure 9: Descriptive statistics for overcome challenges 

 
- Entrepreneurs in the wellness industry should have a deep understanding of their 

customers' belief systems to provide effective products and services? 

Undoubtedly, entrepreneurs in the wellness industry must possess a deep understanding of their 

customers' belief systems to effectively provide products and services. The highest approval rate, 

amounting to 49.2% among the participants' questionnaires, indicates that a significant proportion of 

participants recognize the importance of aligning their offerings with their customers' belief systems. 

The significance of this result lies in the acknowledgment of the impact of customer beliefs on their 

preferences, needs, and decision-making processes. Entrepreneurs who understand their customers' 

belief systems can tailor their products and services to resonate with their target audience, building 

trust, credibility, and customer loyalty. By aligning their offerings with customer beliefs, 



entrepreneurs can effectively address their customers' needs, desires, and aspirations in the wellness 

industry. Understanding the recognition of the importance of understanding customer belief systems 

can inform entrepreneurs, researchers, and practitioners in the wellness industry about the critical 

role of market research, customer insights, and empathy in business success. It emphasizes the need 

for entrepreneurs to actively engage with their target audience, listen to their feedback, and conduct 

thorough market research to gain a deep understanding of their customers' belief systems. 

effective.products 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 61 49.2 49.2 49.2 

Disagree 15 12.1 12.1 61.3 

Neither agree nor disagree 22 17.7 17.7 79.0 

Strongly Agree 25 20.2 20.2 99.2 

Strongly Disagree 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 12: Descriptive statistics for effective products. 

 



 
Figure 10: Descriptive statistics for effective products 

 

- Holding a belief in the value and importance of self-care positively impacts an 

entrepreneur's quality of life? 

Undeniably, belief in the value and importance of self-care has a positive impact on the quality of life 

of entrepreneurs. The highest approval rate, reaching 54.8% among the participants' questionnaires, 

indicates that a significant proportion of participants recognize the significance of self-care in 

enhancing their well-being and overall quality of life. 

The significance of this result lies in the acknowledgment of the essential role that self-care plays in 

promoting physical health, mental well-being, and work-life balance. Entrepreneurs who believe in 

the value of self-care are more likely to prioritize activities and practices that nurture their physical, 

emotional, and spiritual health. By taking care of themselves, entrepreneurs can reduce stress, 



prevent burnout, and maintain a sense of balance and fulfillment in their personal and professional 

lives. Understanding the recognition of the importance of self-care among participants can inform 

entrepreneurs, researchers, and practitioners in the wellness industry about the critical role of self-

care in achieving a high quality of life. It emphasizes the need for entrepreneurs to prioritize their 

own well-being, adopt self-care practices, and create a supportive environment that encourages self-

care within their organizations. 

quality.of.life 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 68 54.8 54.8 55.6 

Disagree 11 8.9 8.9 64.5 

Neither agree nor disagree 18 14.5 14.5 79.0 

Strongly Agree 24 19.4 19.4 98.4 

Strongly Disagree 2 1.6 1.6 100.0 

Total 124 100.0 100.0  
Table 13: Descriptive statistics for quality of life. 

 



 
Figure 11: Descriptive statistics for quality of life 

 

- Entrepreneurs in the wellness industry should have a strong belief in the potential for 

personal transformation through wellness practices? 

Undoubtedly, wellness entrepreneurs should possess a strong belief in the possibility of personal 

transformation through wellness practices. The highest approval rate, amounting to 54% among the 

participants' questionnaires, indicates that a significant proportion of participants recognize the 

transformative power of wellness practices in improving their lives and the lives of their clients. 

The significance of this result lies in the acknowledgment of the potential for personal growth, 

healing, and positive change through engagement with wellness practices. Entrepreneurs who 

believe in the possibility of personal transformation are more likely to approach their work with a 

sense of purpose, passion, and dedication. They understand that wellness practices can lead to 



physical, mental, and emotional well-being, and they are motivated to share these benefits with 

others. Understanding the recognition of the importance of personal transformation through 

wellness practices can inform entrepreneurs, researchers, and practitioners in the wellness industry 

about the underlying motivations and beliefs that drive success in this field. It emphasizes the need 

for entrepreneurs to cultivate their own personal wellness journeys, continuously learn and explore 

new practices, and authentically embody the transformative potential of wellness. 

personal.transformation 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 67 54.0 54.0 54.0 

Disagree 14 11.3 11.3 65.3 

Neither agree nor disagree 18 14.5 14.5 79.8 

Strongly Agree 22 17.7 17.7 97.6 

Strongly Disagree 3 2.4 2.4 100.0 

Total 124 100.0 100.0  
Table 14: Descriptive statistics for personal transformation. 

 

 



 
Figure 12: Descriptive statistics for personal transformation 

 

- Having a flexible mindset is crucial for adapting to the ever-changing demands of the 

wellness industry? 

Undeniably, having a flexible mindset is crucial for entrepreneurs to adapt to the ever-changing 

demands of the wellness industry. The highest agreement rate, reaching 51.6% among the 

participants' questionnaires, indicates that a significant proportion of participants recognize the 

importance of being adaptable and open-minded in their entrepreneurial endeavors. 

The significance of this result lies in the acknowledgment of the dynamic nature of the wellness 

industry and the need for entrepreneurs to embrace change and innovation. Entrepreneurs with a 

flexible mindset are more likely to view challenges and market shifts as opportunities for growth and 

learning. They are willing to adjust their strategies, explore new ideas, and adapt their offerings to 

meet the evolving needs and preferences of their target audience. Understanding the recognition of 



the importance of a flexible mindset among participants can inform entrepreneurs, researchers, and 

practitioners in the wellness industry about the critical role of adaptability and agility in business 

success. It emphasizes the need for entrepreneurs to cultivate a growth-oriented mindset, embrace 

uncertainty, and continuously seek new knowledge and skills to stay ahead in a rapidly changing 

industry. 

demands 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 64 51.6 51.6 51.6 

Disagree 8 6.5 6.5 58.1 

Neither agree nor disagree 24 19.4 19.4 77.4 

Strongly Agree 26 21.0 21.0 98.4 

Strongly Disagree 2 1.6 1.6 100.0 

Total 124 100.0 100.0  
Table 15: Descriptive statistics for demands. 

 

 
Figure 13: Descriptive statistics for demands 



 

- Entrepreneurs in the wellness industry should prioritize their own personal growth 

and development? 

Undoubtedly, entrepreneurs in the field of health should prioritize their personal growth and 

development. The highest approval rate, amounting to 55.6% among the participants' 

questionnaires, indicates that a significant proportion of participants recognize the importance of 

continuous self-improvement in their entrepreneurial journey within the wellness industry. 

The significance of this result lies in the acknowledgment of the direct link between personal growth 

and professional success. Entrepreneurs who prioritize their personal growth are more likely to 

enhance their knowledge, skills, and abilities, enabling them to deliver higher-quality products and 

services to their clients. By investing in their own development, entrepreneurs can stay updated with 

industry trends, acquire new expertise, and maintain a competitive edge in the dynamic landscape of 

the health and wellness industry. Understanding the recognition of the importance of personal 

growth and development among participants can inform entrepreneurs, researchers, and 

practitioners in the wellness industry about the critical role of continuous learning and self-

improvement in entrepreneurial success. It emphasizes the need for entrepreneurs to allocate time, 

resources, and energy for their own growth, embracing opportunities for education, training, and 

personal development. 

growth.and.development 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 69 55.6 55.6 55.6 

Disagree 10 8.1 8.1 63.7 

Neither agree nor disagree 27 21.8 21.8 85.5 

Strongly Agree 17 13.7 13.7 99.2 



Strongly Disagree 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 16: Descriptive statistics for growth and development. 

 

 
Figure 14: Descriptive statistics for growth and development 

 

- Believing in the positive impact of wellness practices on mental health leads to better 

business outcomes in the wellness industry? 

It appears that the belief in the positive impact of healthy practices on mental health leading to better 

business results in the health industry was strongly approved, with an approval rate of 52.4%, which 

was the highest among the participants' questionnaires. This indicates that individuals strongly 

recognize the connection between promoting mental well-being and achieving success in the 

wellness industry. 



Entrepreneurs in the wellness industry play a crucial role in shaping the mindset and belief systems 

surrounding the importance of mental health practices. By prioritizing and promoting healthy 

practices, such as mindfulness, self-care, and work-life balance, entrepreneurs can create a positive 

and supportive environment for both their employees and clients. 

The high approval rate suggests that individuals recognize the impact of mental health practices not 

only on personal well-being but also on business success. When individuals prioritize their mental 

health, they are more likely to experience improved overall quality of life, increased productivity, and 

enhanced creativity, all of which contribute to better business outcomes. 

business.outcomes 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 65 52.4 52.4 53.2 

Disagree 16 12.9 12.9 66.1 

Neither agree nor disagree 21 16.9 16.9 83.1 

Strongly Agree 20 16.1 16.1 99.2 

Strongly Disagree 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 17: Descriptive statistics for business outcomes. 

 



 
Figure 15: Descriptive statistics for business outcomes 

 
- Entrepreneurs in the wellness industry should possess a strong belief in the value of 

preventive healthcare? 

The approval rate of 53.2% indicates that health entrepreneurs have a strong belief in the value of 

preventive healthcare. This percentage was the highest among the participants' questionnaires, 

highlighting the significance of this belief in the mindset and belief systems of entrepreneurs in the 

wellness industry. 

Having a strong belief in the value of preventive healthcare means that entrepreneurs recognize the 

importance of taking proactive steps to maintain and improve one's health, rather than solely 

focusing on treating illnesses and chronic conditions after they occur. This mindset emphasizes the 



promotion of healthy lifestyles, regular check-ups, screenings, and early interventions to prevent the 

onset of diseases and promote overall well-being. 

The high approval rate suggests that entrepreneurs in the wellness industry understand the potential 

benefits of preventive healthcare not only for individual health but also for business success. By 

prioritizing preventive healthcare practices within their businesses, entrepreneurs can help their 

employees and clients lead healthier lives, thereby reducing healthcare costs, increasing productivity, 

and enhancing overall quality of life. 

preventive.healthcare 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 66 53.2 53.2 53.2 

Disagree 13 10.5 10.5 63.7 

Neither agree nor disagree 17 13.7 13.7 77.4 

Strongly Agree 25 20.2 20.2 97.6 

Strongly Disagree 3 2.4 2.4 100.0 

Total 124 100.0 100.0  
Table 18: Descriptive statistics for preventive healthcare. 

 



 
Figure 16: Descriptive statistics for preventive healthcare 

 

- A positive mindset contributes to greater resilience in the face of setbacks and failures 

in the wellness industry? 

The approval rate of 54.8% indicates that participants strongly agree that a positive mindset 

contributes to increasing resilience in the face of setbacks and failures in the wellness industry. This 

percentage was the highest among the participants' questionnaires, emphasizing the significance of 

this belief in the mindset and belief systems of entrepreneurs in the wellness industry. 

Having a positive mindset means adopting an optimistic and resilient outlook, focusing on 

opportunities rather than dwelling on failures or setbacks. In the context of the wellness industry, 

where entrepreneurs face various challenges and obstacles, maintaining a positive mindset can be 

instrumental in overcoming adversity and bouncing back from setbacks. 



The high approval rate suggests that entrepreneurs in the wellness industry understand the 

importance of cultivating a positive mindset not only for personal well-being but also for business 

success. When facing failures or setbacks, having a positive mindset enables entrepreneurs to view 

them as learning experiences and opportunities for growth. It allows them to persevere, adapt, and 

find innovative solutions to challenges, ultimately contributing to the long-term success of their 

businesses. 

face.of.setbacks 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 68 54.8 54.8 54.8 

Disagree 12 9.7 9.7 64.5 

Neither agree nor disagree 20 16.1 16.1 80.6 

Strongly Agree 21 16.9 16.9 97.6 

Strongly Disagree 3 2.4 2.4 100.0 

Total 124 100.0 100.0  
Table 19: Descriptive statistics for face of setbacks. 

 



 
Figure 17: Descriptive statistics for face of setbacks 

 
- Holding a belief in the importance of community and collaboration enhances an 

entrepreneur's quality of life in the wellness industry? 

The approval rate of 54% indicates that participants strongly believe in the importance of community 

and cooperation in enhancing the quality of life for entrepreneurs in the wellness industry. This 

percentage was the highest among the participants' questionnaires, underscoring the significance of 

this belief in the mindset and belief systems of entrepreneurs in the wellness industry. 

Believing in the importance of community and cooperation means recognizing the value of 

collaboration, support, and connection with others in the industry. Entrepreneurs in the wellness 

industry understand that fostering a sense of community and working together can lead to improved 

well-being and business success. 



The high approval rate suggests that entrepreneurs in the wellness industry acknowledge the 

advantages of building a supportive network of like-minded individuals who share common goals 

and values. By collaborating with others, entrepreneurs can exchange knowledge, share resources, 

and access mentorship opportunities. This sense of community fosters personal and professional 

growth, enhances creativity and innovation, and provides a support system during challenging times. 

community.and.collaboration 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 67 54.0 54.0 54.8 

Disagree 10 8.1 8.1 62.9 

Neither agree nor disagree 23 18.5 18.5 81.5 

Strongly Agree 16 12.9 12.9 94.4 

Strongly Disagree 7 5.6 5.6 100.0 

Total 124 100.0 100.0  
Table 20: Descriptive statistics for community and collaboration. 

 

 
Figure 18: Descriptive statistics for community and collaboration 



- Entrepreneurs in the wellness industry should have a strong belief in the ability to 

make a meaningful difference in people's lives? 

The approval rate of 54% indicates that entrepreneurs in the field of health strongly believe in their 

ability to make a tangible change in people's lives. This percentage was the highest among the 

participants' questionnaires, highlighting the significance of this belief in the mindset and belief 

systems of entrepreneurs in the wellness industry. 

Having a strong belief in the ability to make a tangible change means that entrepreneurs recognize 

the transformative power they hold in improving the well-being and quality of life of individuals. It 

reflects their conviction that the products, services, or solutions they offer have a meaningful impact 

on the health and wellness of their clients. 

The high approval rate suggests that entrepreneurs in the wellness industry understand the 

importance of their work and the positive influence they can have on people's lives. It fuels their 

passion, dedication, and drive to create innovative solutions and make a difference. This belief 

propels them to continuously improve their offerings, adapt to evolving needs, and provide value to 

their target audience. 

meaningful.difference 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 67 54.0 54.0 54.8 

Disagree 7 5.6 5.6 60.5 

Neither agree nor disagree 25 20.2 20.2 80.6 

Strongly Agree 20 16.1 16.1 96.8 

Strongly Disagree 4 3.2 3.2 100.0 

Total 124 100.0 100.0  
Table 21: Descriptive statistics for meaningful difference. 

 



 
Figure 19: Descriptive statistics for meaningful difference 

 
- A mindset focused on abundance and opportunity leads to greater success in the 

wellness industry? 

The approval rate of 54.8% indicates that participants strongly believe that a mindset focused on 

abundance and opportunity leads to greater success in the wellness industry. This percentage was 

the highest among the participants' questionnaires, highlighting the significance of this belief in the 

mindset and belief systems of entrepreneurs in the wellness industry. 

Having a mindset focused on abundance and opportunity means adopting a positive and optimistic 

outlook that sees possibilities rather than limitations. In the context of the wellness industry, 

entrepreneurs with this mindset approach challenges as opportunities for growth, view competition 

as a source of inspiration, and believe that there is enough success to go around for everyone. 



The high approval rate suggests that entrepreneurs in the wellness industry recognize the importance 

of cultivating a mindset of abundance and opportunity. This mindset fuels their creativity, resilience, 

and adaptability, allowing them to identify and capitalize on emerging trends, develop innovative 

solutions, and seize new business opportunities. 

greater.success 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 68 54.8 54.8 54.8 

Disagree 9 7.3 7.3 62.1 

Neither agree nor disagree 26 21.0 21.0 83.1 

Strongly Agree 21 16.9 16.9 100.0 

Total 124 100.0 100.0  
Table 22: Descriptive statistics for greater success. 

 

 
Figure 20: Descriptive statistics for greater success 

 

 



- Entrepreneurs in the wellness industry should have a strong belief in the relationship 

between wellness and productivity? 

The approval rate of 52.4% indicates that entrepreneurs in the field of health strongly believe in the 

relationship between health and productivity. This percentage was the highest among the 

participants' questionnaires, highlighting the significance of this belief in the mindset and belief 

systems of entrepreneurs in the wellness industry. 

Having a strong belief in the relationship between health and productivity means recognizing that a 

healthy lifestyle and well-being are crucial for optimal performance and success in both personal and 

professional endeavors. Entrepreneurs in the wellness industry understand that investing in their 

own health and promoting the well-being of their employees can directly impact productivity, 

creativity, and overall business success. 

The high approval rate suggests that entrepreneurs in the wellness industry acknowledge the 

interconnectedness of physical, mental, and emotional health with productivity and professional 

achievements. They recognize that when individuals prioritize their health, engage in self-care 

practices, and maintain a balanced lifestyle, they are better equipped to perform at their best, handle 

stress, and meet professional goals. 

relationship 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 65 52.4 52.4 52.4 

Disagree 8 6.5 6.5 58.9 

Neither agree nor disagree 22 17.7 17.7 76.6 

Strongly Agree 28 22.6 22.6 99.2 

Strongly Disagree 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 23: Descriptive statistics for relationship. 



 
Figure 21: Descriptive statistics for relationship 

 
- Holding a belief in the potential for business success while maintaining work-life 

balance positively impacts an entrepreneur's quality of life? 

The approval rate of 50% indicates that participants strongly believe that it is possible to achieve 

business success while maintaining a balance between work and life, and this belief positively affects 

the quality of life of entrepreneurs. This percentage was the highest among the participants' 

questionnaires, emphasizing the significance of this belief in the mindset and belief systems of 

entrepreneurs in the wellness industry. 

Believing in the possibility of business success while maintaining work-life balance means 

recognizing that it is feasible to build a thriving business while also prioritizing personal well-being, 



family, and leisure activities. Entrepreneurs in the wellness industry understand that success should 

not come at the expense of a fulfilling personal life and overall quality of life. 

The high approval rate suggests that entrepreneurs in the wellness industry value work-life balance 

as a key component of their overall well-being and business success. They recognize that by 

establishing boundaries, managing their time effectively, and taking care of their physical and mental 

health, they can be more productive, creative, and resilient in their entrepreneurial journey. 

life.balance 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 .8 .8 .8 

Agree 62 50.0 50.0 50.8 

Disagree 5 4.0 4.0 54.8 

Neither agree nor disagree 26 21.0 21.0 75.8 

Strongly Agree 30 24.2 24.2 100.0 

Total 124 100.0 100.0  
Table 24: Descriptive statistics for life balance. 

 



 
Figure 22: Descriptive statistics for life balance 

 

- Entrepreneurs in the wellness industry should have a growth mindset when it comes 

to learning from failures and adapting their strategies? 

The approval rate of 57.3% indicates that health entrepreneurs strongly believe in adopting a growth 

mindset when it comes to learning from failures and adapting their strategies. This percentage was 

the highest among the participants' questionnaires, underscoring the significance of this belief in the 

mindset and belief systems of entrepreneurs in the wellness industry. 

Having a growth mindset means understanding that failures and setbacks are opportunities for 

learning and growth. Entrepreneurs with a growth mindset view challenges as stepping stones to 

success, embrace feedback, and are open to adapting their strategies based on new information and 

experiences. 



The high approval rate suggests that health entrepreneurs in the wellness industry recognize the 

importance of a growth mindset in navigating the dynamic and ever-evolving business landscape. 

They understand that setbacks and failures are not permanent barriers but rather valuable lessons 

that can inform their future decisions and actions. 

learning.from.failures 
 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid Agree 71 57.3 57.3 57.3 

Disagree 6 4.8 4.8 62.1 

Neither agree nor disagree 15 12.1 12.1 74.2 

Strongly Agree 31 25.0 25.0 99.2 

Strongly Disagree 1 .8 .8 100.0 

Total 124 100.0 100.0  
Table 25: Descriptive statistics for learning from failures. 

 

 
Figure 23: Descriptive statistics for learning from failures 

 



2.4. Analysis of results and proposals 

- Research variables  

A variable in research is a person, place, object, or phenomenon that you are attempting to quantify 

in some manner. The most straightforward approach to comprehending the distinction between 

dependent and independent variables is to consider what the words signify about the variable used. 

In research, a variable is an analytical property. Variables in research are essential because they 

characterize and quantify places, individuals, ideas, and other study objects. There are several sorts of 

variables in research. As a result, you must select the proper variables to investigate in the research. 

Data is the precise range of a variable in a statistical study recorded on a data sheet. It is often 

classified into quantitative and categorical categories. Quantitative or numerical data describe 

quantity, whereas categorical data reflect individuals or groups. The data type in your variable will 

dictate the type of variables in your search. Variables containing quantitative data are referred to as 

quantitative variables, while variables containing categorical data are called categorical variables 

(libguides, 2024). 

In this study, we will seek to know the relationships that can affect the presence of a positive mindset 

for the success of entrepreneurs and its impact on many other variables: 

• A positive mindset for entrepreneurs is essential, positively impacting the quality of life. 

• The importance of having a positive mindset for entrepreneurs and its impact on continuous 

improvement and innovation in the health field. 

• The importance of having a positive mindset for entrepreneurs and its impact on the 

personal growth and development of entrepreneurs 



• The importance of having a positive mindset for entrepreneurs and its impact on facing 

setbacks and failures. 

 

- Cross tables’ analysis  

Cross-tabulation analysis, or contingency table analysis, is a statistical approach examining the 

connection between two categorical variables. This entails cross-tabulating the two variables to 

determine how they connect. In cross-tabulation analysis, rows indicate one categorical variable, 

columns represent another, and cells hold the frequency or proportion of data that belong to each set 

of categories. When doing a survey study and comparing the findings of one or more variables to 

those of another, there is only one solution: cross-tabulation.  

Cross-tabulation (also known as cross-tabulation or cross-tabulation) is a very effective analytical 

method and a cornerstone of the market research business. Cross-tabulation or contingency table 

analysis is commonly used to examine categorical data (nominal measurement scale). Cross-

tabulations are simply spreadsheets that provide the findings for the complete group of participants 

and the results for subgroups of survey participants. Using them, you may investigate correlations 

within data that might need to be more noticeable when looking solely at total survey responses 

(qualtrics, 2022). 

 

 

 

 



In the analysis of variance, the researchers will investigate the relationship between the cultural 

mindset and the positive mindset of entrepreneurs and how it affects various aspects such as quality 

of life, continuous improvement and innovation in the health field, entrepreneurs' personal growth 

and development, and their ability to deal with setbacks and failures. This research aims to 

understand better how various attitudes affect business outcomes: 

• Quality of Life: Researchers will examine how a good culture and mentality affect an 

entrepreneur's overall quality of life. This can encompass factors like work-life balance, well-

being, and life satisfaction. 

• Continuous improvement and innovation in the health area: The research will examine 

how these mindsets constantly affect an entrepreneur's capacity to improve and develop in 

the health industry. This might involve investigating how entrepreneurs with these attitudes 

deal with obstacles, adapt to change, and provide new ideas and solutions to the healthcare 

industry.  

• Personal Growth and Entrepreneurial Development: The investigation will determine 

how cultural and positive attitudes influence personal growth and entrepreneurship. This 

might involve investigating how various mindsets affect entrepreneurs' learning, skill 

development, self-awareness, and resilience. 

• Influence on coping with setbacks and failures: Researchers will examine how a good 

culture and mentality influence an entrepreneur's capacity to deal with setbacks and failures. 

This can involve resilience, problem-solving abilities, and the capacity to learn from mistakes 

and become more vital to the test.  



Researchers hope to learn more about how cultural and positive mindsets influence entrepreneurial 

results, increasing firm success and growth. 

 

- A positive mindset for entrepreneurs is essential, positively impacting the quality of 

life. 

As an entrepreneur, having a positive mentality is critical for success because it may help you 

overcome obstacles, stay motivated, and maintain an outstanding work-life balance. A good attitude 

can also boost productivity, creativity, and general well-being. Although agreement can dominate the 

graph to illustrate the relationship between the two variables, the degree of freedom between the 

two variables is equal to 25, which indicates that there is dispersion between the data. 

Chi-Square Tests 
 Value df Asymptotic Significance 

(2-sided) 

Pearson Chi-Square 34.245a 25 .103 

Likelihood Ratio 29.358 25 .249 

Linear-by-Linear 

Association 

5.250 1 .022 

N of Valid Cases 124   
a. 27 cells (75.0%) have expected count less than 5. The minimum expected 

count is .01. 
Table 26: Chi-Square Tests for a positive mindset for entrepreneurs is essential, which positively affects the quality of 

life. 

 

 



 
Figure 24: Homometrics in cross-tabulation analysis for a positive mindset for entrepreneurs is essential, which 

positively affects the quality of life 

 

- The importance of having a positive mindset for entrepreneurs and its impact on 

continuous improvement and innovation in the health field. 

This approach instills a willingness to learn, adapt, and embrace challenges. Entrepreneurs 

continually seeking personal and professional improvement may stay ahead of the competition and 

adapt to shifting market circumstances. A positive mentality is essential for health entrepreneurs 

since it constantly influences their capacity to develop and innovate. A positive mentality enables 

entrepreneurs to view problems as opportunities for progress, to remain motivated and focused on 

their objectives, and to be more resilient in the face of failures. Entrepreneurs who approach their 

work positively are more likely to take chances, think creatively, and engage with others to develop 

new solutions. This might result in the creation of new technology, therapies, and services that 



enhance healthcare results and patient experiences. Although agreement can dominate the graph to 

illustrate the relationship between the two variables, the degree of freedom between the two 

variables is equal to 15, which indicates that there is dispersion between the data. 

Chi-Square Tests 
 Value df Asymptotic Significance 

(2-sided) 

Pearson Chi-Square 68.642a 15 .000 

Likelihood Ratio 62.496 15 .000 

Linear-by-Linear 

Association 

6.369 1 .012 

N of Valid Cases 124   
a. 15 cells (62.5%) have expected count less than 5. The minimum expected 

count is .11. 
Table 27: Chi-Square Tests for the importance of having a positive mindset for entrepreneurs and its impact on 

continuous improvement and innovation in the health field. 

 
 

 
Figure 25: Homometrics in cross-tabulation analysis for the importance of having a positive mindset for entrepreneurs 

and its impact on continuous improvement and innovation in the health field 



 
 
 

- The importance of having a positive mindset for entrepreneurs and its impact on the 

personal growth and development of entrepreneurs 

An entrepreneurial attitude promotes creativity, flexibility, and adaptation, allowing people to 

overcome obstacles, recognize opportunities, execute plans, and drive development in a fast-

changing environment. With an entrepreneurial attitude, you may identify possibilities that others 

may miss. A positive mentality is essential for entrepreneurs because it helps them overcome the 

obstacles, disappointments, and uncertainties associated with beginning and maintaining a firm. A 

positive mentality may improve resilience, creativity, and problem-solving skills necessary for 

business success.  

Maintaining a positive mentality is vital for entrepreneurs' personal growth and development. It can 

help children gain confidence, enhance their decision-making abilities, and cultivate a growth 

mentality that allows them to learn and adapt to new situations constantly. Although agreement can 

dominate the graph to illustrate the relationship between the two variables, the degree of freedom 

between the two variables is equal to 20, which indicates that there is dispersion between the data. 

Chi-Square Tests 
 Value df Asymptotic Significance 

(2-sided) 

Pearson Chi-Square 36.293a 20 .014 

Likelihood Ratio 33.571 20 .029 

Linear-by-Linear 

Association 

1.645 1 .200 

N of Valid Cases 124   
a. 22 cells (73.3%) have expected count less than 5. The minimum expected 

count is .01. 
Table 28: Chi-Square Tests for the importance of having a positive mindset for entrepreneurs and its impact on the 

personal growth and development of entrepreneurs. 



 
Figure 26: Homometrics in cross-tabulation analysis for the importance of having a positive mindset for entrepreneurs 

and its impact on the personal growth and development of entrepreneurs 

 
- The importance of having a positive mindset for entrepreneurs and its impact on 

facing setbacks and failures 

Entrepreneurs' growth mindset is essential because it helps them view obstacles and failures as 

chances for growth and progress. Instead of perceiving failure as a personal flaw, those with a growth 

mindset see it as a chance to learn and progress. A positive mentality is essential for entrepreneurs 

because it influences how they deal with setbacks and disappointments. A positive mentality enables 

entrepreneurs to view problems as chances for progress, learn from their errors, and endure 

challenging situations. It also helps individuals maintain their motivation, creativity, and resilience in 

hardship. Although agreement can dominate the graph to illustrate the relationship between the two 



variables, the degree of freedom between the two variables is equal to 20, which indicates that there 

is dispersion between the data. 

 
Chi-Square Tests 

 Value df Asymptotic Significance 

(2-sided) 

Pearson Chi-Square 34.039a 20 .026 

Likelihood Ratio 34.086 20 .026 

Linear-by-Linear 

Association 

4.416 1 .036 

N of Valid Cases 124   
a. 21 cells (70.0%) have expected count less than 5. The minimum expected 

count is .02. 
Table 29: Chi-Square Tests for the importance of having a positive mindset for entrepreneurs and its impact on facing 

setbacks and failures. 

 

 
Figure 27: Homometrics in cross-tabulation analysis for the importance of having a positive mindset for entrepreneurs 

and its impact on facing setbacks and failures 

 



ANOVA & linear regression  

From a mathematical point of view, linear regression and ANOVA are identical: they both divide the 

total variance of the data into different “parts” and check the equality of these “sub-variances” by 

means of a test (“F” test).  What can be added is that in both techniques the dependent variable is a 

continuous variable, but in ANOVA analysis the independent variable can be an exclusively 

categorical variable, while in regression both categorical and continuous independent variables can 

be used. Thus, ANOVA can be viewed as a case of linear regression where all predictors are 

categorical. 

ANOVA (Analysis of Variance) is a statistical method used to analyze differences between group 

means in a sample. It is used to determine whether there are statistically significant differences 

between the means of three or more independent groups. On the other hand, linear regression is a 

statistical method used to model the relationship between a dependent variable and one or more 

independent variables. It is used to predict the value of the dependent variable based on the values of 

the independent variables (rc2e, 2024). 

In the analysis of variance, we will seek to investigate the relationship between the presence of a 

cultural mindset and a positive mindset for entrepreneurs and its impact on (quality of life, 

continuous improvement and innovation in the health field, personal growth, and development of 

entrepreneurs, and impact on facing setbacks and failures) in order to improve their business 

outcomes. 

 

 

 



ANOVAa,b 
Source Sum of 

Squares 

df Mean 

Square 

F Sig. 

Regression 29.052 16 1.816 .934 .534 

Residual 208.069 107 1.945   
Total 237.121 123    
a. Dependent Variable: positive.mindset 

b. Model: (Intercept), quality.of.life, growth.and.development, growth.mindset, 

face.of.setbacks, business.outcomes 
Table 30: ANOVA a,b analysis. 

 
Bayes Factor Model Summarya,b 

Bayes Factorc R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

.000 .350 .123 -.009 1.39 

a. Method: JZS 

b. Model: (Intercept), quality.of.life, growth.and.development, growth.mindset, 

face.of.setbacks, business.outcomes 

c. Bayes factor: Testing model versus null model (Intercept). 
Table 31: Bayes Factor Model Summary a,b. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Chapter five 

 

 
 

 

 

 

 



5. Chapter Five 

1.5. Recommendations 

- Encourage entrepreneurs in the wellness industry to cultivate a growth mindset, believing 

that skills and abilities can be developed through effort and practice. This mindset helps 

them embrace challenges, see failures as learning opportunities, and continuously seek 

personal and professional growth. 

- Emphasize the importance of a holistic approach to wellness. Encourage entrepreneurs to 

recognize the interconnectedness of the mind, body, and spirit and prioritize addressing all 

aspects of well-being, including mental health, emotional well-being, and spiritual 

fulfillment. 

- Highlight the significance of preventive measures in maintaining good health. Encourage 

entrepreneurs to focus on proactive steps to prevent illness and promote well-being rather 

than simply addressing symptoms or treating diseases. This can form the foundation of their 

business models, with a focus on preventive healthcare, healthy habits, and lifestyle 

interventions. 

- Support entrepreneurs in instilling a belief in the capacity for personal transformation. Help 

them understand that individuals have the power to change their habits, behaviors, and 

mindset to achieve optimal well-being. Encourage them to develop coaching, training, and 

educational programs that empower individuals to take control of their health and life 

choices. 

- Promote the importance of self-care among entrepreneurs in the wellness industry. 

Encourage them to prioritize their own physical and mental health, as this enables them to 



lead by example and inspire others to prioritize their well-being. Self-care practices can 

include regular exercise, adequate rest, stress management, and maintaining a healthy work-

life balance. 

- Encourage entrepreneurs to stay up-to-date with industry trends and innovations. 

Emphasize the importance of adapting to changing market dynamics and evolving customer 

needs. This mindset of continuous innovation and adaptation can contribute to long-term 

business success. 

- Recommend entrepreneurs to build a supportive network of like-minded individuals in the 

wellness industry. This network can provide mentorship, collaboration opportunities, and a 

sense of community. Having a support system can help entrepreneurs navigate challenges, 

exchange ideas, and stay motivated. 

- Encourage entrepreneurs to measure the impact of their businesses on the well-being of 

their clients and society. This can be done through collecting feedback, conducting surveys, 

and tracking key performance indicators. By understanding their impact, entrepreneurs can 

make informed decisions and further enhance the positive effects of their businesses. 

 

 

 

 

 

 

 

 

 



2.5. Conclusion 

In conclusion, the mindset and belief systems of entrepreneurs in the wellness industry have a 

significant impact on both their personal lives and the success of their businesses. By embracing a 

passion for wellness, maintaining a growth mindset, and holding empowering beliefs, these 

entrepreneurs create a positive ripple effect in the lives of their clients and society as a whole. 

Entrepreneurs in the wellness industry are driven by a genuine passion for promoting well-being. 

They believe in the transformative power of a healthy lifestyle and are eager to share their knowledge 

and experiences with others. This passion fuels their motivation and dedication to their businesses, 

allowing them to overcome challenges and persist in their endeavors. 

Successful entrepreneurs in the wellness industry possess a growth mindset. They believe that skills 

and abilities can be developed through effort and practice. They see failures and setbacks as 

opportunities for learning and improvement, rather than as indicators of their worth or potential. 

This mindset enables them to embrace challenges and continuously seek personal and professional 

growth. 

Entrepreneurs in the wellness industry understand that true well-being extends beyond physical 

health. They recognize the interconnectedness of the mind, body, and spirit and prioritize a holistic 

approach to wellness. They strive to create businesses that address all aspects of well-being, 

including mental health, emotional well-being, and spiritual fulfillment. 

Entrepreneurs in the wellness industry emphasize the importance of preventive measures in 

maintaining good health. They believe that taking proactive steps to prevent illness and promote 

well-being is more effective and sustainable than simply addressing symptoms or treating diseases. 



This belief forms the foundation of their business models, with a focus on preventive healthcare, 

healthy habits, and lifestyle interventions. 

Entrepreneurs in the wellness industry have a profound belief in the capacity for personal 

transformation. They understand that individuals have the power to change their habits, behaviors, 

and mindset to achieve optimal well-being. This belief forms the basis for their coaching, training, 

and educational programs, which empower individuals to take control of their health and life 

choices. 

Entrepreneurs in the wellness industry recognize the significance of self-care and prioritize it in their 

own lives. They understand that taking care of oneself is essential for maintaining physical and 

mental health, and they encourage their clients to do the same. By embodying and promoting self-

care practices, they inspire others to prioritize their well-being and make positive changes in their 

lives. 

The mindset and belief systems of entrepreneurs in the wellness industry have a profound impact on 

both their quality of life and the success of their businesses. By maintaining a passion for wellness 

and embracing a growth mindset, these entrepreneurs cultivate a sense of purpose and fulfillment in 

their personal lives. Their commitment to holistic well-being allows them to lead balanced and 

meaningful lives, setting an example for their clients and employees. 

In terms of business success, the mindset and belief systems of entrepreneurs in the wellness 

industry contribute to several factors. Their passion and dedication drive them to create high-quality 

products and services that genuinely benefit their customers. Their growth mindset enables them to 

adapt to changing market trends and innovate in response to evolving customer needs. By believing 



in the power of prevention and personal transformation, they inspire trust and loyalty among their 

client base, leading to long-term business success. 
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Study appendices 

- Research Questions 

RQ1: What are the common mindset and belief systems held by successful entrepreneurs in the 

wellness industry? 

RQ2: How do the mindset and belief systems of entrepreneurs in the wellness industry influence 

their quality of life? 

RQ3: What is the relationship between the mindset and belief systems of entrepreneurs in the 

wellness industry and the success of their businesses? 

- Survey questions for this study 

• general questions 

1. Age 

2. Sex 

3. Educational degree 

• Key questions 

1. Having a positive mindset is crucial for the success of entrepreneurs in the wellness 

industry? 

2. Believing in the power of holistic wellness approaches positively impacts the quality of 

life of entrepreneurs in the wellness industry? 

3. Entrepreneurs in the wellness industry should prioritize their own well-being to achieve 

business success? 

4. Adopting a growth mindset is essential for continuous improvement and innovation in 

the wellness industry? 



5. A strong belief in the mind-body connection is essential for entrepreneurs in the wellness 

industry? 

6. A positive mindset can enhance an entrepreneur's ability to overcome challenges in the 

wellness industry? 

7. Entrepreneurs in the wellness industry should have a deep understanding of their 

customers' belief systems to provide effective products and services? 

8. Holding a belief in the value and importance of self-care positively impacts an 

entrepreneur's quality of life? 

9. Entrepreneurs in the wellness industry should have a strong belief in the potential for 

personal transformation through wellness practices? 

10. Having a flexible mindset is crucial for adapting to the ever-changing demands of the 

wellness industry? 

11. Entrepreneurs in the wellness industry should prioritize their own personal growth and 

development? 

12. Believing in the positive impact of wellness practices on mental health leads to better 

business outcomes in the wellness industry? 

13. Entrepreneurs in the wellness industry should possess a strong belief in the value of 

preventive healthcare? 

14. A positive mindset contributes to greater resilience in the face of setbacks and failures in 

the wellness industry? 

15. Holding a belief in the importance of community and collaboration enhances an 

entrepreneur's quality of life in the wellness industry? 



16. Entrepreneurs in the wellness industry should have a strong belief in the ability to make a 

meaningful difference in people's lives? 

17. A mindset focused on abundance and opportunity leads to greater success in the wellness 

industry? 

18. Entrepreneurs in the wellness industry should have a strong belief in the relationship 

between wellness and productivity? 

19. Holding a belief in the potential for business success while maintaining work-life balance 

positively impacts an entrepreneur's quality of life? 

20. Entrepreneurs in the wellness industry should have a growth mindset when it comes to 

learning from failures and adapting their strategies? 

https://docs.google.com/forms/d/e/1FAIpQLSdgX0zyRO1eQUOLeoOa4mlxKZJX1l_0WBPTFX

5kThmub_UYJA/viewform 

 

 

 

 

 

 

 

 



Summary of the study in English 

The study examines the mindset and belief systems of entrepreneurs in the wellness industry and 

their impact on both personal quality of life and business success. The wellness industry 

encompasses sectors such as health, fitness, nutrition, mindfulness, and personal development. The 

study aims to explore the underlying principles and attitudes that drive these entrepreneurs, 

providing insights into their achievements and positive impact. 

Entrepreneurs in the wellness industry are driven by a genuine passion for promoting well-being and 

improving lives. They believe in the transformative power of a healthy lifestyle and are eager to share 

their knowledge and experiences with others. This passion fuels their motivation and dedication to 

their businesses, enabling them to overcome challenges and persist in their endeavors. 

Successful entrepreneurs in the wellness industry possess a growth mindset. They believe that skills 

and abilities can be developed through effort and practice. They view failures and setbacks as 

opportunities for learning and improvement, rather than as indicators of their worth or potential. 

This mindset allows them to embrace challenges and continuously seek personal and professional 

growth. 

Entrepreneurs in the wellness industry recognize the importance of holistic well-being. They 

understand the interconnectedness of the mind, body, and spirit and prioritize a comprehensive 

approach to wellness. Their businesses address mental health, emotional well-being, and spiritual 

fulfillment, in addition to physical health. 

Preventive measures are emphasized by entrepreneurs in the wellness industry. They believe in 

proactive steps to prevent illness and promote well-being, rather than solely focusing on treating 



symptoms or diseases. This belief forms the foundation of their business models, which prioritize 

preventive healthcare, healthy habits, and lifestyle interventions. 

Entrepreneurs in the wellness industry hold a profound belief in personal transformation. They 

believe that individuals have the power to change their habits, behaviors, and mindset to achieve 

optimal well-being. This belief underlies their coaching, training, and educational programs, 

empowering individuals to take control of their health and life choices. 

Self-care is recognized as essential by entrepreneurs in the wellness industry. They prioritize their 

own self-care, understanding its importance in maintaining physical and mental health. By practicing 

and promoting self-care, they inspire others to prioritize their well-being and make positive changes 

in their lives. 

The study concludes that the mindset and belief systems of entrepreneurs in the wellness industry 

have a significant impact on their personal quality of life and the success of their businesses. Their 

passion, growth mindset, holistic approach, preventive measures, belief in personal transformation, 

and emphasis on self-care contribute to their well-being and the positive effects of their businesses. 

By cultivating these mindsets and beliefs, entrepreneurs can create a positive ripple effect, benefiting 

both individuals and society as a whole. 

 

 

 

 

 

 



 ةيcرعلا ةغللاب ةساردلا صTUم

 ةاي��ا ةدوج ��ع ا���ثأتو ةيفاعلا ةعانص wx ع�راشلما با��لأ تادقتعلماو ةيلقعلا ةمظنأ wx ةساردلا ثحبت

 ةظقيلاو ةيذغتلاو ةيندبلا ةقايللاو ة�©لا لثم تاعاطق ةيفاعلا ةعانص لمش£ .لامعلأا حاجنو ةيص��لا

 ،ءلاؤ� لامعلأا داور عفدت ¶µلا ةيساسلأا فقاولماو ئدابلما فاشكتسا �±إ ةساردلا فد®­و .ةيص��لا ةيمنتلاو

 .ي¿اجيلإا م���ثأتو م®­ازاجنلإ ةبقاث ةرظن ميدقتو

 ةوقلاب نونمؤي م®Çإ .ةاي��ا ن�سحتو ةي�افرلا زÅزعتل يقيقح فغشÂ نوعوفدم ةيفاعلا ةعانص wx لامعلأا داور

 م�زفاح فغشلا اذ� يذغÐ .نÅرخلآا عم م®­ا�Íخو مËفراعم ةكراشم �±إ نوقوتÅو Éxصلا ةاي��ا بولسلأ ةيلÅوحتلا

 .م®Óعاسم wx ةرباثلماو تايدحتلا ��ع بلغتلا نم م®Ôكمي امم ،مËلامعأ wx م®Óنافتو

 تاردقلاو تاراËلما رÅوطت نكمي ھنأ نودقتعÐ م�و .ومنلا ةيلقع ةيفاعلا ةعانص wx نو�×انلا لامعلأا داور كلتمي

 تارشؤمك سÜلو ،ن�سحتلاو ملعتلل صرف ا®Çأ ��ع تاسكنلاو لشفلا �±إ نورظني م�و .ةسراملماو د�ÚËا للاخ نم

 .¶èلماو ¶��æçلا ومنلل رمتسلما åxسلاو تايدحتلا ¶äبãب ةيلقعلا هذ� مËل حمس£ .ا®­اناàمإ وأ ا®ßميق ��ع

 حورلاو دس�Úاو لقعلا ن�ب طبا�êلا نومËفي م®Çإ .ةلماشلا ةي�افرلا ةيم�أ ة�©لا لاجم wx لامعلأا داور كردي

 ،ïxورلا ءافولاو ةيفطاعلا ةي�افرلاو ةيلقعلا ة�©لا مËلامعأ لوانãت .ةيفاعلل لماش ìíنل ةÅولولأا نوطع�و

 .ةيندبلا ة�©لا �±إ ةفاضلإاب

 ةيقابãسلاا تاوط��اب نونمؤي م®Çإ .ةيفاعلا ةعانص wx لامعلأا لاجر لبق نم ةيئاقولا ��بادتلا ��ع �ñك�êلا متي

لادب ،ةي�افرلا زÅزع£و ضرلما نم ةياقولل
ً

 داقتعلاا اذ� لàش�و .ضارملأا وأ ضارعلأا جلاع ��ع طقف �ñك�êلا نم 

 طمن wx تلاخدتلاو ،ةي�©لا تاداعلاو ،ةيئاقولا ةي�©لا ةياعرلل ةÅولولأا يطع£ ¶µلا ،مËلامعأ جذامنل ساسلأا

 .ةاي��ا

 ��ع ةردقلا م®øدل دارفلأا نأ نودقتعÐ م�و .¶��æçلا لوحتلاب قيمع ناميإ م®øدل ةيفاعلا ةعانص wx لامعلأا لاجر

 ةيÅúردتلا مËجمارب ساسأ داقتعلاا اذ� لàش�و .��ثلما ةي�افرلا قيقحتل م®ßيلقعو م®­ايكولسو م®­اداع ��يغ£

كمي امم ،ةيميلعتلاو
ّ

 .ةيتاي��او ةي�©لا م®­ارايخ wx مكحتلا نم دارفلأا ن



 ،ةيتاذلا ةياعرلل ةÅولولأا نوطعÐ م®Çإ .ةيفاعلا ةعانص wx لامعلأا داور لبق نم اÅرورض ارمأ ةيتاذلا ةياعرلا �Íتع£

 م®Çإف ،ا�زÅزع£و ةيتاذلا ةياعرلا ةسرامم للاخ نمو .ةيلقعلاو ةيندبلا ة�©لا ��ع ظاف��ا wx ا®ßيم�أ نوüردÅو

 .م®­ايح wx ةيباجيإ تا��يغ£ ءارجÿو م®ßي�افرل ةÅولولأا ءاطعلإ نÅرخلآا نومËلي

 م®­ايح ةيعون ��ع ��بك ��ثأت اËل ة�©لا لاجم wx لامعلأا داور تادقتعمو ةيلقع نأ �±إ ةساردلا تصلخو

 لوحتلاب ناميلإاو ةيئاقولا ��بادتلاو لماشلا ìíنلاو ومنلا ةيلقعو مËفغش م�اسÐ .مËلامعأ حاجنو ةيص��لا

 تايلقعلا هذ� ةيمنت للاخ نمو .مËلامعلأ ةيباجيلإا تا��ثأتلاو م®ßي�افر wx ةيتاذلا ةياعرلا ��ع �ñك�êلاو ¶��æçلا

 .لàك عمتÚ#او دارفلأا ��ع عفنلاب دوعÐ ،ي¿اجيإ فعاضم ��ثأت قلخ لامعلأا داورل نكمي ،تادقتعلماو
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