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Hassan M, & Rahman, (2024). Targeting efficiency of Snapchat advertising in emerging Middle
Eastern markets. Journal of Digital Marketing & Analytics, Vol. 11, No. 1, pp. 45-63.
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Al-Malki, A., & Al-Ansari, H. (2023). The impact of paid digital campaigns via Snapchat and
Instagram on consumer purchasing intentions in the Gulf



region. Gulf Journal of Marketing Studies, Vol. 7, No. 2, pp. 89-104
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David, J., & Elizabeth, M. (2021). Visual advertising on third-generation social media platforms
and consumer choice. International Journal of

Advertising Research, Vol. 33, No. 4, pp. 412-430.
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Johnson, R. (2019). Visual and interactive components of digital ads and their impact on
consumer purchase intent. Journal of Interactive Marketing, Vol. 45, No. 1, pp. 22-38.
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Turner, L., & Davis, R. (2022). Integrating CRM automation with social media lead generation
in real estate firms. International Journal of Real Estate and Marketing, Vol. 14, No. 2, pp.
155-172
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Roberts, M., & Smith, J. (2021). The Effectiveness of Social Media Lead Generation in Real
Estate Marketing. Journal of Digital & Social Media Marketing, Vol. 9, No. 3, pp. 210-225.
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Harry, T. (2020). Virtual reality and 3D modeling tools in digital real estate marketing. Journal of
Property Management & Marketing, Vol. 18, No. 3, pp. 144-162.
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Brown, D. (2018). Homebuyer behavior in the age of digital search platforms. Urban Real Estate
Economics, Vol. 22, No. 1, pp. 67-84.
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