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Abstract | y=slI-

The dietary supplements sector in the Middle East has witnessed rapid growth
driven by increasing health awareness and the expanding community of
bodybuilding practitioners. The accelerated digital transformation has
fundamentally reshaped consumer behavior, making virtual communities on
social media platforms a central source for shared experiences, reviews, and
recommendations. These digital interactions significantly influence consumer
purchasing decisions and create new opportunities for innovative business
.models

Accordingly, this study aims to design an innovative business model for
marketing dietary supplements through virtual communities, by analyzing
digital consumer behavior and identifying the key factors that shape their
purchase decisions, such as trust in digital content, electronic word-of-mouth
(e-WOM), influencers’ impact, perceived value, and the underlying
psychological and social drivers. The study is grounded in several theoretical
frameworks including the Perceived Value Theory, the Theory of Planned
Behavior (TPB), and the Business Model Canvas

The research adopts a descriptive-analytical methodology by collecting data
from active bodybuilding practitioners within virtual communities to measure
the extent to which digital content affects their buying behavior. The expected
findings aim to provide a practical and culturally relevant business model
tailored to the Arab market, helping companies and entrepreneurs enhance
their digital marketing practices and strengthen community-based trust. The
study further offers practical recommendations for regulatory bodies to
improve the quality of digital advertising and ensure consumer protection.

Keywords: Virtual communities, dietary supplements, consumer behavior,

digital marketing, business model, e-WOM.
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