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Abstract

This study investigates audience interaction with humorous
content on TikTok by examining engagement patterns (likes,
comments, shares) and underlying psychological and social
motivations.

Using a descriptive-analytical approach and an online
questionnaire (N=250), the results show that humorous content
significantly boosts engagement, mainly driven by
entertainment, relief, and social belonging. Younger users
exhibit higher engagement levels.

The study recommends responsible use of humor to enhance
positive engagement.

Keywords: Humorous content, TikTok, Digital engagement,
Uses and Gratifications.
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