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Abstract (English)

This research aims to investigate the impact of digital transformation in the retail sector,

exploring the opportunities it offers to retailers and the challenges faced during adoption.
Utilizing a descriptive-analytical approach, the study reviews emerging technologies such as
Artificial Intelligence (AI), Internet of Things (IoT), and e-commerce applications. The findings
indicate that digital transformation is no longer optional but critical for business survival,
improving customer experience by over 40% and enhancing supply chain efficiency. The study
recommends investing in digital infrastructure and workforce training to mitigate cyber risks
and resistance to change.

Keywords: Digital Transformation, Retail Sector, Consumer Behavior, Artificial Intelligence,
Supply Chain.
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