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Abstract

In recent years, social media platforms have emerged as key channels for digital marketing,
particularly among younger audiences. This study aims to compare the effectiveness of digital
marketing across three major platforms—TikTok, Instagram, and Snapchat—in the Kingdom of
Saudi Arabia. The comparison focuses on four core dimensions: engagement with advertisements,

purchase intention, content appeal, and platform credibility.

The study employed a descriptive analytical methodology and collected data from a purposive
sample of 384 participants using a structured online questionnaire. The statistical analysis revealed
that TikTok outperformed other platforms in user engagement and purchase intention, while
Instagram ranked highest in content appeal and credibility. Snapchat, on the other hand, came

third across all measured dimensions.

The results also indicated no statistically significant differences based on gender; however,
differences were observed based on age group and daily usage hours. The study recommends
tailoring marketing strategies to suit the unique characteristics of each platform and the targeted

audience.

Keywords: Digital Marketing, TikTok, Instagram, Snapchat, Engagement, Purchase Intention,

Content Appeal, Platform Credibility.
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