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The Micro Marketing Environment includes all those factors that are closely 
associated with the operations of the business and influences its 
functioning. The microenvironment factors include customers, employees, 
suppliers, retailers & distributors, shareholders, Competitors, Government 
and General Public. 

Are these factors controllable? 
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labor, inventory, company 
policy, logistics, budget, capital 
assets, etc. 

These factors ARE controllable
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• Suppliers  = Partner 
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Marketing 
Intermediaries

Intermediaries help the company 
promote, sell and distribute its products 

to find buyers. They include resellers, 
physical distribution firms, marketing 

services agencies, and financial 
intermediaries.
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Intermediaries Definition
Reseller Distribution channel firms that help the company find customers or make sales to 

them these include wholesalers and retailers that buy and resell merchandise 

Physical distribution 
firms

They help the company stock and move goods from their points of origin to their 
destinations.

Marketing services 
agencies

They are the marketing research firms, advertising agencies, media firms, and 
marketing consulting firms that help the company target and promote its products to 
the right markets.

Financial 
intermediaries 

They include banks, credit companies, insurance companies, and other businesses 
that help finance transactions or insure against the risks associated with the buying 
and selling of goods. 

Companies must partner effectively with marketing intermediaries to optimize 
the performance of the entire system 
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Publics • Public is any group that has an 
actual or potential interest in or 
impact on an organization's 
ability to achieve its objectives.

• We can identify seven types of 
Publics:

• Financial Publics
• Media Publics
• Government publics
• Citizen action publics
• Local publics
• General publics
• Internal publics
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• Customers are the most important actors in 
the company's microenvironment. 

• There are four types of customer markets:
• Consumer markets 
• Business markets 
• Government markets 
• International markets  
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• They shape opportunities and pose threats to the company.
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Trends in the natural environment 

1. Shortages of raw materials 
2. Increased pollution 
3. Increased government intervention in natural 

resources management.
4. Environmental sustainability = Developing 

strategies and practices that create a world 
economy that the planet can support 
indefinitely.  It means meeting present needs 
without compromising the ability of future 
generations to meet their needs 
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• Many companies are responding 
to consumer demands with more 
in environmentally responsible 
products.

• Others are developing recyclable 
or biodegradable packaging, 
recycled materials and 
components, better pollution 
controls, and more energy 
efficient operations.
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ةئزجتلل ةدیدج لاكشا

3 D PRINTERS 
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• Business legislations has been enacted for 
several reasons: 

1. To protect companies from each other 
(prevent unfair competition)

2. To protect consumers from unfair business 
practices.

3. to protect the interests of society against 
unrestrained business behavior 
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• The cultural environment = Institutions and other forces that affect a 
society's basic values, perceptions, preferences, and behaviors.

• Values: People in a given society hold many beliefs and values.

• Their core beliefs and values have a high degree of persistency. 

• These beliefs shape more specific attitudes and behaviors found in 
everyday life 
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• SWOT ANALYSIS= an overall evaluation of the company’s strengths(S) 
weaknesses (W), opportunities (O), and threats (T).
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طاوس لیلحت– يلمع طاشن
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طاوسلل طسبم لیلحتب مایقلا•

لاوك اكوك ةكرش•
اراز ةكرش•
زدلانودكام ةكرش•
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فعضلا
ةیحصلا تاجتنملا ةبكاوم يف ةبوعص-
ركسلل لضفأ لیدب داجیإ ىلع ةردقلا مدع-

 فقومويلاحلا يسفانتلا عقوملا رییغت ةبوعص-
ةكرشلا هاجت لیمعلا

ةوقلا
تاجتنملا نم ةعونتم ةعومجم-

 ةعانص يف )%43( ةیلاع ةیقوس ةصح-
ةیزاغلا تابورشملا

 يملاع قاطن ىلع ةیراجتلا ةملاعلاب يوق فرعت-
ةیزاغلا تابورشملا تاجتنمل ةیرس تافصو-

رطاخملا
 تابورشمل ةیحص لئادب مدقت يتلا تاكرشلا-

ىرخلأا ةیزاغلا تابورشملاو لاوكاكوك
 ةیطغتلاو ةیبلسلا ةفاحصلا رضت نأ نكمی-

 لیوطلا ىدملا ىلع ةیراجتلا ةملاعلاب ةیملاعلإا

صرفلا
 اھتصح ةدایز ةكرشلل نكمی :يمان قوس-
 هاجتلاا عم فیكتت نأ تعاطتسا اذإ ةیقوسلا

ةحصلاب ةیانعلل يلاحلا
نیسفانملا نم ایبسن لیلق ددع-
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نلاعلإا مدع ةسایس-
جتنملا نم دودحم نوزخم-

)ةیبلس ةینھذ ةروص( اراز ةعمسل ھیوشت-
ةضوملا تاحیص رخآ دیلقت-

ةوقلا
ةءافكلا يلاع عیزوتو عینص-

ةیسفانت راعسأ-
يوق يملاع روضح-

موی15 لك ةدیدج ةلیكشت-
ةدیدجلا ةضوملا تاھاجتلا عیرس لعف در-

رطاخملا
 تنرتنلإا ربع سبلاملا رجاتمل ةدیازتملا ةسفانملا-

)19-دیفوك ةحئاج(
ماخلا داوملاو جاتنلإا ةفلكت ةدایز-

ةیسایسلاو ةینوناقلا حئاوللا-

صرفلا
 راعسأب نكلو ، ةیقارلا ءایزلأا ىلع بلطلا دیازت-

ةلوقعم
ةعیرسلا ةضوملا ىلع بلطلا ةدایز-

ایبسن رقتسم يملاعلا سبلاملا قوس ومن-
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راجتلا زایتملاا لمع جذومن-
دادملاا ةلسلس يف تاعاطقنا-

نیفظوملا ءاضر مدع-
اھرحس زدلانودكام راطفإ ةمئاق تدقف-

ةیرادا لكاشم-

ةوقلا
ملاعلا يف ةمیق رثكلأا ةرشاعلا ةیراجتلا تاملاعلا-

ذیذل معط-
ةثیدحلا ةیجولونكتلا ةبكاوم-

ةعیرسلا تابجولا قوس يف ةیراجتلا ةملاعلل ةمیق ىلعأ-
ةحصلا تلاوكوتوربو ةدوجلا ةبقارم نیسحت-

ةعیرسلا ةمدخلل دئار معطم-

رطاخملا
 ةیحصلا ةمعطلأا وحن يملاع ھجوت-

ایجولونكتلا تاردابم يف رطاخملاب ةفوفحم تارامثتسا-
ةسرشو ةیوق ةسفانم-

ةفلتخم لود لوخد دنع يفاقثلا دیدھتلا-
ةئیبلا ىلع ةظفاحملا ىلع لمعلل طوغض-

صرفلا
يمان قوس وھ ةعیرسلا ةمعطلأا قوس-

ضفخنملا رعسلا تاذ ةعیرسلا ةمعطلأا ىلع دیازتم بلط-
يملاع عسوت-

ةمعطلأل ةینورتكللإا تاصنملا ربع بلطلل عیرس ومن-
)ةحئاج19دیفوك(



Chapter 
02


