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Abstract

This study aimed to examine the impact of digital marketing on the
brand image of heritage brands in the local market among Saudi
youth on Platform X, The study adopted a descriptive survey
approach and used an online questionnaire to collect data from a
sample of 232 Saudi users of Platform X aged between 18 and 4(
years. A three point Likert scale was used to measure the study

variables.

The findings revealed a high level of exposure to advertisements of
heritage brands in the Saudi market on Platform X Digital content,
including videos, images, and posts, was the most frequently
encountered type of marketing content, while videos were the most
commonly viewed content format. Advertisements for products and
services, as well as offers and discounts, were the most frequently

encountered content themes.

The findings also showed a high level of brand awareness and
mental associations among respondents. However, perceived quality
and trust, mental presence renewal, attitudes toward the brand, and
loyalty were all at a moderate level. Brand interaction with audiences
and content quality were identified as the most influential elements
of digital marketing, whereas paid advertisements, contests, and

influencer promotion received lower evaluations.

The study concluded that digital marketing through Platform X
supports the visibility and awareness of heritage brands among

Saudi youth. However, digital presence alone is insufficient to build



stable trust or long term loyalty. The study recommends creating
content that reflects the brand’s value and history, strengthening
direct interaction with audiences, diversifying content formats, and
using influencers and targeted advertising in a more selective and

integrated manner.

Keywords: Digital Marketing, Brand Image, Heritage Brands,
Platform X, Saudi Youth.
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