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English Abstract:

This study aimed to investigate the relationship between digital advertising and social media
engagement in enhancing purchase intention in the skincare sector among the Saudi audience.
Employing a descriptive-analytical methodology, data were collected via an online questionnaire
distributed to a 121 responses, of which 105 were complete and valid for final statistical analysis in
Saudi Arabia. The findings revealed that digital advertising dimensions significantly influence

.purchase intention, with social media engagement playing a crucial partial mediating role.
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