MIDOCEAN

U N V ER S

O el e desa / Gl




MIDOCEAN

anial gd ¢ alall il Baga palic Al e Asalell xal jall 2al
Lulad julae B¢ cang ) geatily aclidl g ddac )@_.Luj 48| aaall
L_m\d\.@_u.u\ﬂ C}.&A} ) \.A.\ e\m‘i\j LS-“)-‘]‘ dl..uu‘i\ \.@_AA\
olas e aladie V) JOA e Adlaad) g cduaddl ngm pe Lealandl g
£l s I (Jlad) 4 clad jall 4 clia g e AT (uSad dgaa
aaladll jlbadl Jedng dBaally daaall aal el G GHle @
DSy el odgs l SYI () QAL S5y £ suinpall Aghaxdl dyiadl s

alall dllaa b il slgad 5o el is Gl 5 8

www.midocean.ae



MIDOC EAIIH

D dsY) &)

o gudl) YY) Jo elihaY) oSt el i
A3 gl Ay ad) Aslaally il e 4S i oAbl 4 o

https://journals.ajsrp.com/index.php/jhss/article/view/8210; 1 ;!

www.midocean.ae



https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210
https://journals.ajsrp.com/index.php/jhss/article/view/8210

MIDOCEA

al

syl BIJJ.I

Sy ol ¥ LKA aladzal e 2l Boall Slastl pas Ll el (2021) b el e ool
(1079 1127) o (3p Aplailly LI Sipmddl Alona imn § i g ASIY) Rponall smlin plab e Aulidas Bl 1 gl

e Bl Bl adliall LU uins 3 Laylls ) sagandl § plika) oK LT pedas (2023) s L < gagoad]
(902 -837) = 27 67 ¢ Al Ligayll Alma el pill

ed @ ol Amalny lo¥ly Al 4§ Aadasll Aeliill slagl dpsles juglatl 7Ade sgeat (2019) adly oy esl ogpml]
(452-402) 4o 1835 g iyl Alma 35155 clussle z3gas

O3l 36,5 3 clelall ki Zems o ol +¥y e gl SN 3T (2020) ploms LSS atlly il alls. L DU
(173137) Jo g e oiylsils dssliazi¥l pplall JLatl) Alne 01gl5 s LSyl Zuylonsll

Ailise s syl Gepandll Slemalinl orwns § Sl (KU Slass ol (2023) oysly e Jolia ool
{369-337) La 11g (Jlat¥! Lz glgiSas wdeYl tigonel Auspall cilaaloedl sloesl dlea

Ll s pllanall SO LY dapungdl ol s ieally Jolaza¥ly asgundl JSEY (o A80a)) (2024) dpemllie deni ol
Apladlly L Spadly Slabull Aualall Aall o flaas¥l Jualytll adlys e Juanall Slpinatus oMee o Zuiidas
ByLl a5 hirps://journals.ekb.eg/arricle_324818_8a0b2606c3325925ca26fd1d46919f8a.pdf .(1044-1005)0.37:5z¢
.#2024-4-29

e g 12z Fliall sLatd¥l Ame g ASIY Gugudll § Fllaodl (B0 cliglas cajlags (2023) .oledse cbiips
.#2024-2-21 :3,L311 o5 hitps://journals.univ-batna.dz/index.php/khazzartech/article/view/2649

1€ 36,8 & SMaul iy Lkl prasad 3§ ltilly Aatll il 333 (2018) tema wu S i ey @udly LA (pun
e rhe (221) ge 25 10 @ ollgadl Rlessy  Gpadl s BEhall Alall oLl
.|n2024-3-14 :EJL:;JW a3 hittps://jmracpc.uobaghdad.edu.ig/index.php/IMRCP/article/view/107

el el Al Al sedea ) Ldliall Bl Badad § Aagndl! SISV alaszal 5 (2023) Aas)S cciurdy Saliie ol
(290-272) o 156 o «sluizadl Apaaally sLazs¥) Alza 5,5 UKy - yiliall

fEU mlides cgen 3 Bpall Slaaloedl CMal 28la30 Lig Ml Juass
o3 . VYOTH1D3u.pw/2hups// 1 le 7lzs (1011-882) o .1163.3@ gl Al ALl ALK i jauas 1 plilaodl
#2024-5-15 3,300

Al Ooredoo =dlat¥l 45,4 4 mull laglaces Llee 3 (plilaa] AN 00 (2020) . Jads oy JLeSy ol jad ool
Bl cuas . hipsy//2upw/DGXIRifg sde rlie (193-179) 0 15 13ze «Ayletll aslally pawilly olazd¥l aglall dlxe
.p2024-2-27

i Ay e Flarn¥l Jualyill aBlas e ! Gapruill § Flilased) S s alodial Adels (2021) iy oo Aodla
(689 — 645) o «77¢ (oMY Cipanid Bl Alaal) Logasad] Slaaladl G augandll Jlad¥ aludl Ol

Jeass (2023) e Slatllaie coiugag slye elasl colugs

sl -)

SIS § APA 4 jhay alS) IS gl jall i 5
3l s il

LAY e bl e 5 dlaal) u»\-)ﬁ‘ﬁb al AV a3 LS
A& Lf)u\ JU::Y\ e e dic 48 daylll u\...u\)ﬂ
e

25 el g aal) ) Jid yoa syl

Canall & sam gar 3_yile aal yall aliaa Jasi 53 LS
Jio ddliae Glelad (po danlat aal je aladdul &3 LS
35 g SV B kel g &l gall

Al yudalil Al il Al cA\ el alasiin) a5
Ariaal) 3 sl a6l g

L

www.midocean.ae



MIDOCEAN

Journal of Human and Social Sciences (JHSS) * Vol 8, Issue 11 (2024)

Ul) Bpulss Aualy G A Gaganll Liitieog yusls e Lo iy (flila ¥l oK ciligdat (2021) Aplxd ol s =

e

(385-366) = 2¢ .8z «Lsoliazd¥] Laull Alma Amazon 35,4

e Apsaudl el AL el Al Bl (2024) L blse W8 -
£2024-3-15 5,301 2o hitps://www.mobily.com.sa/wps/portal/web/personal/am-overview/overview

& calalall 3L8Y1 a Bage § Aot Auelys 1 ngadll o1 § ugadll KLY yualic 93 .(2018) pasllise dama (yae -

e gl (BBB-B70) o 3p.bpa a3l dmalw Aulad¥l pslall Ame s Awas § Al &N

£2024-3-3 5,301 a5 OmRAZEC2u.pw/ 2hitpsi//

cilsloazil Ase Alle cuplanty Lt e syl Gagedl] Jnind LIS plila ¥ AN nilpar Cidegs (2023) Bpas cdale =

(87-68) ua «Ta «JlacHly JUI

Llogll 35,8 Jlo Zalys el Jplnlly clptmtll oy gl sl § ST (2016) ilama cdalyagsy cuball palad -

(269-254) o« JLecl clalate ISy gl Jgo Jotl alall a33ll Syl . gt sol j3laell Lt

Ll clry Wl Al @i Gapadll § Flilasa¥l sEUN Gligdaal bl lnll plaszal ails (2022) sha cgien -

[(263-239) o 2¢ 12a Aysliazil slayl Aa L dsail gliall

- alaplly Jtigen Arnle Al Ll Apaliazd¥l Lusal) elal ady § agaedl) KLY 195 (2017) Jlel pMlliges dsny ogenl =

48-35 3als 11070 ALy pslally dpdal| Al il

Foreign References:

Bellout lkram, N, E & Baghdad. (2023). Innovation Marketing in the Digital Era: Adapting the Marketing Mix to the Online
Environment Insights from Leading Companies. Journal of Contemporary Business and Economic Studies, F6, N2. Pp (107-
127).

Basri, Wael. (2020). Examining the Impact of Artificial Intelligence (Al)-Assisted Social Media Marketing on the Performance
of Small and Medium Enterprises: Toward Effective Business Management in the Saudi Arabian Context. International
Journal of Computational Intelligence Systems,F13(1), Pp (142-152).

Davenport,Thomas & others.(2019). How artificial intelligence will change the future of marketing. Journal of the Academy
of Marketing Science,Pp(24-42). hups://link.springer.com/article/10.1007/511747-019-00696-0 Visited: 14-3-2024.
Huang, Ming-Hui& Rust, Ronald. (2022). A Framework for Collaberative Artificial Intelligence in Marketing. Journal of
Retailing,F98, N2,Pp(209-223) hups://www.sciencedirect.com/science/article/abs/pii/50022435921000142 Visited: 20-2-
2024.

Neha ,Soni &others. (2020). Arificial Intelligence in Business: From Research and Innovation to Market Deployment.
Procedia Computer Science,F167,Pp( 2200-2210).
https://www.sciencedirect.com/science/article/pii/S1877050920307 389 Visited: 20-4-2024.

Purchase, Sharon &Volery, Thierry. (2020). Marketing innovation: a systematic review. ResearchGate.
https://www.researchgate.net/publication/342061122_Marketing_innovation_a_systematic_review. Visited:28-4-2024.
Ribeiro, Tiago& Ries, Jose. (2020). Anificial Intelligence Applied to Digital Marketing. ResearchGate, Pp (158-169).
https://www.researchgate net/publication/341994540_Artificial_Intelligence_Applied_to_Digital_Marketing. Visited: 22-2-
2024.

Yegin, Tugba. (2020). The place and future of arificial intelligence in marketing strategies.
https://dergipark org tr/en/download/article-file/2594450 Visited: 19-3-2024,

- 43)aal) Y

2024 < 2018 G s aal e e Galdl Jaidl -

Gl ) Cna Gl 4l age ol gl jall &laa -
«ﬂﬂsj L:_C\AL-LAY‘ ;\Sﬂ\ g U'_uJ;j J}L:.m&jm}a
st sl SISO daally V)

2024 ¢« 2023 e 835 sdie aal e dsa g S5 -

SN Jlaal &aadl g3 pal) clyshatll dalin e -
sl ISV Jlae Gl 5 clidaaY)

g g gy i) e ouill 5y 85 LAY i LSy -
>l sl @J.z.jﬁ}ﬁw g all (an
, Cllaall SIS Granll apalSY

www.midocean.ae



MIDOC EAII\I

Foreign References:

Bellout lkram, N, E & Baghdad. (2023). Innovation Marketing in the Digital Era: Adapting the Marketing Mix to the Online
Environment Insights from Leading Companies. Journal of Contemporary Business and Economic Studies, F6, N2. Pp (107-
127).

Basri, Wael. (2020). Examining the Impact of Artificial Intelligence (Al)-Assisted Social Media Marketing on the Performance
of Small and Medium Enterprises: Toward Effective Business Management in the Saudi Arabian Context. International
Journal of Computational Intelligence Systems,F13(1), Pp (142-152).

Davenport,Thomas & others.(2019). How artificial intelligence will change the future of marketing. Journal of the Academy
of Marketing Science,Pp(24-42). https://link springer.com/article/10.1007/511747-019-00696-0 Visited: 14-3-2024.
Huang, Ming-Hui& Rust, Ronald. (2022). A Framework for Collaborative Artificial Intelligence in Marketing. Journal of
Retailing,F98, N2,Pp(209-223) hups://www.sciencedirect.com/science/article/abs/pii/50022435921000142 Visited: 20-2-
2024.

Neha ,Soni &others. (2020). Artificial Intelligence in Business: From Research and Innovation to Market Deployment
Procedia Computer Science,F167,Pp( 2200-2210).
https://www.sciencedirect.com/science/article/pii/518770505920307389 Visited: 20-4-2024.

Purchase, Sharon &Volery, Thierry. (2020). Marketing innovation: a systematic review. ResearchGare.
https://www.researchgate.net/publication/342061122_Marketing_innovation_a_systematic_review. Visited:28-4-2024.
Ribeiro, Tiago& Ries, Jose. (2020). Arificial Intelligence Applied to Digital Marketing. ResearchGate, Pp (158-169).
https://www.researchgate.net/publication/341994540_Artificial_Intelligence_Applied to_Digital_Marketing. Visited: 22-2-
2024.

Yegin, Tugba. (2020). The place and future of arificial intelligence in  marketing strategies.

htt ps:/fderg'l park.nrg.l r/en/download/article-file/2594459. Visited: 19-3-2024.

;g sl Y

CdiaY g Ay sl Dadll G sl pell e g8 -

A SY) YA g aa) pall Cie g5 Gl
Agalall COlaall 5 dpzaladl Jili i

dnadl aal pall e 58V € il daa Sl e -
S ) 4SS aad jall dpsi 418 2
Lirie Ly ki | jUal el Al e )l

) gl sl o) g Al pe s Ala Laff
Silsin Vo e SSY 2ga3 aal e 2a 5 Ll
OY & saasall 4kl ) saal) agal el
Sl (535 8 Aaall anlyall o L slaie Yl
sl o anliall ) shai () el 400 g2
J2 skl

www.midocean.ae




MIDOC EAIIH

. @Ld\ e |

2 B Bl DOlea 3 el A Sl el Cpecaddl 4al 68 Al Gilbassl)
(Al 4l )3 ) g2 gl (3 gl

https://lib.midocean.ae/ar/research/3428: ki )

www.midocean.ae



https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428
https://lib.midocean.ae/ar/research/3428

MIDOCEAN
Syl -

: aaball daile

135-114 69 ¢ ralell yiilly ilasSU LeanlSY) daall Apsgud) duyal) ALl 5 a3

. 228-211 ¢(108) ¢dsanlSY) Aaall .dige gill Clinalall pranai (A (S350l paradl)

Sl i1 Caadagi g AaanlSY) e Y1 il cilalasl L(2023) aale cldie g daly ¢ il -

e L ped) Asall GaapdlSY) Q) (g die e Dibaay Llane Ly :AedleY) Caaliadl
186-133 34 «JLai¥ly

paaill & ellaa¥) ol goigl) dlaadl bl il (2024) omes (il -

152-133 (1) «deanlS¥/ dlas ¢ Sl all

bl g Uaall b e illy Bageills (Sl psancill llad A s (2020) (o e s -

L‘;'\J)‘\J‘

A . aalal) MM B Dle¥) el & Sihall pacaill g0 .(2023) s sy -

. 125-97 ((7) 8 aslayl) aglally (giilly 5)lanll

pranaill Jlas 338 Al Aldisal) claailly Cigladl) .(2024) Lol JUS o dans cgluall -

420 - 409 c]f ,/4:u 54;4}-1.//(3:“@.7.”%.« gcbjnmy‘ &Nl yac “:"J ;_é:"‘)““

go APA 43y 5k 485 50 Cicla aal all 44318
) sis Gl sall land S ial g ol il cllia
. ol
& sa gay peal g JSG Adasi je aal jall o) LS
Gl (o DS ) Cua Ll 5 Al ol
Gl clant ¢ Sl jal) aveatl ¢ )

. (69 gzl

Yoy Adal) peanll ) LY iany #liad s
O (y ABMal) praia gil Jadd (4 jall (14

, ) ASLie g Al pe CEDBAYI

www.midocean.ae



MIDOC EAIIH

o laadll seal 320S liha Gdsall gad aladaal B L(2021) asess e il e
cdsadle Y Slalally Cipadl daa duyd axd Ayt ahd) sal Glagleall 8yl dalledl)

203-113 /5 o~
‘ " M\A;J\ Y
il aranai sk (& (Sdlal) pacadll 55 4alss ) Slged) Sy L(2017) Wy clse - . —

OV colee dang¥l @Hal daals A )Y duagll
¢(105) daaalSY) . Siihall praaill b GlalSasly SED Glad) L(2022) 2ene Lus calie
.120-105 . -
L . . . G -~ hd G - -
s ol (B Al Lmpagill asull 505 (Siball areaill ((2023) anlyls ilaas - e\.c UJJ LA CREREN &\JA!\ mt.c u‘ Gh.é‘jj‘ L)A -
S I’ 3 e
o Olaadi 2330l (50alaall cducLia¥ly AsLay) asled) dlaa ¢ alid) Dey)

Ui b bl a3t S 1) el (2019) Bl pumt® 5 el cibms - Y 9,,,'3“ a},‘,},ﬁ e <.,,,,1_',3£ |82 52023 <2017

148- 131 8 o cdolaidy) duaiil] dlae. Gagadll

Asgll elly gkt (A Laaluall 3 (Silal) panail) )50 .(2024) Jlas saa e 15 gy - 414 :S‘ ‘J : 44 )S 1 JJ\
.55-33, (2)9 Aud) cluayally Al il Aadgas 53)V1s peaa—du el Asyead U [ @‘)M 3 ‘“5‘“3
bl Slexdll uas (A ) Gagedll Adeld (2023) Lan cdaaly il cpuag Gguna ekl - . )AM w \ . J‘ ..JSM L‘ﬂl.ls
673-652 , (42)8 Al polelly (il lenl) Ans &gyl AsasSall ilaual &}“a J)L" U‘“S"J o )’“ﬂ Can — -
cBlaall 3 .(2017) .solellae plas ¢ oy cdana Juiallae dase Bsiallue (gulall - .LS » . m‘ - ‘ p y
AalSl (s st fnenle dllen) Asiage s 1 S Blal) 3 Jpanll & e Aiagusl L5—°' ds-‘-“ > d—‘-ﬂlﬁ-ﬂ-‘j oM ej ‘\-\Sj

Bpa W) ()oYl aglall cilalidl . e " P
& Shbuaa - gamliall Jpuslil) 8 dlglan z ol Gauil) (2021) e 2ana Blus ¢ panl) - L_U\Aj\ d;g. eJﬂY\ JJ\.;AAJ\ LA‘; J\.A.\.:;Y\ AJS u\ LS —
126 - 114 « 21g dsgll clully Sy . .
Lk o3 3 Uaye3s LuasSall 54250 bl Gagedl) CDles 1(2020) - 2ene dile 35 ¢ Slle - & p ‘%j\ : S: =UJ M\ e‘éJ "Jj3= 3 =' :Jm‘
95 ¢ 20 (el dalal) EAN Eisaad dnalall dlnall . 5390l ladl) (52 dalSianl) Lyl *j o . - o
139 -

bl datla s (B B gl Slailind A .(2024) - allae o deal dandl
lg 8 ¢3obidlly Aaluud) A4S Alaa . Alase dudyd Asaguad) Ayyal) ASLadl 3 2815015 Al

139 - 113«

www.midocean.ae



Al 3 ol sl 150 .(2023) i a3 ol cmmen 3 colah JMan caiall - . ot \ Yf
Silaalall slas) dlsa . Alase Ay 12030 25 egan (3 Aagaud) L jal) ASLaally ddlall daladll - E .

310 = 261 « 1g cJlaill LaglgiSsg e Eigad Ll
: daial) ball

Akbar, M., Sonni, A. F., & Irwanto, I. (2024). Challenges Faced by Graphic

<
o ~ o g S o L2
Designers in Developing Brand Communication within the Realm of Artificial m u ‘ J ’ : : : = ( Jc 9 : : -
S X2 L4 j 2 ) e ~

Intelligence. In World Conference on Governance and Social Sciences (WCGSS

J().’.?)(.F’PA 639-649). Atiantis Press. o o . Z\:dj ﬂ‘j - ..S “ Q\T&‘Jy‘ ul; &A \_.d‘ & )_L‘ S I

Alzhrani, H. G. (2022). Explore the Challenges Graphic Designers Face in their
Business in Saudi Arabia: A Cross-Sectional Study. /nt. J. Soft Com, 17, 6-12.

Chipambwa, W. & Chimanga, T. (2018). Creative design software: Challenges &A MJ\S‘ dJLMJj ‘\AAS‘; L_i\)“ﬁA L;.C JLA_\.CY\ eJ =

and opportunities to the graphic designer in Zimbabwe. Journal of Graphic

Engineering and Design. 9. 29-35. 4 ﬁl W nﬂ‘ Jm‘j m‘)AS‘ &_\.\Sjj dﬂ‘ ‘)‘}&éé

Gmeiner, F., Yang, H., Yao, L., Holstein, K., & Martelaro, N. (2023). Exploring

challenges and opportunities to support designers in leamning to co—create with

o L2004 M “ ot - - :~ s
Al-based manufacturing design tools. In Proceedings of the 2023 CHI ( )‘ > 9: | [ i h : ’ L_ld; L)A -
: . o~ O o Lo L4

Conference on Human Factors in Computing Systems (pp. 1-20).

Sapawi, M. K. R., Anjarsari, V. T., & Nugroho, K. (2024). The Influence of ‘ ‘ ‘ \ \ \ \
Graphic Design in Digital Marketing Industry: An Experimental Study. j ‘ 5 dJ um ‘

In Proceeding of the International Conference on Mathematical Sciences, Natural

Sciences, and Computing (Vol. 1, No. 2, pp. 49-57). J\_u\ . E: :& JJS\ @.Hé‘ﬁ-d C‘ \M 4, \<‘ LM\ e)\_c\g\j

Situmorang, P. M. G., Wibowo, R. P., & Fauzi, F. (2019). The Effect of

Implementing the Graphic Design in Digital Marketing on Sales of Products in d\ ~'\j \ Q‘ ." " \ j! ! - S ‘ ‘:ﬁ ! S:~ - M‘
RIS ﬂ j b -
24 o~ ‘
(& sl

Travel Companies. In 2019 International Conference on Organizational

Innovation (ICOI 2019) (pp. 212-216). Atlantis Press.

www.midocean.ae



MIDOCEAN

www.midocean.ae



MIDOCEAN

Thank You




	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12


