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Research submitted as part of the graduation project for the Bachelor of Digital

Marketing program

Research Tile:

" The Impact of Short Content on the Purchase Intention of Saudi Consumers in

Jeddah " Field Study

" The Impact of Influencers on the Purchase Intention of Women in Jeddah "

Field Study

" Perceived Influencer Advertising Density and its Relationship to Audience
Attitudes towards the Influencer and the Brand "

Field Study
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