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Abstract  

The study addressed the role of public relations in enhancing guest service in the municipal 

sector, as the study aimed to demonstrate the role of public relations in enhancing guest service 

in the municipal sector. The researcher used the descriptive approach. The study community and 

sample consist of employees of the municipal sector in the city of Riyadh, numbering (100) 

employees. 

The most important results of the study were that public relations play an important role in 

improving the guest service experience, public relations affect improving communication on 

guest service in the municipal sector, public relations contribute to creating a friendly and 

respectful environment between the municipal sector and beneficiaries, employees feel satisfied 

with the level of service provided by the public relations department, and public relations uses 

social media communication to enhance host service in the municipal sector. 

The study recommended enhancing communication channels with guest service (such as email, 

phone, smartphone applications, social media) to ensure easy access, disseminating clear and up-

to-date information about the services provided to the guest and the procedures required to avoid 

difficulties, increasing awareness of the municipal sector through awareness programs and 

workshops, providing comprehensive guides that explain the steps to obtain services and how to 

benefit from them easily, organizing periodic meetings with the public to hear their opinions and 

suggestions related to the municipal sector, and establishing an integrated system to deal with 

guest complaints and ensure they are resolved as quickly as possible. 
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