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Introduction

Social media platforms have become an integral part of daily life, especially among
young people. These platforms provide opportunities for communication,
information sharing, and entertainment. However, excessive use of social media has
led to several psychological and behavioral concerns. One of the most prominent
phenomena associated with social media use is Fear of Missing Out (FOMO), which
refers to the anxiety individuals experience when they believe that others may be
having rewarding experiences without them. This feeling often encourages frequent
checking of social media platforms and may contribute to addictive behaviors.
Therefore, this study aims to investigate the relationship between FOMO and social
media addiction among Saudi youth.

Problem Statement

The increasing use of social media among Saudi youth has raised concerns about its
psychological and behavioral consequences. Despite the growing popularity of social
networking platforms, limited research has examined the relationship between Fear
of Missing Out (FOMO) and social media addiction in the Saudi context. Therefore,
this study seeks to explore the extent to which FOMO is associated with social media
addiction among Saudi youth.

Research Questions

4, What is the level of Fear of Missing Out (FOMO) among Saudi youth?

5. What is the level of social media addiction among Saudi youth?

6. Is there a statistically significant relationship between FOMO and social media
addiction among Saudi youth?

Research Objectives

To identify the level of Fear of Missing Out (FOMO) among Saudi youth.
To measure the level of social media addiction among Saudi youth.

To examine the relationship between FOMO and social media addiction.
To provide recommendations for promoting healthy and balanced social
media use.
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Significance of the Study

Academic Significance

. Contributes to the literature in the field of Digital Media.
J Enhances understanding of psychological factors associated with social media
use.

Practical Significance

. Assists policymakers and educators in developing awareness programs.

J Supports efforts to reduce the negative effects of excessive social media use
among youth.

Research Methodology

This study will adopt the descriptive-analytical method, which is appropriate for
examining relationships between variables and describing existing phenomena. Data
will be collected and analyzed to determine the relationship between FOMO and
social media addiction.

Population and Sample

Population

Saudi youth who actively use social media platforms.

Sample

A random sample of Saudi youth selected from users of various social media
platforms.

Research Instrument

The study will use an online questionnaire as the primary tool for collecting data
related to Fear of Missing Out (FOMO) and social media addiction.

Expected Results

The study is expected to reveal a positive relationship between Fear of Missing Out
(FOMO) and social media addiction. Higher levels of FOMO are anticipated to be
associated with increased social media usage and greater tendencies toward
addictive behavior.




